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WEEK  OF  JUNE  1— JUNE  7,  1986 


Jane  Curtin  and  Susan 

Saint  J ames  preside  # 

over  their  brood  each  I 

week  in ‘Kate  &  Allie.’  I  W 


TV  UPDATE  joins  The  Vindicator 

“Equally  impressive 
as  TV  UPDATE’S 
editorial  quality  is  the 
professionalism  of  its  sales 
force.They  entered  our 
tough  market  and  more 
than  met 

our  expectations.” 

Maik  A.  Brown 
Business  Manager 
The  Vindicator 
Youngstown,  Ohio 

We  made  it  worit  for  Youngstown. 

We’ll  make  it  woik  for  you . . . 

Call  Hal  Bauer  at  212-692-3973. 

TV 

y£j  UPDATE 

North  America’s  premier  weekend  TV  supplement. 


200  PARK  AVENUE  NEW  YORK.  NEW  YORK  10166 

A  SCRIPPS  HOWARD  COMPANY 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


JUNE 

5  M  T  W  T  E  $ 

1  2  3  4  5  6  7 

6  91011  121314 
15161718192021 
22  23  24  25  262726 
2930 


JULY 

5  M  T  W  T  P  $ 

1  2  3  4  5 

6  7  6  91011  12 
13141516171819 
20  21  22  23  24  25  26 
27  26  293031 


AUGUST 

S  M  T  W  T  E  S 

1  2 

3  4  5  6  7  8  9 
1011  1213141516 
17181920212223 
24  25  26  27282930 
31 


JUNE 


About  Awards 

Adweek  honors  Mattson.  Walter  Mattson,  president  of 
the  New  York  Times  Co.,  was  named  newspaper  execu¬ 
tive  of  the  year  for  1986  by  Adweek  magazine  in  honor  of 
his  “impressive  combination  of  energy  and  broad-based 
newspaper  skills.” 


11.14 — Georgia  Press  Association,  Annual  Convention,  Jekyll  Island  Hilton, 
Jekyll  Island. 

12-1A— Misr  isippi  Press  Association,  Convention,  Biloxi  Hilton. 

12-15 — Oklahoma  Press  Association,  Summer  Conference,  Lake  Texoma 
State  Lodge,  Kingston,  Okla. 

13 — The  Cost  of  Libel  Conference:  Economic  Policy  Implications,  Gannett 
Center  for  Media  Studies  and  Center  for  Telecommunications  and 
Information  Studios,  Columbia  University,  New  York. 

19-21 — Florida  Press  Association,  Annual  Convention,  Sarasota. 

19- 21 — Kentucky  Press  Association,  Summer  Convention,  Fort  Mitchell. 

20- 22— Advanced  Economics  Conference  for  Journalists,  Co-sponsored  by 

the  Foundation  for  American  Communications  and  the  Gannett 
Foundation,  Harrison  Conference  Center,  Glen  Cove,  N.Y. 

21- 25— American  Newspaper  Publishers  Association,  Operations  Manage¬ 

ment  Conference  and  Exposition,  Georgia  World  Conference  and 
Exposition,  Georgia  World  Congress  Center,  Atlanta. 

22- 25 — Newspaper  Personnel  Relations  Association,  Annual  Conference, 

Marriott  Mark  Resort,  Vail,  Colo. 

22- 26 — Association  of  Newspaper  Classified  Advertising  Managers,  Drake 

Hotel,  Chicago. 

23- 25— NENAEA,  Summer  Convention,  Red  Jacket  Inn,  North  Conway,  N.H. 

24- 28— National  Association  of  Advertising  Publisners,  Hyatt  Regency  Hotel, 

Chicago. 

26-28 — Tennessee  Press  Association,  Summer  Convention,  Johnson  City. 
26-29— Investigative  Reporters  and  Editors,  National  Conference,  A  Jour¬ 
nalist’s  Guide  to  Documents  and  Techniques,  Portland  Marriott, 
Portland,  Oregon. 

29-7/2— International  Circulation  Managers  Association,  Conference,  Westin 
Hotel,  Seattle. 

JULY 

8-13 — National  Press  Photographers  Association,  Annual  Convention  and 
Education  Days,  MGM  Grand  Hotel,  Reno. 

10- 12 — Arkansas  Press  Association,  Summer  Convention,  Hot  Springs. 

11- 12 — Virginia  Press  Association,  Annual  Meeting,  Virginia  Beach. 
15-17— Wisconsin  Newspaper  Association,  Summer  Meeting,  Lake  Lawn 

Lodge. 

17-19 — Idaho  Newspaper  Association,  North  Shore  Resort,  Lake 
Coeur  d’Alene. 

17-19— Joint  Summer  Conference:  Pennsylvania  Newspaper  Publishers’ 
Association,  Joint  Summer  Conference,  Sheraton  Lakeview,  Mor¬ 
gantown,  W.  Va. 

1 7-1 9— News  Mix  ’86,  Northwest  Newspaper  Gathering  &  T rade  Fair,  Coeur 
d’Alene  Resort,  Idaho. 

17- 29— South  Carolina  Press  Association,  Summer  Meeting,  Hilton  Head 

Island. 

18- 29— Alabama  Press  Association,  Summer  Convention,  Gulf  State  Park, 

Gulf  Shores. 

29-27— First  Annual  Music  Critics  and  Editors  Institute,  Co-sponsred  by 
Knight-Ridder  Newspapers,  Boulder  Daily  Camera,  University  of 
Colorado,  and  the  Colorado  Music  Festival,  Boulder,  Co. 


Seminars/Workshops/Clinics 

JUNE 

13-15— Inland  Daily  Press  Association,  Photography  for  Smaller  Paper, 
Hilton  Hotel,  Indianapolis. 

15-18— SNPA  Foundation,  Newsroom  Management  Seminar,  Greensboro 
(N.C.)  News  Record. 

15-29— American  Press  Institute,  Effective  Writing  and  Editing,  Reston,  Va. 

19-21 — ANPA/NPRA  —  Newspaper  Training  Conference,  Marriott’s  Mark 
Resort,  Denver. 

22-27 — American  Press  Institute,  Business  and  Economic  News  Coverage, 
Reston,  Va. 

22-27— American  Press  Institute,  Management  of  the  Weekly  Newspaper, 
Stanford  University,  Stanford,  Calif. 


Neuharth  called  best  exec.  Allen  H.  Neuharth,  chairman  of 
Gannett  Co.,  for  the  fourth  consecutive  year  was  named 
best  chief  executive  officer  in  the  newspaper  industry  by 
the  Wall  Street  Transcript. 

Stickell  honored.  Vance  Stickell,  executive  vice  presi¬ 
dent  of  marketing  for  the  Los  Angeles  Times  was  selected 
by  the  Advertising  Club  of  Los  Angeles  to  receive  the 
American  Advertising  Federation’s  Silver  Medal  Award. 

The  award  is  given  by  local  AAF  organizations  to  honor 
contributions  in  furthering  the  industry’s  standards,  crea¬ 
tive  excellence  and  responsibility  in  areas  of  social  con¬ 
cern. 

Champion-Tuck  Awards.  The  1985  Champion-Tuck 
Awards,  established  by  Champion  International  Corp. 
and  Dartmouth  College’s  Amos  Tuck  School  of  Business 
Administration  to  honor  business  reporting,  were  won  by: 

Over  250,000  circulation  —  Ken  Auletta  for  his  New 
York  Times  Magazine  piece,  “Power,  Greed  and  Glory  on 
Wall  Street.” 

75,000  to  250,000  circulation  —  Steve  Harper  and  Bob 
von  Sternberg,  Wichita  Eagle-Beacon,  for  “The  Crisis’ 
Lonely  Furrow  —  Rural  Kansas.” 

10,000  to  75,000  circulation  —  William  Adkins,  Chuck 
Clark,  Robert  L.  Gustin,  David  Hulen,  John  Robert 
Matyi,  David  Rutter,  Rodney  D.  Spaw,  Larry  W.  Thomas, 
Charlene  Tolbert  and  Kathleen  T.  Wagner,  Evansville 
Courier,  for  “Big  Rivers:  The  Politics  of  Power.” 

Under  10,000  circulation  —  Art  Cullen,  Carol  Gales, 
Hilary  Kapfer,  Molly  MacDonald  and  Thomas  Wallace, 
Algona  Publishing  Co.,  Algona,  la.,  for  “The  11th  Hour: 
Deadline  for  Survival.” 

Standard  Gravure  winners.  Locally  edited  newspaper 
Sunday  magazines  were  cited  in  various  competitions  for 
excellence  sponsored  by  Standard  Gravure  Corp.  of 
Louisville. 

Philadelphia  Inquirer  writer  Fen  Montaigne  won  first 
place  in  feature  writing,  while  Bonnie  Gangelhoff  of  the 
Houston  Post  won  first  place  for  in-depth  reporting  in  a 
Sunday  magazine. 

The  Miami  Herald’s  Sunday  magazine.  Tropic,  won 
first  place  for  both  four-color  and  monotone  layout. 

Newspapers  cited  for  best  covers  were  the  Atlanta 
Journal  &  Constitution,  Akron  Beacon-Journal,  Boston 
Globe,  Denver  Post,  Portland  Oregonian,  Detroit  News, 
Chicago  Tribune,  Washington  Post,  and  San  Jose  Mer¬ 
cury-News. 

Seattle  Times  reporter  honored.  Columbia  University’s 
27th  annual  Paul  Tobenkin  Memorial  Award,  given  for 
outstanding  journalistic  achievement  in  combatting  racial 
and  religious  intolerance,  was  won  Seattle  Times  reporter 
Bill  Dietrich  for  a  six-part  series  on  the  plight  of  Native 
Americans. 
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Fol  contest  winner.  Tony  Marro,  managing  editor  of  News- 
day,  won  $3,000  in  the  first  annual  Joseph  L.  Brechner 
Freedom  of  Information  contest  at  the  University  of  Flor¬ 
ida  College  of  Journalism  and  Communications.  Marro’s 
winning  entry,  “When  the  Government  Tells  Lies”  was 
published  in  the  March-April  edition  of  the  Columbia 
Journalism  Review. 
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Three  Seattle  Times  reporters  one  of  the  most  outstanding  news 
and  a  photographer  have  won  top  papers  in  the  country, 
honors  in  the  second  annual  Lowell 
Thomas  Travel  Journalism  competi¬ 
tion  sponsored  by  the  Society  of 
American  Travel  Writers  Foundation. 

Stanton  H.  Patty,  Times  assistant 
travel  editor,  won  the  Grand  Award 
as  travel  journalist  of  the  year.  Staff 
reporters  Carey  Quan  Gelernter 
and  Sherry  Stripling  won  in  foreign- 
travel  and  land-travel  categories. 

Barry  Wong,  staff  photographer, 
won  for  best  color  photo. 

The  Times  also  tied  for  second 
with  The  Chicago  Tribune  for  best 
travel  section. 

It  is  rare  that  journalists  from 
one  newspaper  would  be  judged 
best  in  four  out  of  nine  categories  in 
a  competition  open  to  travel  writers 
throu^out  the  United  States  and 
Canada. 

This  level  of  achievement  con¬ 
tinues  to  make  The  Seattle  Times 


The  winners:  Stanton  H.  Patty,  travel  journalist  of  the  year;  Carey  Quan 
Gelernter,  best  foreign  travel;  Sherry  Stripling,  best  land  travel;  and  Barry 
Wong,  best  color  photo. 


CJ>e  Seattle  Cfmes 


"Hi  There'/ 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  EDITOR  &  PUB¬ 
LISHER.  We  reach  the  working  journalists 
you  want  to  reach,  every  week. .  .113,000 
strong. 

It's  Your 

People-To-People 

Meeting  Place 

•  •  • 

E&P  Classified 

Rates  and  order  form  in  Classified  sec¬ 
tion.  All  mail  and  calls  go  to:  EDITOR  & 
PUBLISHER,  11  West  19th  St,  New  York, 
N.Y.  10011,  212  675-4380. 

When  you  need  Classified, 
we're  here — every  week! 


About  Awards 


UPI’s  Brooks  honored.  Dorothea  Brooks,  financial  edi¬ 
tor  of  United  Press  International,  received  the  1986  Matrix 
Award  for  Newspapers  from  New  York  Women  in  Com¬ 
munications.  Brooks,  who  joined  UPI  in  1945,  became 
business  editor  in  1974  and  business-financial  editor  in 
1976. 

Top  newspaper  librarian.  The  Newspaper  Division  of 
the  Special  Librarians  Association  gave  its  highest  honor, 
the  1986  Joseph  F.  Kwapil  Memorial  Award,  to  Andrew 
Ippolito,  director  of  libraries  and  research  for  Newsday. 
1986  Roll  of  Honor  awards  went  to  Homer  Martin,  The 
Record,  Bergen  County,  N.J.;  Joe  Mehr,  Providence 
Journal;  Mark  Hannan,  formerly  with  the  Washington 
Post;  and  Barbara  Newcombe,  formerly  with  the  Chicago 
Tribune. 

Kathy  Foley,  formerly  chief  librarian  of  the  Houston 
Post  and  currently  deputy  director  of  the  Washington  Post 
library,  received  the  Ralph  J.  Shoemaker  Award  of  Merit. 

Pulliam  Fellows.  Twenty  graduating  college  seniors 
planning  careers  in  newspaper  journalism  have  been 
awarded  Pulliam  Journalism  Fellowships  for  1986. 

Each  winner  receives  a  cash  grant  of  $2,950  and  partici¬ 
pates  in  a  10-week  internship  program  at  a  Pulliam  news¬ 
paper. 

The  10  fellows  assigned  to  internships  at  the  Indianapo¬ 
lis  Star  and  News  are:  Molly  S.  Anselmo,  Eastern 
Washington  University;  Carol  L.  Bagley,  University  of 
Southern  Mississippi;  Cheryl  R.  Baltzer,  Augustana  Col¬ 
lege,  S.D.;  Jeffrey  W.  Cowan,  Cornell  University;  David 
B.  Kessler,  University  of  Colorado,  Boulder;  Margaret  G. 
Peterson,  Miami  University;  Wendy  J.  Rosche,  Univer¬ 
sity  of  Iowa;  Richard  A.  Sullivan,  Marshall  University; 
Edward  B.  Thompson,  Western  Illinois  University; 
Andrew  J.  Wolff,  University  of  Massachusetts. 

Fellows  assigned  to  the  Arizona  Republic  and  Phoenix 
Gazette  are:  Robert  E.  Barnett,  Northwestern  University; 
Sarah  Beekley  Ames,  Yale  University;  Susan  R.  Cullen, 
University  of  Alabama;  Ian  M.  Donnis,  Boston  Univer¬ 
sity;  Cheryl  A.  Hatch,  Oregon  State  University;  Teresa  C. 
Klassen,  Indiana  University;  Michael  A.  Marlow,  Ohio 
State  University;  Lisa  A.  Morrell,  Wells  College,  N.Y.; 
lanP.  O’Connor,  Marist  College,  N.Y. ;  Robert  D.  Priewe, 
University  of  Wisconsin. 

Big  Brothers/Big  Sisters  award.  Big  Brothers/Big  Sisters 
of  America  announced  Theresa  Pudik  Card,  a  reporter  for 
the  Beaver  County  (Pa.)  Times,  is  the  winner  of  its  Annual 
Journalism  Award  honoring  an  outstanding  effort  to  com¬ 
municate  the  problems  of  children  from  one-parent 
homes. 

Harte-Hanks  honors  Shea.  Jack  Shea,  advertising  direc¬ 
tor  of  the  Middlesex  News,  Framingham,  Mass.,  was 
named  1985  Advertising  Director  of  the  Year  at  Harte- 
Hanks  Communications. 

Bay  Area  Photog  of  the  Year.  San  Francisco  Chronicle 
photographer  Steve  Ringman  was  named  photographer  of 
the  year  by  the  San  Francisco  Bay  Area  Press  Photogra¬ 
phers  Association.  Ringman  previously  had  been  desig¬ 
nated  photographer  of  the  year  for  1985  by  the  National 
Press  Photographers  Association. 

Eric  Luse,  another  Chronicle  photographer,  took  first 
place  in  the  regional  association’s  portrait  competition. 
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Quality  and  commitment 
The  best  in  pictures. 


“In  news  photography,  the 
moment  is  a  fragile  thing.  It’s 
fleeting,  sometimes  even  unseen  by 
the  naked  eye.  Our  job  as  AP 
photographers  is  to  make  sure  we 
do  not  miss  that  moment.” 

Bob  Daugherty  of  The  Associated 
Press  is  one  of  the  top 
photographers  in  the  Washington 
news  corps  and  has  spent  23  years 
at  AP,  capturing  fragile  moments  on 
film,  making  them  endure. 

“It’s  an  awesome  responsibility. 
Sometimes  you’re  the  only  AP 
photographer  on  a  particular 
breaking  story.  And  more  than  a 
thousand  newspapers  are 
depending  on  you  for  the  definitive 


Bob  Daugherty  at  the  Washington  bureau. 


picture.  There’s  no  room  for  being 
second  best.” 

Bob  Daugherty’s  dedication  is 
shared  by  AP  photographers 
everywhere  —  whether  covering  a 
dangerous  war,  a  routine  press 
conference,  or  illustrating  a  feature. 
Sixteen  Pulitzer  Prizes  attest  to  their 
skill  and  determination. 

Thanks  to  modern 
communications,  the  images  they 
shoot  are  shared  almost 
instantaneously  around  the  world, 
increasingly  in  color,  for  the  benefit 
of  the  thousands  of  member 


newspapers  and  broadcasters  who 
own  AP. 

Like  Daugherty,  the  2,850  people 
who  staff  AP’s  219  offices  around 
the  world  are  dedicated  to  giving 
these  members  the  highest  quality 
service  in  the  news  industry  —  a 
goal  that  is  a  continuing 
commitment  of  everyone  in  AP. 

“A  good  picture  is  like  a  well- 
written  story.  AP  photographers 
have  a  tremendous  amount  of  pride 
in  their  product.  They  are, 
regardless  of  the  assignment, 
shooting  their  best.” 

Associated  Press 

Quality.  Ckxrimitment. 

Suzanne  Vlamis 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown,  Proeident  James  WrigM  Brown 

Ferdinend  C.  Teubner,  Publisher  Publisher,  Chsirmsn  of  the  Board,  1912-1959 


Intimidation 

All  the  talk  in  Washington  about  media  endangering  national 
security  by  the  publication  of  classified  information  that  has  been 
leaked  to  them,  and  the  threats  to  use  the  Espionage  Act  against 
newspapers  and  broadcasters  believed  guilty  of  that  act,  add  up  to 
massive  intimidation  of  the  press. 

William  J.  Casey,  director  of  the  Central  Intelligence  Agency,  told 
editors  of  the  Washington  Post:  “I’m  not  threatening  you,  but  you’ve 
got  to  know  that  if  you  publish  this,  I  would  recommend  that  you  be 
prosecuted  under  the  intelligence  statute.”  That  is  intimidation  pure 
and  simple. 

That  law  is  36  years  old  and  has  never  been  used  against  the  press 
although  that  was  its  raison  d’etre.  The  situation  in  Washington 
during  1950  was  similar  to  today’s  which  amounted  to  hysteria  about 
this  country’s  sensitive  secrets  being  sent  abroad  by  spies  as  well  as 
leaked  to  foreign  governments  through  our  press.  In  that  climate 
Congress  re-wrote  the  nation’s  espionage  laws  one  of  which  called  for 
10  years  in  jail  and  a  fine  of  $10,000  for  anyone  who  publishes 
classified  information  obtained  through  intercepted  communications. 

Upon  cool  reflection,  the  Eisenhower  administration  declined  to 
use  the  weapon  against  those  in  media  it  believed  were  giving  away 
our  nation’s  secrets.  The  act  has  lain  dormant,  as  far  as  the  press  has 
been  concerned,  until  the  Reagan  administration  dusted  it  off  a 
couple  of  years  ago  and  started  talking  about  using  it.  The  current 
threats  are  the  most  serious  since  the  act  was  passed. 

The  government  asserts,  naively  in  our  opinion,  that  foreign  gov¬ 
ernments  —  namely  the  Soviet  —  are  obtaining  information  from 
articles  in  U.S.  publications  they  could  not  obtain  in  any  other  way 
and  that  this  is  jeopardizing  our  national  security.  It  is  com¬ 
plimentary  to  the  news  gathering  capabilities  of  American  reporters 
but  it  is  naive  to  assume  alien  agents  are  not  just  as  smart.  One  of  the 
transgressions  of  the  press,  according  to  complaints,  has  been  its 
reporting  of  the  Pelton  spy  case  involving  a  top-secret  eavesdropping 
program  by  U.S.  submarines  in  Soviet  harbors.  Pelton  is  accused  of 
and  is  being  tried  for  giving  the  Soviets  the  very  same  information 
the  press  is  now  accused  of  giving  to  the  Soviets. 

As  in  most  of  these  cases,  the  only  people  who  are  not  supposed  to 
know  what  is  going  on  are  the  American  people  —  the  Soviet  govern¬ 
ment  knows  what  the  spy  allegedly  told  it,  the  U.S.  government 
thinks  it  knows  what  the  spy  told  the  Soviets,  but  the  American 
people  are  supposed  to  believe  it  is  a  secret. 

The  unfortunate  thing  about  this  orchestrated  campaign  of  in¬ 
timidation  against  the  American  press  is  that  it  appears  to  be  having 
some  success.  The  arguments  of  the  U.S.  government  are  difficult  to 
stand  up  against  when  it  holds  all  the  cards,  and  information. 

The  Department  of  Justice,  charged  with  the  responsibility  of 
enforcing  the  laws  of  the  U.S. ,  has  not  seen  fit  to  take  action  against 
the  press  under  the  Espionage  Act  as  demanded  by  Casey  and  others 
suggesting  it  does  not  believe  the  accusations  are  valid.  Perhaps 
history  will  repeat  itself  and  the  hysteria,  as  well  as  the  accusations, 
will  fade  away,  as  they  did  35  years  ago. 
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Letters  to  the  Editor 


Disabled  journalist  says  it’s  hard  to  find  a  job 


As  a  journalist  with  cerebral  palsy 
and  in  a  wheelchair  who  is  currently 
freelancing  and  who  has  searched  in 
vain  since  1981  for  that  elusive  posi¬ 
tion  on  a  daily  newspaper,  I  took  spe¬ 
cial  interest  in  the  May  3  Shop  Talk 
column  dealing  with  the  hiring  of 
handicapped  (disabled,  please)  jour¬ 
nalists. 

The  point  is  made  that  the  disabled 
are  not  applying  for  jobs.  Since  1981,1 


have  sent  approximately  400  resumes 
(using  mainly  E&P  classifieds)  to  vir¬ 
tually  every  state  in  the  union  except 
Alaska.  Those  editors  (they  are  few 
and  far  between)  that  choose  to 
respond  to  my  resume  all  at  once 
become  hesitant  when  they  hear  that 
the  nature  of  my  disability  requires 
me  to  use  a  wheelchair. 

While  my  background  is  in  youth 
and  sports,  I  would  be  willing  to  cover 


anything  given  the  opportunity  for  job 
security. 

I  suppose  I  must  simply  hope  that 
my  resume  will  soon  cross  the  desk  of 
a  more  open-minded  editor,  such  as 
the  ones  apparently  interviewed  for 
the  above-mentioned  column.  I  hope 
that  day  comes  soon. 


Mike  Perricone 


Publisher  cites  problems  with  the  post  office 


I  wish  to  call  attention  to  a  problem 
that  may  affect  many  second-class 
postal  users. 

With  the  large  increases  in  postal 
rates  it  is  very  important  to  review 
postage  deposits  to  make  sure  there 
are  enough  funds  for  mailings. 

Coverage  of  two  important  school 
board  elections  was  missed  when  The 
Spotlight  was  not  processed  by  the 
Albany  (N.Y.)  general  mail  facility 
for  Wednesday  delivery  because  The 

For  the  record 

Your  May  17  edition  reports  the 
change  of  ownership  of  the  Tribune 
Chronicle  of  Warren,  Ohio.  For  the 
record,  Helen  Hart  Hurlbert,  though 
nominally  publisher  until  the  time  of 
sale,  relinquished  all  control  of  this 
newspaper  in  January  1979  to  her 
daughter,  Zell  Draz,  under  the  terms 
of  a  court  order. 

In  the  interests  of  continuity,  Mr. 
Ralph  Ingersoll  has  agreed  that  Mrs. 
Draz  should  continue  as  publisher  for 
as  long  as  she  wishes  and  in  any  case 
until  a  successor  can  be  found. 

Peter  G.  Pattinson 

(Pattinson  is  general  manager  of  the 
Tribune  Chronicle  in  Warren,  Ohio.) 

Clarification 

In  the  April  19  issue,  page  58,  there 
is  an  error  in  the  paragraph  introduc¬ 
ing  Ann  M.  Job,  our  new  executive 
business  editor. 

Bill  Wylie  has  retired  so  the  last  five 
words  —  “under  business  editor  Bill 
Wylie”  —  are  incorrect. 

Richard  L.  Macino 

(Macino  is  public  service  director  of 
the  Pittsburgh  (Pa.)  Press.) 
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Spotlight  postage  reserve  funds  were 
short  $15.97. 

Wants  to  clarify 

Thank  you  for  focusing  editorially 
(May  10)  on  the  serious  threats  to 
press  freedom  in  Latin  America 
posed  by  licensing  laws  and  proposals 
to  mandate  a  right  of  reply. 

One  point  needs  clarification.  The 
World  Press  Freedom  Committee 
strongly  supports  repeal  or  abandon¬ 
ment  of  now-invalidated  licensing 
laws  in  light  of  the  Human  Rights 
Court’s  landmark  opinion.  But  it  is 
the  Inter  American  Press  Associa¬ 
tion,  as  the  leading  journalistic  orga¬ 
nization  of  the  region,  that  presently 
is  considering  next  steps  that  should 
be  taken.  It  already  has  contacted 
heads  of  state  and  legislatures  in  12 
countries  urging  reexamination  of 
these  laws. 

You  are  absolutely  right  that  this 
fight  is  not  over. 

Dana  Bullen 

(Bullen  is  executive  director,  World 
Press  Freedom  Committee.) 


It  is  ironic  that  our  postage  deposit 
check  was  mailed  from  Delmar  to  the 
postmaster  in  Albany  (12  miles  away) 
on  Monday,  but  took  two  days  to  get 
to  Albany  and  arrived  too  late  to 
avoid  this  tragedy. 

My  name  and  phone  number  were 
on  the  mailing  form  and  a  phone  call 
would  have  brought  me  to  the  post 
office  with  the  necessary  funds  to 
cover  the  $15.97.  The  post  office 
didn’t  bother  to  call. 

After  31  years  as  a  customer,  a 
normal  service  company  would 
extend  the  courtesy  of  notifying  us 
that  our  funds  were  low,  or  would 
extend  credit  for  the  amount  of 
$15.97.  (Postage  this  year  will  be  over 
$15,000.)  I  guess  the  postal  SERVICE 
is  beyond  normal  business  practice. 


Ricil\rd  Ahlstrom 


(Ahlstrom  is  publisher  of  The  Spot¬ 
light,  a  weekly  newspaper  in  Delmar, 
N.Y.) 
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Northwest  news  execs  rap  j-schools 

Unhappy  over  what  they  see  as  a  drift  toward  theory  over  practice,  they 
pian  formation  of  their  own  accreditation  program  for  journaiism  schoois 


By  M.L.  Stein 

Unhappy  over  what  they  see  as  a 
drift  toward  theory  over  practice  in 
journalism  education.  Northwest 
newspapers  are  planning  to  form  their 
own  accreditation  program  for  jour¬ 
nalism  schools  in  that  area. 

At  a  recent  meeting  of  Allied  Daily 
Newspapers  in  Portland,  its  presi¬ 
dent,  Ted  Natt,  named  a  seven-mem¬ 
ber  committee  to  develop  criteria  for 
accrediting  procedures  to  assess  pro¬ 
grams  at  schools  and  departments  of 
journalism.  Its  recommendations  will 
be  offered  to  the  Allied  membership 
at  its  September  meeting  in  Missoula, 
Montana. 


“And  from  all 
accounts,  the  situation 
is  deteriorating,” 
Shelledy  said. 


The  committee  is  headed  by  James 
D.  “Jay”  Shelledy,  editor  and 
publisher  of  the  Moscow  (Ida.)  Idaho- 
nian,  who  told  E&P  Allied  member 
papers  are  distressed  about  the  direc¬ 
tion  of  journalism  education. 

“And  from  all  accounts,  the  situa¬ 
tion  is  deteriorating,”  Shelledy  said. 

Asked  if  the  regional  j-schools  were 
aware  of  the  newspapers’  view  of 
them,  Shelledy  replied:  “They  would 
have  to  be  deaf,  dumb  and  blind  if 
they  don’t  know  the  industry  is  upset 
with  what’s  happening.  But  they 
don’t  seem  to  do  anything  about  it  and 
this  is  a  move  to  prompt  some  sort  of 
action  or  suffer  the  consequences,” 
according  to  Shelledy. 

The  consequences,  he  said,  may  be 
the  withdrawal  of  newspaper-funded 
scholarships  to  certain  schools  and  an 
information  campaign  directed  at  high 
school  students  on  which  j-programs 
are  on  Allied’s  approved  list  for  hiring 


graduates. 

Allied  has  55  member  dailies  in 
Washington,  Oregon,  Idaho,  Mon¬ 
tana  and  Alaska.  Other  accreditation 
committee  members  represent  the 
Seattle  Times,  Vancouver  (Wash.) 
Columbian,  Olympia  (Wash.)  Olym¬ 
pian,  Lewiston  (Idaho)  Tribune,  Spo¬ 
kane  (Wash.)  Spokesman-Review  and 
the  Missoula  (Mont.)  Missoulian. 

The  committee  was  formed  at  a 
closed  Allied  business  meeting  during 
which,  according  to  Shelledy,  “there 
was  a  strong  feeling  that  we  should 
quit  carping  about  the  situation  and 
do  something.” 

Natt,  editor  and  publisher  of  the 
Pulitzer  Prize-winning  Longview 
(Wash.)Da//y  News,  said  the  commit¬ 
tee  grew  out  of  concern  over  what  he 
termed  the  “heavy  emphasis  on 
research”  in  hiring  heads  of  journal¬ 
ism  programs  and  faculty  members. 

“There  has  been  less  emphasis  on 
professional  experience  among 
department  heads  and  faculty,”  he 
added.  “We’re  concerned  that  the 
shift  toward  more  academic  research 
is  going  to  be  done  at  the  expense  of 
people  with  extensive  backgrounds  in 
the  various  disciplines.” 

Natt,  a  University  of  Oregon  jour¬ 
nalism  graduate,  charged  that  col¬ 
lege-hiring  policies  have  weakened 
professional  journalism  courses. 

Both  Natt  and  Shelledy  noted  that 
the  School  of  Communications  at  the 
University  of  Washington  in  Seattle 
has  come  under  Allied  member 
criticism  for  its  alleged  stress  on 
research  over  practical  training. 

Shelledy  said  that  the  University  of 
Oregon  and  the  University  of  Mon¬ 
tana’s  journalism  schools  “come 
closest”  to  Allied  expectations  on  the 
issue. 

Natt  claimed  Northwest  profes¬ 
sionals  in  broadcasting,  public  rela¬ 
tions  and  advertising  also  are  com¬ 
plaining  about  the  direction  of  jour¬ 
nalism  education. 


“If  you  haven’t  been  a  reporter  or 
had  any  sense  of  experience  in  broad¬ 
casting  or  advertising,  can  you  be 
effective  as  a  teacher  of  that  sub¬ 
ject?”  Natt  asked. 

Natt  said  the  accreditation  commit¬ 
tee  will  recommend  criteria  for  rating 
faculty  members  on  their  professional 
background;  journalism  curricula; 
and  school  or  department  leadership. 

“This  is  so  we  can  give  students 
and  the  university  administration 
some  kind  of  impression  of  what  the 
profession  thinks  of  them,”  he 
explained. 


“They  would  have  to 
be  deaf,  dumb  and  blind 
if  they  don’t  know  the 
industry  is  upset  with 
what’s  happening.” 


The  Allied  president  said  the  com¬ 
mittee  will  be  “unofficial”  and  will 
not  attempt  to  supplant  the  national 
Accrediting  Council  on  Education  in 
Journalism  and  Mass  Communica¬ 
tions  (ACEJMC),  which  is  made  up  of 
both  educational  and  media  organiza¬ 
tions.  Visiting  ACEJMC  committees 
have  at  least  one  professional  mem¬ 
ber. 

“We  simply  are  concerned  about 
all  this  emphasis  on  academic 
research  and  theory,”  Natt  said. 

He  predicted  that  the  Allied 
accreditation  committee  will  have 
some  kind  of  procedure  for  visiting 
journalism  schools  in  the  manner  of 
ACEJMC. 

’’You  can’t  very  well  do  any  kind  of 
rating  without  spending  time  on  the 
campus,”  he  commented.  “We’ve 
got  to  do  a  competent  job  or  our 
efforts  will  go  for  naught.” 

Natt  said  Allied  hopes  to  give  jour- 
(Continued  on  page  10) 


J-schools 

(Continued  from  page  9) 


nalism  schools  “positive  alternatives 
so  we  don’t  just  come  across  as  carp¬ 
ing  critics.  We  want  to  be  helpful,  not 
just  negative.” 

However,  he  suggested  that  news¬ 
papers  around  the  country  should 
become  aware  of  journalism  pro¬ 
grams  in  their  areas  and  “address 
problems.” 


“If  you  haven’t  been  a 
reporter  or  had  any 
sense  of  experience  in 
broadcasting  or 
advertising,  can  you  be 
effective  as  a  teacher  of 
that  subject?”  Natt 
asked. 


Another  committee  member, 
Olympian  publisher  Pamela  Meals, 
said  it  was  her  impression  that  the  j- 
schools  in  the  region  lack  strong 
internship  programs.  But  she  stated 
the  committee  should  be  structured  to 
work  with  journalism  educators  for 
their  mutual  benefit. 

“It’s  a  two-way  street,”  remarked 
Meals,  a  trustee  of  the  William  Allen 
White  School  of  Journalism  at  the 
University  of  Kansas.  “I  don’t  think 
we  should  approach  the  schools  in  an 
adversarial  way.  There  is  a  need  to 
make  friends  with  them  so  we  can 
work  out  a  satisfactory  solution.” 

She  also  recommended  that  news¬ 
papers  conduct  their  own  “career 
days”  for  high  school  students  and 
help  them  put  out  school  newspapers 
as  a  contribution  to  journalism  educa¬ 
tion. 

The  Allied  accreditation  plan  got  a 
generally  chilly  reaction  from  jour¬ 
nalism  educators  interviewed  by 
E&P. 

Dr.  Kurt  Lang,  a  sociologist  who  is 
director  of  the  University  of  Washing¬ 
ton  School  of  Communication,  said 
he  would  be  interested  in  an  Allied 
group’s  comments  on  the  school’s 
program,  but  would  not  be  “entirely 
happy”  with  a  campus  visit. 

He  pointed  out  that  Washington, 
like  other  accredited  schools,  is  sub¬ 
ject  to  periodic  ACEJMC  visits  and 
he  sees  no  need  for  duplication. 

Lang  also  strongly  defended  his 
program  and  noted  that  several  of  its 
graduates  have  been  hired  by  North¬ 
west  newspapers.  Moreover,  he  said, 
Washington  has  ranked  high  in  win¬ 


ning  Hearst  writing  awards  for  stu¬ 
dents. 

“We  function  as  a  part  of  a  college 
of  liberal  arts  and  science,”  he 
declared.  “We  combine  practical 
training  with  a  broad  liberal  arts 
foundation.  We  are  not  training  stu¬ 
dents  to  particularly  write  opening 
paragraphs.  We  want  them  to  have  an 
understanding  of  the  society  in  which 
they  will  be  functioning.” 

The  director  said  the  school  cur¬ 
rently  has  a  kind  of  advisory  commit¬ 
tee  composed  of  professionals  from 
newspapers,  broadcasting  and  public 
relations. 

“We  discuss  the  program  with 
them,”  he  continued.  “We  do  get 
criticism  but  on  the  whole  they  have 
been  reasonably  satisfied,  if  not 
totally  satisfied.” 

Referring  to  the  proposed  Allied 
accrediting  committee,  Lang  said 
pointedly:  “Several  of  our  faculty 
have  had  experience  on  newspapers, 
but  I  don’t  think  editors  and 
publishers  necessarily  have  experi¬ 
ence  in  educating  journalism  stu¬ 
dents.” 

Washington’s  curriculum  also  was 
vigorously  defended  by  one  of  its  vet¬ 
eran  faculty  members.  Dr.  William  E. 
Ames,  former  director  of  the  school 
and  a  one-time  midwestern  news¬ 
paperman. 

“We  have  strong  reporting  and 
editing  courses,”  he  said.  Reporting 
students,  he  said,  spend  an  academic 
quarter  covering  city  and  county  gov¬ 
ernment. 

But  he  added  that  he  was  not  sur¬ 
prised  by  the  Allied  move. 

“The  University  of  Washington  is  a 
research  institution,”  he  stated.  “If  a 
subject  is  taught  here,  there  will  have 
to  be  a  strong  research  program  in 
connection  with  it  in  order  for  faculty 
to  get  tenure  and  promotions.” 

Ames  said  that,  to  his  knowledge, 
no  Allied  representative  “has  ever 
been  in  the  building  or  visited  classes. 
I  don’t  think  they  have  the  remotest 
idea  of  what  is  going  on  here.  We  have 
a  lot  of  people  who  have  worked  in 
journalism.” 

He  noted  that  Professor  C. 
Anthony  Giffard  also  works  on  the 
desk  of  the  Seattle  Post-Intelligencer. 

Sharon  M.  Murphy,  ACEJMC  vice 
president  and  president-elect  of  the 
Association  for  Education  in  Jour¬ 
nalism  and  Mass  Communications, 
the  leading  organization  of  journalism 
educators,  expressed  dismay  over 
Allied’s  action. 

“It’s  one  thing  to  talk  about  profes¬ 
sional  training  and  another  to  talk 
about  genuine  education,”  she 
observed.  “I  wonder  if  they  (Allied) 
know  what  journalism  educators  are 
trying  to  do.  They  have  never  pre¬ 


sented  their  concerns  to  us.  I  invite 
them  to  join  our  committees  on  jour¬ 
nalism  education.  If  we  operate  at 
cross  purposes,  it  will  not  be  as  effec¬ 
tive  as  if  we  cooperated.” 

Murphy,  who  is  dean  of  Marquette 
University’s  College  of  Journalism  in 
Milwaukee,  said,  “We  cannot 
emphasize  professional  skills  to  the 
detriment  of  broad-based  learning.  If 
we  do  we  are  cheating  the  people.” 


“I  wonder  if  they 
(Allied)  know  what 
journalism  educators  are 
trying  to  do.” 


She  asserted  that  journalism 
schools  are  turning  out  a  number  of 
well-trained  and  skilled  graduates.  If 
newspapers  are  getting  bad  ones, 
“perhaps  the  hiring  is  not  done  as 
wisely  as  it  ought  to  be.” 


Ben  Bradlee 
blasts  obsession 
with  credibility 


Newspapers  have  “panicked” 
unnecessarily  about  credibility, 
Washington  Post  executive  editor 
Ben  Bradlee  said. 

“I  think  this  profession  has 
panicked  over  it  (credibility).  I  think 
there  are  certain  parts  of  the  industry 
that  have  taken  it  much  too  seri¬ 
ously,”  Bradlee  told  the  Organization 
of  News  Ombudsmen  (May  18). 

Bradlee  said  newspaper  should  try 
to  be  credible,  but  that  the  industry’s 
obsession  is  dangerous  now. 

“If  you  think  that  just  pleasing  the 
public  is  a  goal  in  itself  —  well,  that’s 
where  I  think  they  go  off  the  track,” 
he  said.  “If  we  want  to  win  the  public 
relations  battle,  which  is  what’s 
pleasing  the  public  is,  then  we  go  out 
of  the  news  business  and  into  some¬ 
thing  else.” 

Bradlee  condemned  the  thousands 
spent  on  polls  of  the  public’s  attitude 
about  newspapers  as  “wasted 
money.” 

He  also  said  that  newspapers  have 
much  more  credibility  than  some 
other  big  institutions. 

“The  number  of  newspapers  that 
lie  and  know  they  are  lying  you  can 
count  on  one  hand,  but  to  say  that  the 
number  of  cases  of  lying  in  govern¬ 
ment  is  bigger  is  a  considerable  under¬ 
statement,”  Bradlee  said. 
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Survey  on  freebies 

Who  accepts  them,  who  doesn’t  among  Northwest  newspapers 


By  M.L.  Stein 

The  purist  stance  toward  freebies 
and  conflict  of  interest  taken  by  news¬ 
papers  in  the  1970’s  is  alive  and  firm 
today  in  the  Northwest,  according  to 
a  recent  survey. 

But  there  are  lapses,  it  was 
reported. 

Results  of  an  Allied  Daily  News¬ 
papers’  ethics  study  were  announced 
to  the  membership  recently  by 
Pamela  Meals,  publisher  of  the  Gan- 
nett-owned  Olympia  (Wash.)  Olym¬ 
pian,  who  stated:  “The  industry’s 
ethics  are  not  being  compromised. 
However,  from  the  comments  made 
by  publishers  and  editors,  there  are 
exceptions.” 

Of  34  newspapers  polled,  10  sub¬ 
mitted  written  codes  of  ethics  but  51% 
said  they  had  such  a  code,  she  noted. 
Responses  to  specific  questions  pro¬ 
duced  these  figures  on  freebies: 


“We  don’t  cover 
political  parties.  If  they 
want  publicity,  they 
come  to  us.” 


•  Tickets  to  athletic  events:  57%  do 
not  accept  them;  42%  do. 

•  Tickets  to  dinners:  79%  do  not; 
21%  do. 

•  Tickets  to  political  events;  66%, 
do  not;  27%  do. 

•  Tickets  to  artistic  events:  63%,  do 
not;  36%  do. 

•  Books  for  review:  27%  do  not; 
72%  do. 

•  “Tourist-type  trips”:  90%  do  not: 
6%  do. 

•  Government  or  military  trips: 
51%  do  not;  39%  do. 

The  survey  also  posed  this  ques¬ 
tion:  “If  you  have  an  advertiser 
wanting  to  see  a  ball  game  or  other 
athletic  event,  would  you  solicit  the 
organizers  of  the  event  for  special 
seating  or  free  tickets?” 

The  answer  for  special  seating  was 
“no”  for  81%  of  the  papers  and 
“yes”  for  16%.  For  free  tickets,  it 
was  90%  “no”  and  6%  “yes.” 

Other  results: 


•  57%  said  they  do  not  accept  free 
gifts  from  vendors. 

•  90%  do  not  allow  newsroom 
employees  to  be  “politically  active” 
and  90%  said  the  rule  also  applies  to 
top  management. 

•  57%  reported  they  also  limit 
political  activity  of  non-newsroom 
workers. 

The  Walla  Walla  (Wash.)  Union- 
Bulletin  disclosed  that  newsroom 
staffers  are  discouraged  from  dis¬ 
playing  political  bumper  stickers,  but¬ 
tons  or  yard  signs. 

Another  respondent  declared:  “We 
don’t  cover  political  parties.  If  they 
want  publicity,  they  come  to  us.” 

However,  Meals  said,  the  newspa¬ 
per  explained  that  if  the  party  had  a 
“headliner,”  an  interview  would  be 
conducted  before  or  after  the  event. 

One  publisher  said  government 
trips  would  be  accepted,  but  with  no 
guarantee  of  favorable  coverage  or 
any  coverage  at  all. 

At  the  Medford  (Ore.)  Mail  Tri¬ 
bune,  employees  are  told  they  should 
not  accept  a  gift  “of  more  than  nomi¬ 
nal  value  or  that  exceeds  customary 
courtesies  ” 

The  Yakima  (Wash.)  Herald- 
Republic  directs  the  return  of  gifts 
worth  more  than  $5  with  an  “explana¬ 
tion  of  policy.” 

Meals  also  revealed  these  com¬ 
ments  from  newspapers: 

“We  accepted  a  box  of  Keebler 
cookies,  including  an  Ernie  Keebler 
watch  worn  by  our  city  editor.” 

“The  books  accepted  for  review 
are  given  to  homes  for  transients  or 
libraries.” 

“We  allow  employees  to  accept 
discounts  on  purchases  from  adver¬ 
tisers  as  long  as  it  is  an  advertised 
special  price  available  to  more  than 
just  the  employee.” 

“We  request  that  employees  keep 
political  activities  Mow  key’  and  out  of 
the  public  eye.” 

“We  will  take  a  government  trip  for 
news  purposes  if  the  story  warrants  it 
and  there  is  no  alternative  transporta¬ 
tion.” 

Meals  said  the  survey  “represents 
the  burden  of  responsibility  newspa¬ 
per  management  faces  when  saying, 
‘no.’  ” 


She  asserted  that  a  written  ethics 
statement  reduces  the  burden  and 
gives  news  staffers  “the  guidance 
they  need  and  deserve  on  manage¬ 
ment  procedures.” 


One  publisher  said 
government  trips  would 
be  accepted,  but  with  no 
guarantee  of  favorable 
coverage  or  any 
coverage  at  all. 


“But  even  that’s  not  without  con¬ 
flict,”  she  noted.  “I  do  recall  a 
reporter  saying  after  he  read  a  pro¬ 
posed  code  of  ethics:  “This  is  great, 
but  why  do  I  feel  I’ve  just  given  up  my 
citizenship?” 

L.A.  approves 
curb  on  downtown 
newsstands 

Downtown  newsstands  selling 
items  other  than  newspapers  and  per¬ 
iodicals  face  a  crackdown  by  the  City 
of  Los  Angeles. 

Pressured  by  complaining  mer¬ 
chants,  the  City  Council  unanimously 
passed  an  ordinance  that  would  curb 
the  number  of  newsstands,  require 
special  permits  and  limit  what  may  be 
sold  by  sidewalk  vendors. 

The  action  was  taken  after  mer¬ 
chants  and  some  city  officials 
objected  to  a  growing  number  of 
newsstands,  which,  in  addition  to 
papers  and  magazines,  are  offering 
such  things  as  hairbrushes,  toys, 
makeup  kits  and  audio  cassettes. 
Some  don’t  even  handle  publications, 
it  was  pointed  out. 

Current  ordinances  already  forbid 
newsstands  from  selling  other  items, 
but  the  new  law  also  will  limit  the 
number  of  stands,  force  their  owners 
to  compete  for  a  $25  annual  permit 
and  to  obtain  liability  insurance. 

The  new  ordinance,  which  must  be 
(Continued  on  page  16) 
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Profiting  from  promotions 

Marketing  execs  discuss  ways  their  newspapers  pick  up  added  revenue 


By  Debra  Gersh 

Promotions,  from  complete  direc¬ 
tories  of  local  businesses  to  coffee 
mugs  to  research  for  profit,  are  a  valu¬ 
able  way  for  newspapers  to  increase 
revenue. 

At  the  recent  International  News¬ 
paper  Promotion  Association  confer¬ 
ence  in  Fort  Lauderdale,  Florida,  Len 
Simmonds,  marketing  manager  for 
the  Nottingham  (England)  Evening 
Post,  Don  Hassell  from  the  Washing¬ 
ton  Post  promotion  department  and 
Jane  Peppard,  research  manager  for 
the  Times  Publishing  Co.  in  St. 
Petersburg,  Florida,  shared  ways  that 
their  papers  have  profited  from  pro¬ 
motions. 

Simmonds  outlined  two  activities 
within  his  marketing  department,  the 
first  being  an  idea  that  came  from  the 
marketing  research  department  —  a 
directory  of  local  businesses  that 
includes  not  only  the  company’s 
name  and  address,  but  also  “intelli¬ 
gence”  such  as  contacts,  parent  com¬ 
panies,  subsidiaries  and  number  of 
employees. 


The  interest  from  the 
account  is  used  to 
develop  the  program, 
which  saw  a  profit  of 
$18,000  in  1985  . . . 


The  Evening  Post’s  marketing 
department  complied  the  list  of  3,700 
businesses  from  telephone  and  trade 
directories  as  well  as  from  informa¬ 
tion  in  the  library’s  newspapers.  But 
the  project  was  so  labor-intensive  it 
had  to  be  re-thought  for  future 
updates  in  order  to  make  access,  use 
and  storage  easier,  Simmonds  said. 

So  the  paper  got  access  to  a  word 
processor,  which  not  only  allows  for 
easier  updates,  but  also  enables  the 
directories  to  be  sorted  alphabeti¬ 
cally,  by  production  category,  by 
telephone  area,  zip  code  and  size  of 
company.  In  addition,  labels,  letters 
and  mailing  lists  can  be  run  off  for 
those  who  wish  to  purchase  the  ser¬ 
vice. 


The  cost  for  one  directory  in  any 
sequence  is  $195,  Simmonds  said. 
Companies  who  use  the  word  proces¬ 
sor  are  charged  a  $75  access  fee,  as 
well  as  50  for  each  label  and  220  for 
each  individual  letter.  The  turnover 
from  the  project,  according  to  Sim¬ 
monds,  has  been  in  excess  of  $40,000. 

The  Evening  Post’s  second  idea 
came  from  the  promotion  department 
in  the  form  of  a  Sign  Post  Reader 
Club,  designed  to  help  all  readers 
make  the  most  of  their  leisure  time, 
Simmonds  said. 

The  club,  which  offers  vacation 
packages,  day  trips,  cooking  lessons, 
sporting  events,  discounts  at  local 
restaurants  and  similar  activities,  is 
available  to  all  people  within  the 
paper’s  circulation  area  who  are  18- 
years  or  older.  Younger  children  are 
automatically  included  in  their 
parents’  memberships,  Simmonds 
said. 

The  paper  runs  a  weekly  Sign  Post 
page  and  makes  advance  checks  on  all 
activities  to  see  that  everything  runs 
smoothly,  Simmonds  explained, 
adding  that  the  paper  takes  care  of  all 
details  and  handles  all  arrangements 
to  make  people  feel  comfortable  when 
they  travel  via  the  Sign  Post  Club. 

An  annual  membership  costs  a 
mere  $1.50  per  person.  A  lifetime 
membership  in  the  club  is  only  $8  per 
person  and  a  joint-life  membership  is 
$12  per  couple.  To  date  there  are 
13,0()0  members,  1 1 ,000  of  whom  are 
life  members,  Simmonds  said.  A  spe¬ 
cial  bank  account  of  $75,000  was  set 
up  for  the  club,  the  principle  of  which 
remains  untouched.  The  interest  from 
the  account  is  used  to  develop  the 
program,  which  saw  a  profit  of 
$18,000  in  1985,  Simmonds  said. 

Hassell  explained  how  the 
Washington  Post  has  used  promo¬ 
tional  products  such  as  aprons,  coffee 
mugs  and  dolls  of  characters  in  syndi¬ 
cated  cartoons  to  which  it  owns  the 
rights,  to  create  extra  revenue  at  little 
additional  cost. 

He  suggested  starting  small,  but 
being  innovative  and  creative  and 
thinking  the  project  all  the  way 
through  —  from  shopping  bags,  to 
mailers  and  sales  taxes. 

The  Post  started  late  in  the  summer 


of  1979  with  its  own  photo  engage¬ 
ment  book.  It  already  had  the  photo¬ 
graphs  and  the  printing  facilities,  Has¬ 
sell  said,  and  the  paper  could  sell 
enough  to  give  some  away.  The  paper 
also  put  out  a  book  celebrating  the 
Redskins  Super  Bowl  championship 
in  1982,  as  well  as  t-shirts  and  sweat¬ 
shirts  with  reproductions  of  the 
paper’s  front  page  the  day  after  the 
team  won  the  championship. 

An  important  point,  Hassell  said,  is 
never  to  give  another  company  the 
exclusive  rights  to  use  one  of  your 
paper’s  photographs. 

“There  is  a  market  for  just  about 
anything  if  you  make  it  easy  for  peo¬ 
ple,”  he  said,  highlighting  the  impor¬ 
tance  of  an  800-number  for  ordering 
and  making  sure  that  orders  can  be 
charged  on  a  major  credit  card.  That 
makes  it  easier  for  spur-of-the- 
moment  purchases,  he  said. 

Quality  of  the  products  is  very 
important,  he  continued,  adding  that 
dissatisfaction  with  merchandise  will 
lead  to  dissatisfaction  with  the  news¬ 
paper  —  making  a  no-questions- 
asked  return  policy  essential. 


“There  is  a  market  for 
just  about  anything  if 
you  make  it  easy  for 
people,"  he  said . . . 


In  addition,  Hassell  said,  whenever 
possible,  employees  from  the  paper 
should  be  used  as  models  in  ads.  Not 
only  is  it  a  morale  booster,  but  it  is 
also  free  and  sells  additional  papers 
and  products  to  friends  and  relatives. 

Hassell  said  those  undertaking 
such  merchandising  should  be  aware 
of  what  all  others,  not  just  newspa¬ 
pers,  are  doing.  And,  if  stuck  with  a 
no-seller,  donate  it  to  charity  and 
write  it  off. 

Many  coffee  mugs  are  produced,  he 
said,  but  unless  they  are  broken  they 
are  rarely  thrown  away  —  so  some¬ 
one  sees  it. 

“To  my  knowledge,  no  one  has 
ever  been  able  to  put  a  dollars-and- 
cents  value  on  the  public  relations  of 
having  your  name  out  there  in  front  of 
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people,”  Hassell  concluded. 

Peppard  told  those  at  the  breakout 
session  how  the  St.  Petersburg  Times 
has  set  up  an  independent  research 
for  profit  service  within  its  research 
department. 

An  in-house,  independent  research 
facility  allows  the  paper  to  do  its  own 
public  opinion  polls  and  polls  for 
others,  as  well  as  provide  new 
sources  of  data  for  the  editorial 
department.  But  to  avoid  bias,  the 
service  was  given  an  identity  of  its 
own,  separate  from  the  paper,  Pep¬ 
pard  said. 

The  service  provides  a  wide  range 
of  data,  including  telephone  surveys, 
mail  response,  intercept  interviews 
and  focus  groups,  she  said.  The  cost 
of  the  service  depends  on  the  scope  of 


the  research  and  the  time  frame, 
although  pricing  is  competitive,  rang¬ 
ing  from  a  few  hundred  to  many  thou¬ 
sands  of  dollars. 

The  research,  however,  is  confi¬ 
dential  and  Peppard  said  there  have 
been  times  when  they  had  to  go  to 
great  lengths  to  protect  the  informa¬ 
tion  from  reporters  until  it  was 
released.  In  addition,  clients  are 
selected  carefully.  For  example,  a 
local  candidate  looking  for  informa¬ 
tion  will  be  turned  away,  but  a 
statewide  voter  poll  will  be  accepted. 

Benefits  of  an  in-house  indepen¬ 
dent  research  facility  include  having  a 
large,  well-trained  research  staff  that 
can  be  used  for  your  own  company, 
and  a  broader  view  of  the  marketplace 
can  be  gained  from  working  with  the 


client  companies.  Further,  the  inde¬ 
pendent  research  service  generates 
added  revenue,  Peppard  said,  adding 
that  in  St.  Petersburg  it  pays  from 
32%-99%  of  the  research  depart¬ 
ment’s  expenses. 

There  are,  however,  also  some 
cons  to  such  a  service,  Peppard  said, 
such  as  commercial  business  taking 
so  much  time  that  an  in-house  project 
is  delayed,  maintaining  a  large  staff 
when  work  is  sporatic  and  the  possi¬ 
bility  that  commercial  work  can  be 
distracting  from  the  central  purpose 
of  the  research  department  —  serving 
the  newspaper. 

“We  walk  a  fine  line,”  Peppard 
said.  “We  love  it,  but  it’s  probably 
not  for  everyone.” 


UPl  says  it  can  no  longer  stand  by  Chernobyl  death  figure 


United  Press  International’s  editor- 
in-chief  Maxwell  McCrohon  said  his 
news  service  can  no  longer  stand  by 
its  Chernobyl  nuclear  accident  story 
which  contained  an  unconfirmed 
report  that  some  2,000  people  died  in 
the  disaster  or  its  aftermath. 

Up  until  last  week,  UPI  had  stood 
by  the  number  despite  criticism  from 
Walter  Mears,  the  executive  editor  of 
its  wire  service  competitor  Asso¬ 
ciated  Press. 

E&P  contacted  UPI  managing  edi¬ 
tor  Ron  Cohen  last  week  and  he  said, 
“We  stand  by  that  number  and 
haven’t  seen  anything  that  contra¬ 
dicts  it.  I’m  not  saying  we’re  reiterat¬ 
ing  that  we’re  right.  We  didn’t  put  it 
out  as  definitive,  but  I’ve  not  seen 
anything  that  refutes  it.” 


At  that  time,  Sylvana  Foa,  UPI’s 
foreign  editor  defended  the  source  of 
the  information  —  a  “high-level  edu¬ 
cator”  from  Kiev  —  by  stating  she 
has  “never,  ever,  ever  given  us  bad 
information.” 

As  E&P  went  to  press  with  a  story 
on  the  dispute  over  the  2,000  figure, 
UPI  was  conducting  its  own  investi¬ 
gation.  As  E&P  hit  the  newsstands, 
UPI  was  issuing  its  apology. 

“Subsequent  developments  have 
not  confirmed  the  report  and  it 
appears  UPI  was  misinformed  for  rea¬ 
sons  we  have  been  unable  to  deter¬ 
mine,”  McCrohon  said  in  a  UPI  arti¬ 
cle  sent  out  over  the  wire. 

“UPI  has  no  doubt  that  its  story 
reflected  the  information  it  was  given 


by  the  source,  but  regrets  that  this 
information  appears  to  have  been 
inaccurate,”  UPI  foreign  editor  Foa 
said. 

In  its  notice  to  editors  and 
publishers,  UPI  explained  that  much 
of  the  information  the  female  source 
supplied  to  UPI  about  the  nuclear 
disaster  has  since  been  confirmed. 

UPI  stressed  that  while  it  has  been 
unable  to  confirm  the  death  toll  it 
published,  it  did,  when  the  story  was 
sent  out,  mention  that  the  figures  used 
were  unconfirmed.  UPI  also  pointed 
out  that  it  published  all  subsequent 
Soviet  denials. 

UPI  also  reported  that  it  has  not 
been  able  to  reestablish  contact  with 
its  Soviet  source. 


Evening  circulation  decline  offset  morning  Increases  In  1985 


The  1986  Editor  &  Publisher  Interna¬ 
tional  Year  Book,  the  65th  edition  of 
this  comprehensive  directory  of  U.S. 
and  foreign  newspapers  and  related 
services,  is  off  the  presses. 

There  are  1 ,676  daily  newspapers  in 
the  United  States,  according  to  the 
1986  Year  Book  figures,  for  a  net  loss 
of  12  from  the  1,688  reported  in  the 
1985  edition.  The  loss  resulted  from 
19  dailies  ceasing  publication  com¬ 
pared  to  seven  daily  newspaper  start¬ 
ups. 

After  three  consecutive  years  of 
circulation  gains,  average  daily  sales 
for  U.S.  newspapers  showed  a  loss  of 


315,508  for  the  six-month  period 
ending  Sept.  30,  1985,  versus  the 
same  period  in  1984  —  to  62,766,232 
from  63,081,740. 

The  trend  to  morning  newspapers 
continued  as  26  newspapers  switched 
from  p.m.  to  a.m.  publication,  bring¬ 
ing  the  total  number  of  morning  dai¬ 
lies  to  482.  Morning  circulation 
increased  to  36,361,561  in  the  past 
year  from  35,424,418. 

The  number  of  evening  dailies 
dropped  by  a  total  of  37  to  1 ,220,  and 
p.m.  circulation  in  the  past  year 
dipped  to  26,404,671  from  27,657,322. 

The  number  of  all-day  newspapers 


decreased  by  one  to  26  in  1985. 

Sunday  newspapers  and  circulation 
in  the  U.S.  continued  their  steady 
growth.  There  were  15  new  Sunday 
newspapers  last  year,  bringing  the 
number  to  798  with  total  circulation 
up  by  over  1.2  million  to  58,825,978. 

In  Canada,  the  number  of  dailies  in 
1985  dropped  by  3  to  111,  but  total 
Canadian  daily  circulation  rose  to 
5,386,101  from  5,339,712. 

Canada  is  also  seeing  a  trend  to 
morning  newspapers.  Three  dailies 
switched  from  evening  to  morning 
publication  last  year  for  a  total  of  28, 
(Continued  on  page  16) 
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Mixed  results 

Some  public  companies  report  strong  gains  in  net  income 
for  the  first  quarter;  others  show  decline  in  profits 


The  publicly  held  newspaper  companies  showed  mixed 
results  for  the  first  quarter  of  1986. 

While  several  reported  strong  gains  in  net  income  for  the 
quarter,  others  saw  declines  resulting  from  soft-market 
conditions  affecting  some  of  their  newspapers  or  the  inclu¬ 
sion  of  extraordinary  items  which  reduced  earnings. 

In  a  couple  of  cases,  extraordinary  items  had  the  effect 
of  boosting  net  income  for  the  quarter  considerably. 

Affiliated  Publications 

On  the  strength  of  an  8.1%  gain  in  advertising  at  the 
Boston  Globe,  Affiliated  Publications  reported  its  first 
quarter  net  income  increased  14.5%  to  $6. 1  million,  or  340 
per  share,  from  $5.3  million,  or  290  per  share,  in  the  first 
quarter  of  1985. 

Revenues  rose  to  $94.6  million  from  $86.3  million  a  year 
ago,  for  a  9.7%  gain. 

Affiliated  said  the  Globe’s  retail  volume  rose  5.6%  in  the 
period;  national  rose  5. 1%  and  classified  increased  12.0%. 

Newspaper  revenues  totaled  $91 .2  million  in  the  period, 
up  from  $82.6  million.  Newspaper  operating  income  in  the 
quarter  rose  to  $15.3  million  from  $14  million. 

Capital  Cities/ ABC 

Capital  Cities’  net  income  in  the  quarter,  before  extraor¬ 
dinary  gains,  was  $1.9  million,  or  120  a  share,  compared  to 
$27.7  million,  or  $2.13  a  share  a  year  earlier. 

Revenues  rose  to  $912.3  million  from  $234.1  million. 

Results  in  the  first  quarter  reflect  the  acquisition  of  the 
American  Broadcasting  Companies. 

Capital  Cities’  operating  income  in  the  quarter  rose  to 
$56.8  million  from  $55.4  million.  Interest  expenses  in  the 
quarter  increased  to  $42.3  million  from  $6.3  million  a  year 
earlier. 

The  sale  of  several  radio  and  television  stations, 
prompted  by  the  ABC  acquisition,  gave  Capital  Cities  an 
extraordinary  gain  of  $279,996,000  for  the  quarter,  boost¬ 
ing  net  income  for  the  period  to  $281,966,000. 

Ihiblishing  revenues  in  the  quarter  increased  to  $230,247 
from  $153,987;  and  publishing  operating  income  rose  to 
$37.4  million  from  $33.5  million. 

Cowles  Media 

Cowles  Media  of  Minneapolis  said  its  net  income  for  the 
fiscal  year,  ended  March  31 , 1986,  rose  to  $19.2  million,  or 
$6.13  per  share,  from  $15.7  million,  or  $5.06  a  share,  in 
fiscal  1985. 

Revenues  in  fiscal  1986  increased  to  $240.6  million  from 
$232.1  million  in  fiscal  1985. 

For  the  fourth  quarter  of  fiscal  1 986,  net  earnings  totaled 
$2.0  million,  or  650  per  share.  In  the  fourth  quarter  of  fiscal 
1985  net  earnings  were  $1.0  million,  or  320  a  share,  and 
included  a  reserve  for  investment  revaluation. 

Revenues  in  the  final  quarter  dipped  slightly  to  $55.4 
million  in  fiscal  1986  from  $55.5  million  in  fiscal  1985. 

Dow  Jones 

A  first  quarter  after-tax  gain  of  $31.4  million  from  the 
sale  of  stock  boosted  Dow  Jones  &  Co.’s  first-quarter  net 
income  to  $61.8  million,  or  960  a  share,  from  year-earlier 
net  income  of  $32.7  million,  or  510  a  share. 


Excluding  the  extraordinary  item,  involving  the  sale  at 
$50  a  share  of  two  million  shares  of  stock  of  Continental 
Cablevision.  Dow  Jones’  first-quarter  earnings  were  down 
slightly,  to  $30.4  million,  or  470  a  share. 

Revenues  for  the  period  increased  to  $259.7  million 
from  $246.2  million. 

Wall  Street  Journal  advertising  volume  declined  10.4% 
in  the  quarter,  but  circulation  was  about  2%  to  over  2 
million. 

Advertising  volume  in  the  Ottaway  Newspaper  subsidi¬ 
ary  was  up  2.5%  in  the  quarter  and  circulation  increases 
were  “modest.” 

Gannett  Co. 

Gannett  Co.  reported  its  net  income  for  the  first  quarter 
rose  9%  to  $44.8  million,  or  560  a  share,  from  $41.3  million, 
or  520  a  share,  a  year  earlier. 

Revenues  in  the  period  increased  27%  to  $614.7  million 
from  $482.7  million. 

Newspaper  advertising  volume  grew  3%  in  the  quarter, 
with  classified  particularly  strong. 

During  the  quarter  Gannett  completed  its  $717  million 
acquisition  of  the  Evening  News  Association,  which 
included  the  Detroit  News  and  four  other  dailies;  and  also 
acquired  radio  station  KTKS-FM  in  Dallas. 

Knight-Ridder 

Knight-Ridder  Newspapers  reported  that  net-interest 
costs  resulting  from  its  purchase  of  three  television  sta¬ 
tions  from  Gannett  Co.  caused  net  income  in  the  first 
quarter  to  decline  to  $26.6  million  from  $28.9  million  a  year 
ago. 

Earnings  per  share,  however,  rose  slightly  to  460  from 
440,  and  operating  income  increased  as  well  in  the  quarter 
to  $51.8  million  from  $49.7  million. 

Revenues  for  the  period  rose  to  $447.3  million  from 
$421.8  million,  but  operating  costs  also  increased  by  6.3% 
to  $395.5  million. 

Newspaper  revenues  in  the  period  rose  to  $309.6  million 
from  $2%. 9  million.  Circulation  revenues  were  up  to  $83.1 
million  from  $80.3  million;  retail  advertising  revenues 
increased  to  $155.3  million  from  $147.8  million;  general 
advertising  revenues  rose  to  $44.6  million  from  $42.1 
million;  and  classified  revenues  increased  to  $109.6  mil¬ 
lion  from  $106.%  million. 

Lee  Enterprises 

Lee  Enterprises  reported  that  net  income  for  its  second 
fiscal  quarter  ended  on  March  31  increased  to  $4.3  million 
from  $3.6  million,  while  earnings  per  share  in  the  period 
rose  to  160  from  130. 

Lee’s  revenues  in  the  quarter  increased  to  $50.4  million 
from  $45.7  million 

For  the  first  six  months  of  the  fiscal  year,  Lee  had  a  net 
income  of  $12.8  million,  or  490  a  share,  on  revenues  of 
$109.1  million.  A  year  earlier,  Lee  had  a  net  income  of 
$11.4  million,  or  420  a  share,  on  revenues  totaling  $100.6 
million. 

Media  General 

Media  General  reported  a  slight  increase  in  net  income 
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for  the  first  quarter  to  $6.93  million  from  $6.89  million  a 
year  ago. 

Earnings  per  share  stayed  flat  at  970,  but  revenues 
increased  to  $151.4  million  from  $139.9  million. 

Media  General’s  expenditures  for  construction  of  its 
cable  system  in  Fairfax,  Va.,  and  its  investment  in  Garden 
State  Newspapers  Inc.,  resulted  in  long-term  debt 
increasing  to  $193.7  million  at  the  end  of  the  quarter  from 
$120.2  million  a  year  ago. 

Media  General  has  entered  into  revolving  credit  and 
term  loan  bank  agreements  bearing  interest  at  the  lowest 
of  several  pricing  options,  none  of  which  exceed  the  prime 
rate. 

Media  General,  which  owns  40%  of  Garden  State  News¬ 
papers,  said  the  new  newspaper  company  should 
approach  $150  million  in  revenues  for  1986.  Media  General 
expects  Garden  State  to  be  profitable  after-debt  service 
and  will  report  its  pro  rata  share  as  equity  in  income  of 
unconsolidated  affiliates. 

In  the  first  quarter,  this  equity  income  totaled  $2.5 
million,  compared  to  $1.4  million  in  the  first  quarter  of 
1985. 

Media  General’s  newspapers  saw  their  operating  profit 
rise  to  $9.6  million  in  the  quarter  from  $9.3  million  a  year 
ago,  while  newspaper  revenues  rose  to  $63.3  million  from 
$60.4  million. 

Multimedia 

The  debt  incurred  from  recapitalizing  the  company 
resulted  in  Multimedia  posting  a  first  quarter  net  loss  of 
$5.4  million,  or  490  per  share,  compared  to  a  net  profit  in 
last  year’s  first  quarter  of  $7.6  million,  or  460  per  share. 

Interest  expense  in  the  quarter  totaled  $28.4  million, 
versus  $1.9%  million  a  year  ago. 

Operating  profit,  however,  increased  31%  in  the  quarter 
to  $20.9  million  from  $15.98  million,  and  cash  flow  rose 
23%  to  $27.5  million  from  $22.4  million. 

Revenues  in  the  quarter  improved  to  $81.8  million  from 
$73.9  million. 

Newspaper  operating  revenues  in  the  quarter  rose  to 
$26.8  million  from  $24.7  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  reported  first  quarter  net 
income  of  $33.9  million,  or  840  a  share,  versus  net  income 
of  $32.3  million,  or  810  a  share,  a  year  ago. 

Revenues  advanced  to  $375.4  million  from  $327.9  mil¬ 
lion. 

The  company  showed  earnings  gains  in  the  quarter 
despite  the  “maximum  impact”  of  the  dilution  from  inter¬ 
est  expense  resulting  from  $400  million  in  acquisitions  of 
five  newspapers  and  two  television  stations  in  the  second, 
third  and  fourth  quarters  of  1985. 

The  New  York  Times  and  33  regional  newspapers 
increased  operating  profits  in  the  quarter  to  $60.7  million 
from  $49.5  million.  The  gain  was  attributed  to  advertising 
and  circulation  revenue  increases  and  the  inclusion  of  the 
operations  of  the  five  newspapers  bought  last  year. 

Advertising  volume  at  the  Times  improved  by  3%  in  the 
quarter.  Circulation  increased  by  22,000  copies  daily  to 
1,035,000  and  by  2,000  copies  Sunday  to  1,626,000. 

Advertising  volume  for  the  20  dailies  and  eight  weeklies 
that  comprised  the  regional  group  in  last  year’s  first  quar¬ 
ter  rose  1%  in  the  first  quarter  of  this  year.  For  the  same 
newspapers,  circulation  increased  2%  weekdays,  3%  Sun¬ 
days,  but  declined  slightly  for  the  weeklies. 

Park  Communications 

The  additional  cost  of  interest,  depreciation  and  amor¬ 
tization  associated  with  recent  acquisitions  reduced  Park 
Communication’s  first  quarter  net  income  to  $1 .9  million, 
or  140  a  share,  from  $2.6  million,  or  190  a  share,  a  year  ago. 

Operating  profit,  however,  increased  to  $8.5  million 


from  $7.0  million,  while  operating  cash  flow  (net  income 
plus  depreciation  and  amortization)  rose  to  $4.8  million 
from  $4.4  million. 

Park’s  revenues  in  the  quarter  improved  to  $29.5  million 
from  $24.9  million. 

From  Sept.  1985,  through  Jan.  1986,  Park  spent  more 
than  $62  million  on  acquisitions,  more  than  it  has  ever 
invested  before  during  any  12-month  period. 

Park  has  a  $90  million  loan  commitment  from  its  two 
lead  banks  which  remains  unused,  and  its  $50  million  of 
6V»%  subordinated  debentures  issued  in  March  1986  are 
currently  selling  at  an  1 1%  premium,  the  company  stated. 

Quebecor 

Quebecor  reported  its  net  income  for  the  second  fiscal 
quarter  declined  to  $1.6  million  (Canadian),  or  100  per 
share,  from  $2.1  million,  or  190  per  share. 

Revenues  in  the  quarter  rose  to  $%.  1  million  from  $80. 1 
million. 

Quebecor  said  interest  and  depreciation  charges  of  $1.3 
million  related  to  the  financing  of  the  expansion  of  Le 
Journal  de  Montreal  was  one  of  the  reasons  for  the  drop  in 
earnings. 

For  the  first  six  months  of  the  fiscal  year,  Quebecor  had 
a  net  income  of  $6. 1  million,  or  390  per  share,  on  revenues 
of  $203.1  million.  A  year  earlier,  the  company  had  a  net 
income  of  $6.3  million,  or  410  per  share,  on  revenues  of 
$162.1  million. 

Stauffer  Communications 

Stauffer  Communications  reported  its  net  income  for 
1985  increased  10.5%  to  $6.7  million,  or  $6.70  a  share, 
from  $6.1  million,  or  $6.07  a  share  in  1984. 

Revenues  for  1985  totaled  $1 13.9  million,  up  8.6%  from 
1984’s  $104.9  million  in  revenues. 

Newspaper  operating  revenues  increased  to  $60.3  mil¬ 
lion  in  1985  from  $58. 1  million  the  year  before.  Newspaper 
operating  profits  from  1985  increased  to  $7.7  million  from 
$7.1  million  the  year  before. 

rimes  Mirror 

Times  Mirror  Co.  reported  both  a  decline  in  net  income 
and  revenues  for  the  first  quarter  of  the  year. 

The  company’s  revenues  declined  by  $2  million  to 
$695.0  million,  while  its  net  income  fell  to  $34.5  million,  or 
530  a  share,  from  $44.2  million,  or  640  a  share,  a  year 
earlier. 

The  company  said  the  first  quarter  results  reflected  the 
divestiture  of  several  operations  last  year,  the  exchange  of 
cable  systems  with  Storer  Communications  and  the 
repurchase  of  7.5  million  shares  of  common  stock. 

The  company  said  profits  were  negatively  affected  by 
soft-market  conditions  in  Dallas  and  Denver  and  by  the 
cost  of  “product  improvements”  at  the  Dallas  Times 
Herald  and  the  Denver  Post. 

The  Los  Angeles  Times  showed  strong  first-quarter 
results,  but  Newsday’s  results  were  affected  by  the  costs 
associated  with  the  introduction  of  its  New  York  City 
edition.  New  York  Newsday. 

Newspaper  publishing  revenues  rose  in  the  quarter, 
however,  to  $401.5  million  from  $381.0  million,  but  news¬ 
paper  operating  profits  declined  in  the  quarter  to  $55.3 
million  from  $61.7  million  a  year  earlier. 

Toronto  Sun 

Toronto  Sun  Publishing  said  its  Sun  newspapers  in  Cal¬ 
gary,  Toronto  and  Winnipeg  experienced  their  best  first 
quarters  ever,  but  the  Houston  Post  had  its  worst  first 
quarter  in  the  last  three  years  because  of  “falling  oil 
prices.” 

Overall,  Toronoto  Sun  saw  its  first-quarter  profits  rise 
$1.58  million,  or  160  per  share,  from  $1.46  miliion,  or  150 
(Continued  on  page  24) 
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Good-bye  Baltimore 

213-year-old  Baltimore  News  American  publishes  last  edition; 
Hearst  ends  futile  search  for  buyer  of  its  financially  troubled  daily 


By  George  Garneau 

The  213-year-old  Baltimore  (Md.) 
News  American,  one  of  the  nation’s 
oldest  continuously  running  news¬ 
papers,  published  its  last  edition  on 
May  27. 

The  cause  of  death  of  the  evening 
daily  was  listed  as  chronic  financial 
losses,  a  malady  that  has  claimed 
other  big-city  p.m.  papers.  The  end 
was  precipitated  by  severe  loss  of 
advertising  revenues  to  its  morning 
competition,  the  Baltimore  Sun.  Its 
declining  years  were  characterized  by 
diminishing  circulation  as  traditional 
working-class  readers  gave  way  to  the 
business  class. 

The  Hearst  Corp.,  owner  of  the 
paper  since  1923,  halted  publication 
after  a  search  for  a  buyer  proved 
fruitless.  Efforts  to  sell  the  News 
American  elicited  little  interest, 
according  to  Hearst. 

Though  more  than  50  companies 
were  contacted,  none  of  the  nation’s 
major  newspaper  companies 
bothered  to  bid,  according  to  a  source 
close  to  the  negotiations. 

The  source  said  interest  was  low 
because  the  balance  of  advertising 
had  shifted  so  strongly  away  from  the 
News  American  and  because  of  the 
considerable  investment  needed  and 
the  prospect  of  sustained  losses. 

One  investment  group.  Harbor 
Newspapers  Inc. ,  termed  the  buyer  of 
last  resort,  pulled  out  a  week  before 
the  closure.  Harbor  had  difficulty  get¬ 
ting  the  necessary  financial  commit¬ 
ment,  the  source  said. 

Also  unsuccessful  was  a  purchase 
effort  by  a  group  of  about  150  News 
American  Employees,  in  conjunction 
with  a  local  businessman. 

The  presses  went  silent  for  the  last 
time  after  the  Tuesday,  May  27  edi¬ 
tion,  whose  banner  headline  read 
“SO  LONG,  BALTIMORE.” 

Bob  Danzig,  Hearst  vice  president 
and  general  manager  of  newspapers, 
said:  “There  is  nothing  in  the  revenue 
character  of  the  Baltimore  market 
that  exempts  it  from  what  happened 
in  Washington  and  Philadelphia.” 

He  was  referring  to  the  now  defunct 
afternoon  newspapers  the  Washing¬ 
ton  Star  and  Philadelphia  Bulletin, 
which  suffered  similar  fates  at  the 


hands  of  similar  forces:  changes  in 
city  demographics;  media  competi¬ 
tion  from  smaller  suburban  newspa¬ 
pers  that  ring  major  metro  markets; 
decisions  by  advertisers  to  select  a 
single  newspaper  as  their  ad  vehicle  in 
multi-paper  markets;  and  decisions 
by  readers  who  chose  to  buy  only  one 
daily  paper  each  day. 

The  News  American  lost  an  esti¬ 
mated  $9  million  last  year.  A  Hearst 
spokesman,  declining  to  reveal  fig¬ 
ures,  said  it  had  been  losing  money  for 
several  years. 

In  an  meeting  with  staffers,  J. 
Roger  Grier,  a  Hearst  newspaper 
executive,  blamed  the  News  Ameri¬ 
can’s  demise  on  a  failure  of  advertis¬ 
ing  support  for  Baltimore’s  second 
largest  daily,  which  in  better  years 
was  the  city’s  leading  newspaper. 

The  loss  leaves  Baltimore  a  single 
newspaper  market. 

Hearst  said  that  AS  Abell  Publish¬ 
ing  Co.,  publishers  of  the  dominant 
morning  Sun  and  afternoon  Evening 
Sun,  which  control  the  vast  majority 
of  the  market’s  newspaper  advertis¬ 
ing,  refused  a  joint  operating  agree¬ 
ment.  JOAs  allow  competing  news- 

Times  Mirror 
to  acquire 
Baltimore  Sun 

One  day  after  the  Hearst  Corp.  shut 
down  the  Baltimore  News  American, 
Times  Mirror  Co.  agreed  to  pay  $600 
million  for  A.S.  Abell  Co.,  which  in¬ 
cludes  the  Baltimore  Sun,  Evening  Sun 
and  two  television  stations. 

Reports  as  E&P  went  to  press  indi¬ 
cated  the  price  tag  —  about  triple 
Abell’s  1985  revenues  —  grew  when 
the  Sun  newspapers  gained  monopoly 
status  with  the  folding  May  27  of  the 
213-year-old  News  American.  An  un¬ 
solicited  —  and  lower  —  offer  was  ini¬ 
tially  made  May  13. 

The  deal,  approved  by  the  boards  of 
both  companies,  is  subject  to  final  ne¬ 
gotiations  and  shareholder  approval. 
Federal  Communications  Commission 
regulations  would  require  WMAR-tv 
in  Baltimore  to  be  sold.  The  other  sta¬ 
tion  is  WRLH-tv  in  Richmond. 

Reg  Murphy,  president  and  publish¬ 
er  of  the  Baltimore  Sun  is  expected  to 
remain  in  those  positions. 


papers  to  share  production  and  busi¬ 
ness  resources  for  reduced  costs. 

Reg  Murphy,  publisher  of  the  Sun 
newspapers  and  president  of  AS 
Abell  Publishing,  confirmed  at  a  news 
conference  that  the  News  American 
had  requested  a  JOA  three  years  ago 
and  again  a  week  ago.  He  said  it  was 
refused  because  it  would  have  been 
necessary  “from  a  business  stand¬ 
point”  to  close  the  Evening  Sun. 

The  morning  and  evening  Sun 
papers  had  a  combined  daily  circula¬ 
tion  last  year  exceeding  350,000  and 
were  estimated  to  carry  80%  of  the 
area’s  newspaper  circulation. 

Don  Otenasek,  55,  president  of  the 
170-member  editorial  and  white-col¬ 
lar  employees  union  and  features  edi¬ 
tor  with  25  years  at  the  newspaper, 
(Continued  on  page  24) 

Newsstands 

(Continued  from  page  11) 

signed  by  Mayor  Tom  Bradley, 
would,  for  example,  allow  only  28 
stands  on  crowded  Broadway,  which 
now  has  106. 

Los  Angeles  Times  circulation 
director  Bert  Tiffany  told  E&P  the 
new  ordinance  would  have  little  effect 
on  street  sales,  the  bulk  of  which  are 
from  vending  machines. 

“I’ve  been  by  these  stands.  Some 
don’t  even  carry  the  Times  or  the 
Herald  Examiner,”  he  said.  “Even  if 
they  do,  the  day  of  the  street  hustler  is 
about  over.  Very  few  people  are  on 
the  streets  at  night  buying  newspap¬ 
ers  from  hustlers.” 

Yearbook 

(Continued  from  page  13) 

while  a.m.  circulation  also  rose  to 
2,980,565  from  2,574,174. 

The  number  of  evening  Canadian 
newspapers  declined  last  year  to  86 
from  91,  while  their  circulation  also 
decreased  to  2,405,536  from 
2,756,538. 

The  number  of  Saturday/Sunday/ 
weekend  newspapers  also  went 
down,  from  27  to  22,  and  circulation 
dropped  accordingly  to  3,284,266 
from  3,688,259. 
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Fol  Act  changes  abandoned  for  this  session  of  Congress 


By  James  E.  Roper 

A  two-year  effort  to  make  com¬ 
prehensive  changes  in  the  Freedom  of 
Information  Act  have  been  aban¬ 
doned  for  this  session  of  Congress. 

Chairman  Glenn  English  of  a 
House  government  operations  sub¬ 
committee  announced  that  the  sub¬ 
committee's  hearings  on  the  issue 
failed  to  produce  a  consensus  on  how 
the  Fol  law  should  be  changed,  partly 
because  of  disagreement  within  the 
Reagan  administration  and  politics. 

Without  a  consensus  and  with  little 
legislative  time  left  this  year,  English 
decided  against  trying  to  make  exten¬ 
sive  changes  in  the  law  for  now. 

Instead,  he  introduced  only  a  bill 
intended  to  respond  to  complaints  by 
businesses  that  confidential  informa¬ 
tion  which  they  submit  to  federal 
agencies  is  disclosed  to  competitors 
who  request  the  data  under  Fol  A. 

Under  the  English  bill,  submitters 
of  business  information  must  desig¬ 
nate  as  confidential  any  information 
the  submitter  claims  is  exempt  from 
disclosure  under  Fol  A.  If  an  agency 
receives  a  request  for  the  informa¬ 
tion,  the  agency  would  be  required  to 
notify  the  submitter  to  give  him  an 
opportunity  to  file  written  objections. 

English  said,  “It  is  only  fair  that  the 
agency  consult  with  the  submitter  of 
the  information  in  order  to  make  sure 
that  valuable  information  is  not 
improperly  released.” 


It  appears  that  the 
attempt  to  write  a 
broader  bill  must  be 
shelved  for  now. 


The  English  bill  also  would  estab¬ 
lish  rules  for  the  already-allowed  judi¬ 
cial  review  of  suits  that  arise  when 
submitters  go  to  court  to  prevent 
release  of  information  they  believe  to 
be  exempt  from  disclosure. 

English  (D.-Okla.)  was  disap¬ 
pointed  that  his  subcommittee’s  FoIA 
hearings  and  staff  work,  started  last 
year,  had  not  led  to  more. 

“I  had  hoped,”  he  said,  “that  we 
might  be  able  to  address  some  of  the 
problems  that  have  arisen  with  regard 
to  fees,  fee  waivers,  delays  and 
exemptions.  It  appears  that  the 
attempt  to  write  a  broader  bill  must  be 
shelved  for  now. 

“The  subcommittee  has  focused  its 
activities  on  developing  a  consensus 
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among  the  FoIA  requester  commu¬ 
nity,  the  business  coalition  on  FoIA, 
the  Justice  Department,  and  others. 
Because  of  the  politics  surrounding 
the  FoIA  and  because  of  the  difficult 
and  delicate  nature  of  the  law  itself,  I 
have  always  believed  that  a  prere¬ 
quisite  to  passage  of  amendments  is  a 
consensus  among  those  interested  in 
FoIA. 

“During  the  last  six  months,  some 
progress  has  been  made  toward 
reaching  the  necessary  agreement. 
The  Justice  Department  abandoned 
some  of  its  earlier  proposals  that 
would  have  made  radical  changes  in 
FoIA.  The  requester  community  has 
been  cooperative  in  identifying  prob¬ 
lems  with  the  FoIA  process  and  in 
suggesting  solutions.  But  as  discus¬ 
sions  proceeded,  it  became  apparent 
that  there  was  considerable  disagree¬ 
ment  within  the  administration  on 
compromise  FoIA  amendments. 

“During  all  of  these  discussions, 
the  business  community  has  been 
waiting  patiently  for  consideration  of 
changes  in  the  procedures  for  the  pro¬ 
cessing  of  requests  for  business  infor¬ 
mation.  Of  all  of  the  FoIA  amend¬ 
ments  that  have  been  considered,  the 
business  procedures  appear  to  be  the 
least  controversial. 

“The  pressures  of  the  legislative 
calendar  in  this  election  year  are 
forcing  us  to  start  formal  action.  We 
cannot  delay  any  longer  while 
searching  for  that  still  elusive  com¬ 
promise.” 

He  set  a  hearing  for  June  5  on  his 
bill  on  business  information. 

Govt,  agencies  rapped 

In  a  related  development,  the  Gen¬ 
eral  Accounting  Office  reported  wide¬ 
spread  failure  of  federal  agencies  to 
make  affirmative  disclosures  required 
by  FoIA.  The  law  provides  that  fed¬ 
eral  agencies  must  routinely  index 
and  make  available  to  the  public,  in  a 
prescribed  manner,  certain  data 
about  the  agencies’  operations. 

GAO,  the  investigative  arm  of  Con¬ 
gress,  looked  into  the  situation  at 
English’s  request.  GAO  studied  25 
units  in  the  13  cabinet-level  federal 
departments  and  the  Veterans 
Administration. 

Among  GAO’s  findings:  13  units 
did  not  publish  or  keep  current  infor¬ 
mation  on  their  central  and  field  orga¬ 
nizations;  six  units’  statements  on 
where  the  public  could  obtain  infor¬ 
mation  were  out  of  date;  one  did  not 
publish  information  on  how  its  system 
of  hearings  and  appeals  works;  five 


units  made  materials  available,  but 
not  at  the  locations  specified  in  the 
Federal  Register;  10  units  did  not 
keep  complete  indexes  of  materials  or 
did  not  update  them  at  least  quarterly 
as  the  statute  requires. 

In  releasing  the  report,  English 
said;  “I  am  shocked  at  the  inability  of 
so  many  agencies  to  comply  with  the 
simple,  clearly-stated  publication 
provisions  of  the  act.  The  record  of 
indifference  and  ignorance  uncovered 
by  the  GAO  is  unfortunately  symp¬ 
tomatic  of  the  widespread  lack  of 
interest  by  the  government  in  the 
release  of  information  to  the  public. 


“I  am  shocked  at  the 
inability  of  so  many 
agencies  to  comply  with 
the  simple,  clearly-staied 
publication  provisions 
of  the  act.” 


“I  have  written  to  the  head  of  every 
cabinet  department  asking  for  a  thor¬ 
ough  review  of  compliance  with  the 
affirmative  publication  provisions  of 
the  FoIA.  I  hope  that  my  letter  and 
the  GAO  report  will  bring  about  100% 
compliance  with  these  important  dis¬ 
closure  requirements.” 

St.  Louis  G-D 
runs  broadcast 
ad  campaign 

The  new  owners  of  the  St.  Louis 
Globe-Democrat  have  begun  a  multi- 
media  campaign  created  by  D’Arcy 
Masius  Benton  &  Bowles  to  tell  read¬ 
ers  the  morning  daily  is  “back  in  the 
ring.” 

The  campaign  consists  of  two  30- 
second  television  spots,  three  60-sec¬ 
ond  radio  commercials  and  outdoor 
advertising.  It  features  Globe 
employees  “demonstrating  the  fight¬ 
ing  spirit  and  teamwork  that  is  making 
the  Globe  stronger  everyday,”  the 
newspaper  stated. 

“The  Globe-Democrat  is  back,  and 
we’re  here  to  stay,”  said  publisher 
John  Prentis.  “This  major  advertising 
campaign  is  indicative  of  our  renewed 
enthusiasm  and  determination  to  be  a 
strong,  reliable  voice  in  the  St.  Louis 
community.” 
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Beware  of  hidden  costs  in  shifting  distribution  cycies 


By  Mark  Fitzgerald 

Newspapers  contemplating  shifting 
their  publication  cycle  or  adding  days 
should  consider  carefully  the  hidden 
costs  involved,  panelists  at  the  recent 
Inland  Daily  Press  Association  con¬ 
vention  warned. 

Too  often,  some  of  the  panelists 
said,  the  lure  of  extra  revenue  or 
greater  market  penetration  can  blind 
newspapers  to  the  risks  that  come 
from  shaking  up  their  readers’  com¬ 
fortable  routines. 

The  23,000-circulation  Columbus 
(Ind.)  Republic,  for  example,  decided 
to  add  a  Sunday  paper  last  September 
after  management  watched  in  alarm 
as  the  Indianapolis  metro  newspapers 
steadily  increased  their  presence  in 
the  paper’s  circulation  area. 

Despite  the  problems, 
the  executives  at  all  the 
papers  agreed  the 
publication  changes 
were  worth  making. 

“Indianapolis  papers’  penetration 
had  reached  10%  on  weekdays  and 
30%  on  Sundays  —  and  we  wanted  to 
stop  that  trend,”  Republic  general 
manager  Don  R.  Bucknam  told  the 
Inland  convention. 

In  addition,  studies  showed  that 
Sundays  represented  an  unusually 
untapped  —  and  potentially  rich  — 
market. 

“Our  surveys  showed  that  70%  of 
the  readers  did  not  take  a  Sunday 
paper  at  all,”  Bucknam  said. 

“Now  that  gave  us  a  lot  of  chills  as 
we  went  through  the  (decision-mak¬ 
ing)  process.  That  was  the  big  ques¬ 
tion:  Are  70%  not  taking  a  Sunday 
paper  because  they  don’t  want  it  or 
are  70%  not  taking  it  because  there  is 
no  Sunday  paper  in  the  market?”  he 
said. 

As  it  turned  out,  there  was  a  Sun¬ 
day  market,  but  it  did  not  come  with¬ 
out  a  price. 

“We  had  anticipated  there  would 
be  a  shift  of  preprint  advertising  to 
Sunday  —  but  we  had  not  anticipated 
what  turned  out  to  be  a  nearly  100% 
shift  of  preprints,”  Bucknam  said. 

“A  number  of  midweek  preprints 
went  to  Sunday,  which  left  us  with 
some  very  skinny  weekday  papers,” 
he  added. 

In  addition,  the  newspaper  decided 


the  best  way  to  compete  with  the 
thick  Indianapolis  Sunday  paper  was 
to  increase  its  own  local  coverage. 

That  meant  a  bigger  editorial  staff 
and,  of  course,  a  more  costly  news 
operation.  Bucknam  said  the 
Republic,  as  a  result  of  beginning 
Sunday  publication,  added  six  people 
to  a  newsroom  staff  of  about  17. 

The  Lavine  Newspaper  Group  in 
Wisconsin  encountered  a  different  set 
of  problems  when  they  moved  from 
an  afternoon  to  morning  publication 
cycle  at  two  newspapers  —  but 
encounter  problems  they  did. 

Lavine  had  three  primary  reasons 
for  changing  the  cycles  of  the  7,500- 
circulation  Portage  Daily  Register 
and  the  5,700-circulation  Baraboo 
News-Republic,  said  the  chain’s  gen¬ 
eral  manager  Gary  B.  Gaier. 

“Our  goals  at  that  point  were,  quite 
frankly,  to  put  more  money  on  the 
bottom  line  in  the  area  of  additional 
advertising  sales,  possibly  to  build 
some  circulation  —  but  certainly  to 
cut  costs  in  our  distribution  depart¬ 
ment,”  he  said. 

Because  the  two  papers  are  pub¬ 
lished  in  rural  areas,  motor  route 
costs  had  soared  to  absurd  levels. 

The  only  solution,  Lavine  manage¬ 
ment  reasoned,  was  to  use  the  good 
old  subsidized  U.S.  mail,  Gaier  said. 

However,  providing  same-day 
delivery  could  only  be  accomplished 
by  moving  to  an  a.m.  publication 
cycle. 

Going  morning  would  also  allow 
one  of  the  papers,  the  Portage  Daily 
Register,  to  increase  its  circulation 
revenues  because  many  of  its  sub¬ 
scribers  who  were  receiving  the  paper 
a  day  late  would  be  getting  a  same-day 
product. 

In  the  process,  however,  problems 
cropped  up  in  just  about  every  area. 

For  one  thing,  some  employees  in. 
every  department  objected  to  the 
change  in  work  habits  necessitated  by 
the  switch. 

For  another,  the  paper  faced  “lots 
of  red  tape”  from  the  Post  Office, 
Gaier  said. 

“This  was  probably  one  of  the 
toughest  parts  of  the  Baraboo  conver¬ 
sion.  It’s  important  to  get  to  know  the 
postmaster  personally  and  the  person 
he  usually  relies  on  for  technical 
assistance,”  he  said. 

The  paper  also  discovered  that 
cover-price  increases  can  be  costly  to 
circulation. 

At  Portage,  circulation  dropped 
about  5%  after  an  increase  —  even 


though  all  customers  were  now  get¬ 
ting  a  same-day  paper.  By  contrast, 
the  Baraboo  paper  gained  about  4% 
when  it  went  morning  without  imple¬ 
menting  a  price  increase. 

Lavine  Group’s  experience  with 
Portage  yielded  another  lesson,  Gaier 
said:  Be  careful  not  to  make  too  many 
changes  at  once. 

“At  Portage,  changes  were  made  in 
the  graphics,  typefaces,  and  mast¬ 
heads,  and  at  Baraboo  we  did  none  of 
this.  We’ve  concluded  that  it’s  better 
not  to  make  too  many  changes  at  the 
time  of  conversion,  but  rather  to 
phase  them  in  gradually  later  on.  It 
seems  as  if  changing  the  time  of  deliv¬ 
ery  and  changing  personnel  and  rais¬ 
ing  prices  —  plus  changing  the  look  — 
is  a  little  too  much  for  the  subscriber 
to  handle,”  Lavine  general  manager 
Gaier  said. 


“Would  we  do  it 
again?”  Gaier  asked 
rhetorically.  “You  bet  we 
would.” 


Despite  the  problems,  the  execu¬ 
tives  at  all  the  papers  agreed  the  publi¬ 
cation  changes  were  worth  making. 

At  the  Columbus  Republic,  for 
example,  the  new  Sunday  paper  has 
grown  90%  above  the  circulation  of  its 
weekday  figures  and  is  holding  its 
own  against  metro  competition,  gen¬ 
eral  manager  Bucknam  said. 

Similarly,  Lavine  Group’s  papers 
did  achieve  increased  revenue  and 
found  advertisers  and  readers  were 
happier. 

“Would  we  do  it  again?”  Gaier 
asked  rhetorically.  “You  bet  we 
would.” 

McNair  scholarship 
gets  Gannett  grant 

A  scholarship  fund  honoring 
Ronald  E.  McNair,  one  of  the  seven 
astronauts  killed  in  the  Space  Shuttle 
Challenger  explosion  on  Jan.  28, 
received  a  $25,000  start-up  grant  from 
the  Gannett  Foundation. 

The  Ron  McNair  Scholarship 
Foundation  in  Atlanta  was  created  by 
the  astronaut’s  brother,  Carl.  It  will 
award  scholarships  for  scientific 
study  based  on  merit,  scholastic  abil¬ 
ity  and  financial  need,  regardless  of 
race,  color,  sex  or  religion. _ 

EDITOR  &  PUBLISHER  for  May  31.  1986 


18 


For  30  years, 
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Attorneys  must  pay  L.A.  Herald  Examiner  legal  fees 

Judge  warned  them  at  the  start  of  a  legal  action  that  if  they  could 
not  prove  their  case,  they  would  have  to  pay  the  defendants'  legal  fees 


By  M.L.  Stein 

Two  attorneys  were  ordered  to  pay 
more  than  $30,000  in  counsel  fees  to 
the  Los  Angeles  Herald  Examiner 
and  its  insurer  after  they  lost  a  lawsuit 
that  charged  the  newspaper  with 
denying  health  benefits  to  an 
employee  with  cancer. 

U.S.  District  Judge  Mariana  Pfael- 
zer  ruled  that  attorneys  Stephen  L. 
Thomas  and  Jay  Elliot  must  pay 
$20,157  in  lawyers’  fees  to  the  Herald 
and  $11,645  to  compensate  attorneys 
who  represented  First  Fund  Insur¬ 
ance  Administrators. 

Thomas  and  Elliot  had  represented 
Tony  Rusca,  29,  a  Herald  circulation 
auditor,  who  alleged  that  certain 
newspaper  employees  had  fraudu¬ 
lently  tried  to  inflate  circulation  fig¬ 
ures.  Rusca  has  suffered  from  a  rare 
form  of  cancer  since  he  was  13  and  the 
cancer  became  worse  at  the  time  of 
his  accusations. 


In  their  complaint,  Rusca’s  attor¬ 
neys  claimed  that  in  January  1984, 
“defendants  conspired  to  jeopardize 
Tony’s  life.  Secretly  they  stopped 
paying  Tony’s  medical  bills.” 

Judge  Pfaelzer  had  told  Rusca’s 
attorneys  during  preliminary  court 
proceedings:  “You  had  better  very 
early  think  over  what  you  are  doing 
here  because  this  is  a  case  where  if 
you  make  those  allegations  and  you 
go  with  them  on  down  to  the  end  and 
you  have  no  basis  for  them,  there  are 
going  to  be  very  big  attorney’s  fees 
awarded.” 

Later,  she  wrote  in  a  summary 
judgment  that  “this  serious  charge” 
against  the  Herald  and  the  insurance 
firm  had  no  basis  in  fact. 

Attorneys  for  the  Herald  and  its 
insurer  had  asked  for  the  judgment 
and  sanctions  against  the  plaintiffs 
counsel. 

Judge  Pfaelzer  granted  sanctions 


under  a  Federal  Rule  of  Procedure 
that  states  that  an  attorney’s  signa¬ 
ture  on  a  pleading  or  motion  “consti¬ 
tutes  a  certificate”  that  the  attorney 
believed  the  complaint  was  merited 
and  was  not  filed  to  harass,  cause 
unnecessary  delay  or  needless  cost  of 
litigation. 

In  an  interview  with  E&P,  Herald 
attorney  Stephen  G.  Contopulos 
called  Rusca’s  allegations  “outra¬ 
geous.”  He  said  the  plaintiffs  attor¬ 
neys  originally  included  the  charges 
against  the  newspaper  in  a  press 
release,  “knowing  them  to  be  false.” 

According  to  Contopulos,  the  Her¬ 
ald,  rather  than  denying  Rusca  medi¬ 
cal  benefits,  extended  the  benefits 
when  he  suffered  a  flare-up  of  his 
illness. 

“The  paper  bent  over  backwards 
for  Rusca,”  he  added. 

Rusca  is  currently  hospitalized. 

M.L.  Stein 


ART  GEISELMAN  JR. 

Investigative  reporter  Art 
Geiselman  )r.  has  received 
Sigma  Delta  Chi's  1986 
general  reporting  award  for 
uncovering  irregularities  in 
New  Mexico's  handling  of 
disaster-relief  contracts. 

His  reports  led  to  the 
arrest  and  conviction  of  two 
state  officials  on  charges  of 
bribery  and  fraud. 

Geiselman,  a  reporter  for 
35  years,  joined  the  Journal 
staff  in  1984. 


We're  Proud  ... 
And  Growing 
Prouder  Every 
Year  ... 

The  Albuquerque  Journal,  New 
Mexico's  leading  newspaper,  is 
growing  in  circulation,  in  newshole, 
in  print  quality,  in  color  use. 

But  our  most  important  growth 
is  in  the  quality  of  our  news  report. 

We're  proud  of  our  entire 
newsroom  staff.  And  we're 
especially  pleased  that  Sigma  Delta 
Chi  and  the  University  of 
Missouri/National  Press 
Photographers  Association/Canon 
U.S.A.  contest  judges  singled  out 
two  of  our  staff  members  for 
national  excellence  awards. 

_ 


ALBUQUERQUE  JOURNAL 


Staff  photographer  Jeff 
Alexander  earned  first  place 
in  editorial  illustration  in 
the  43rd  annual  Pictures  of 
the  Year  competition. 

More  than  1,700 
photographers  worldwide 
competed  in  32  categories. 

Alexander's  winning 
entry  pictured  two  children 
bobbing  for  apples  —  from 
the  viewpoint  of  the  apples. 

Alexander  joined  the 
Journal  photo  staff  in  1983. 


JEFF  ALEXANDER 
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a  new  attraction  in 


Miami  this  year. 


It’s  brand  new  flexo  press  units  at  the  Miami 
Herald.  Less  than  two  years  ago  The  Herald 
bought  two  M.A.N.-Roland  Flexoman®  units  for 
an  experiment  with  flexography.  The  results 
were  so  gratifying  that  The  Herald  is  adding 
seven  more  units  to  their  press  room. 


The  Flexoman  offers  savings,  too.  Because 
press  units  are  simpler,  using  one  anilox  roller 
instead  of  an  ink  train,  there  is  less  iron  to  pay 
for  and  less  iron  to  move.  Power  consumption 
goes  dovm.  Web  breaks  are  less  frequent.  There 
are  no  time-consuming  and  waste-producing 


and  set-off. 


ink  and  water  adjustments.  All  contribute  to 
economical  running. 


Why?  Because  Flexoman  produces  superb 
quality.  The  smoother  solids  and  vibrant  colors 
appeal  to  advertisers 
and  readers  alike. 


And  the  quick¬ 
drying  inks 
inate  rub-off 


And  Flexoman  units  are  more  compact 
than  letterpress  or  offset  units 
(more  compact  than  most  other 
flexo  units,  too).  They  slip  in 
easily,  and  installation  won’t 
turn  your  pressroom  into  a 
machine  shop. 


The  new  attraction  in 
Miami  may  hold  exciting 
potential  for  you.  Perhaps  we 
can  arrange  a  visit.  Call  or  write 
to  M.A.N.-Roland  USA, 

333  Cedar  Avenue,  CN  1112,  Middlesex, 
NJ  08846-0604;  (201)  469-6600. 


NEWSPAPER  PRESS  DIVISION 


Florida  newspapers  weigh  implementation  of  drug  testing 


A  26  year-old  copy  editor  for  the 
Orlando  Sentinel  abruptly  walked  out 
of  the  newspaper’s  office  one  day  last 
February  and  the  next  day  held  up  a 
St.  Petersburg  bank  in  order  to  sup¬ 
port  his  cocaine  habit. 

Charles  Jackson  robbed  a  branch  of 
First  Florida  Bank  of  $700  and  subse¬ 
quently  led  police  on  a  car  chase 
across  the  city  that  finallyended  when 
two  police  cars  rammed  his  auto¬ 
mobile  in  an  empty  lot. 

Jackson  later  said  all  he  was  after 
was  $75,  enough  money  to  buy 
another  cocaine  high. 

Jackson  was  fired  from  his  job  as  a 
copy  editor  at  the  Sentinel  after  his 
arrest. 

He  pleaded  guilty  to  robbery, 
assault  and  cocaine  possession  and 
recently  completed  a  three-month 
sentence  in  Pinellas  County  jail. 

He  now  must  spend  the  next  two 
years  in  a  drug  treatment  program  and 
under  house  arrest. 

In  a  recent  interview  with  the  St. 
Petersburg  Times,  Jackson  said  he 
walked  off  the  job  in  the  middle  of  his 
workday  because  he  was  unable  to 


even  find  the  words  to  write  a  simple 
photo  caption. 

He  told  reporter  Mary  Jo  Melone 
that  before  work  he  had  smoked 
“crack”  —  a  hard  nugget  of  cocaine 
that  he  ignited  on  the  lid  of  a  soda 
can  —  and  said  it  was  the  first  time 
cocaine  had  produced  anything  other 
than  an  intensely  pleasant  sensation. 

In  the  wake  of  the  Jackson  incident, 
the  Orlando  Sentinel  is  developing  a 
drug-testing  program  for  job  appli¬ 
cants,  said  editor  John  Haile.  The 
newspaper  hopes  to  have  the  program 
in  operation  in  a  few  weeks. 


St.  Petersburg  (Fla.)  Times  editor 
and  president  Andrew  Barnes  makes  a 
case  against  newsroom  drug  testing  in 
this  week's  Shop  Talk  on  page  60. 

“I  don’t  think  we  need  to  be  in  the 
business  of  hiring  people  who  are  put¬ 
ting  out  newspapers  while  doing 
drugs,”  he  commented.  “There’s  just 
too  much  at  stake.” 

The  Sentinel  already  has  a  “very 
aggressive  employee  assistance  pro¬ 


gram”  for  its  existing  staff,  he  said. 

The  newspaper  was  aware  of  Jack¬ 
son’s  drug  problem  and  the  copy  edi¬ 
tor  was  being  counseled  to  seek  assis¬ 
tance  from  the  EAP,  Haile  said,  but 
Jackson  never  followed  up. 

The  Tampa  Tribune  on  April  9 
implemented  a  drug-testing  program 
for  new  hires.  The  program  does  not 
require  current  employees  to  take 
drug  tests  unless  their  work  perfor¬ 
mance  suffers  and  their  supervisers 
suspect  drug  or  alcohol  abuse  may  be 
the  cause. 

The  St.  Petersburg  Times,  how¬ 
ever,  decided  against  testing  prospec¬ 
tive  employees  for  drug  use. 

“The  relationship  between  report¬ 
ers  and  other  members  of  the  staff  has 
to  be  one  of  trust,”  said  Andrew 
Barnes,  editor  and  president  of  the 
Times.  “We  rely  on  that  trust,  and  to 
ask  people  to  submit  themselves  to 
urine  samples  would  be  evidence  of 
mistrust  that  would  severely  get  in  the 
way. 

“The  drug  problem  is  real,”  Barnes 
continued,  “but  I  think  the  solution  is 
worse  than  the  problem.” 
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When  the 
legal  drinking 
age  goes 
down, 

It’S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm’s  Insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  ’The  55  MPH  Speed 
Limit:  Lifesaver  or  Nui¬ 
sance?”  and  ’Automatic  Crash 
Protection:  Necessity  or  Nui¬ 
sance?  ”  They’re  part  of  the 
information  sen/ice  available 
to  newspeople  from  State 
Farm. 


do 

accidents 
go  up? 

Write  or  call  (309-766- 
2625)  if  you  have  an  interest 
In  these  topics  or  questions 
about  others. 


Media  Information  Service 
Public  Relations  Department 
state  Farm  insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61710  C STATI  I 
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Architect’s  model  of  Merritt  7,  Norwalk,  Connecticut 


Nowadays  when  corporations  go  looking  for  sites  for  urban  pressures.  Other  areas  are  growing  too.  When 

new  offices,  plants  or  research  facilities,  they’re  seek-  completed,  Merritt  7  will  be  one  of  the  largest  indus- 

ing  more  than  just  accessibility,  good  space  and  rea-  trial  parks  on  the  East  Coast.  With  three  of  its  14 

sonable  cost.  They  want  to  be  able  to  draw  on  a  ready  buildings  finished  and  occupied,  this  project  now 

pool  of  capable  personnel,  and  they  look  for  on-site  boasts  such  blue-chip  tenants  as  IBM,  General  Elec- 

amenities  and  pleasant  surroundings  to  keep  both  trie.  Gulf  +  Western,  GTE  Sprint  and  others  in  resi- 

workers  and  executives  contented.  New  England  offers  dence. 

all  of  these.  Construction  and  occupancy  of  Merritt  7  and  similar 

Business,  industry  and  research  have  increasingly  projects  brings  increasing  millions  of  payroll  dollars  to 

favored  New  England’s  countryside,  beginning  in  the  New  England,  where  retail  sales  per-household  are 

1 950’s  by  colonizing  along  Route  1 28,  close  to  Boston  highest  in  the  nation,  and  daily  newspaper  coverage  is 

and  to  the  scientific  know-how  of  M.I.T.,  but  outside  of  close  to  saturation  in  many  markets. 

Smart  marketing  starts  with  New  England  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (M&S)  The  Advocate  (Stamford)  (E&S)  The  Newport  Daily  News  (E) 

Maine  Weekend  Boston  Herald  (M&S)  Bridgeport  Post-Telegram  (M&E)  Providence  Bulletin  (E) 

The  Lewiston  Daily  Sun  (M)  Cape  Cod  Times  (Hyannis)  (M&S)  Bridgeport  Post  (S)  Providence  Journal  (M&S) 

Lewiston  Journal  (E)  The  Enterprise  (Brockton)  (E&S)  Greenwich  Time  (E&S)  The  Westerly  Sun  (E) 

Sunday  Sun-Journal  (S)  The  Daily  Transcript  (Dedham)  (E)  Hartford  Courant  (M&S) 

Maine  Sunday  Telegram  (S)  Gardner  News  (E)  Manchester  Journal  Inquirer  (E) 

Portland  Press  Herald  (M)  Daily  Evening  Item  (Lynn)  (E)  Meriden  Record-Journal  (M&S) 

Portland  Express  (E)  The  Middlesex  News  (E&S)  Middletown  Press  (E) 

The  Patriot  Ledger  (Quincy)  (E)  New  Britain  Herald  (E) 

NEW  HAMPSHIRE  Salem  Evening  News  (E)  New  Haven  Journal-Courier  (M) 

Springfield  Daily  News  (E)  New  Haven  Register  (E&S)  AA 

Springfield  Union  (M)  New  London  Day  (E&S)  V  *7 

Springfield  Republican  (S)  Waterbury  American  (E)  Uj  ’2- 

The  News  Tribune  (Waltham)  (E)  Waterbury  Republican  (M&S)  ^  O 

Daily  Times  and  Chronicle  (Woburn)  (E)  «  * 

Worcester  Telegram  (M-S)  ^  ^ 

VERMONT  Worcester  Gazette  (E)  ^ 

Burlington  Free  Press  (M&S)  ^  'k 

Rutland  Herald  (M&S)  P  W  S' 


Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Financial  reports 

(Continued  from  page  15) 
per  share,  a  year  ago. 

Revenues  increased  to  $79.1  million  from  $77.3  million. 
Expenses  also  went  up  by  $2  million  in  the  quarter  to  $77.0 
million. 

The  company  said  the  Houston  Post  improved  its  circu¬ 
lation  and  advertising  share  of  market  in  the  first  quarter 
and  also  reduced  its  staff  in  the  period.  The  fall  of  oil 
prices,  however,  continues  to  have  a  serious  effect  on 
Houston’s  economy  and  makes  the  future  uncertain,  the 
company  said. 

In  Canada,  the  Sun  newspapers  all  increased  their  cir¬ 
culation  and  advertising  volume  year-to-year,  and  the 
Toronto  Sun’s  circulation  now  exceeds  300,000,  the  com¬ 
pany  said. 

Torstar 

Strong  gains  in  newspaper  operations  helped  boost  Tor- 
star  Corp.’s  first  quarter  profits  to  $50. 1  million,  or  $3.05  a 
share,  from  $20.3  million,  or  $1.46  a  share,  a  year  ago. 
Revenue  in  the  period  rose  15%  to  $712  million  from  $619 
million. 

Circulation  in  the  Toronto  Star  rose  slightly,  the  com¬ 
pany  said,  and  advertising  volume  increased  by  4%. 

Torstar  last  summer,  through  a  share  swap,  invested 
$267  million  in  Southam  Inc.,  which  publishes  15  dailies  in 
Canada  and  the  Financial  Times  weekly. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  reported  its  first  quarter  net 
income,  before  extraordinary  items,  rose  10%  to  18.3 
million,  or  450  a  share,  versus  year-earlier  earnings  of 
$16.6  million,  or  410  a  share. 

Total  net  income  for  the  quarter  was  $107  million,  or 
$2.63  per  share,  reflecting  the  $88.7  million,  or  $2.18  a 
share,  after-tax  gain  from  the  sale  of  the  Los  Angeles  Daily 
News.  The  paper  was  sold  to  Jack  Kent  Cooke  for  $176 
million,  with  a  pretax  gain  of  $138.3  million. 

Operating  profits  rose  26%  to  $42.4  million  from  $33.5 
million,  due  to  improved  newspaper  operations. 

Newspaper  operating  profits  in  the  quarter  rose  22%  to 
$41.3  million  from  $33.9  million  a  year  ago.  Newspaper 
revenues  declined  slightly  to  $324.8  million  from  $332.8 
million. 

Excluding  the  Los  Angeles  Daily  News  from  operating 
results,  newspaper  revenues  increased  4%  in  the  quarter. 
All  of  the  company’s  other  newspapers  showed  improved 
operating  results  in  the  quarter,  the  company  said. 

Washington  Post 

The  Washington  Post  Co.  reported  an  1 1%  decrease  in 
first  quarter  net  income  to  $12.4  million,  or  %0a  share, 
from  pro  forma  earnings  of  $13.9  million,  or  990  $1.78  a 
share, in  1985. 

Revenues  in  the  quarter  improved  to  $276.8  million  from 
$243.6  million,  while  expenses  rose  to  $239.5  million  from 
$217.8  million. 

Operating  income  in  the  quarter  rose  45%  to  $37.3 
million  from  $25.8  million,  but  excluding  the  results  from 
53  cable  systems  acquired  last  January,  operating  income 
increased  38%. 

In  1985,  the  Post  had  actual  first-quarter  earnings  of 
$24.9  million,  or  $1.78  a  share,  which  included  after-tax 
gains  of  $1 1  million  from  the  sales  of  portions  of  its  inter¬ 
ests  in  Sports  Channel  and  cellular  telephone  companies. 

First  quarter  1986  results  include  an  after-tax  charge  of 
$2.2  million  associated  with  the  retirement  of  $98.6  million 
of  the  company’s  $350  million  in  borrowings  to  acquire  the 


53  cable  systems.  The  company  was  able  to  borrow  the 
$98.6  million  at  more  favorable  terms,  which  will  result  in 
after-tax  savings  of  about  $1  million  a  year. 

The  Post  also  received  an  after-tax  credit  in  the  quarter 
of  $1  million  due  to  changes  in  the  accounting  rules  for 
pensions.  The  company  said  the  rule  change  should 
increase  after-tax  earnings  for  the  year  by  $4  million. 

Newspaper  division  revenue  increased  3.6%  in  the  first 
quarter,  but  advertising  inches  in  the  Washington  Post 
decreased  by  1%  in  the  period  to  1 ,258,000  from  1 ,272,000 
a  year  earlier. 

— Compiled  by  Andrew  Radolf 


News  American  closes 

(Continued  from  page  16) 


said  the  news  of  the  closing  was  delivered  by  B.  Maurice 
Sparby,  publisher,  at  a  10  a.m.  meeting,  with  staffers 
receiving  it  “in  total  silence.” 

The  scene  was  “somewhat  emotional,”  though  no  tears 
were  shed.  “We  had  been  expecting  it  .  .  .  We  were  sur¬ 
prised  it  lasted  as  long  as  it  lasted,”  Otenasek  said,  citing 
the  fact  that  the  newspaper  was  carrying  only  two  or  three 
display  ads  a  day. 

Otenasek  said  some  employees  were  surprised  at  the 
generosity  of  Hearst’s  parting  offer:  in  addition  to  all 
contractually  obligated  severance  pay,  an  additional  four 
extra  weeks  of  severance  pay  will  be  available  for  full-time 
employees,  one  week  for  part-timers,  plus  three  months  of 
extended  health  and  welfare  benefits. 

Employees  were  told  to  take  their  belongings  with  them 
and  cleaned  out  their  desks  that  day. 

Hearst,  placing  a  priority  on  finding  work  for  the  staff, 
has  hired  an  out-placement  firm  and  will  notify  people  of 
openings  at  other  Hearst  properties,  Danzig  said. 

Several  newspapers  had  reportedly  called  to  tell  of  job 
openings  as  soon  as  the  news  broke.  Murphy  said  the  Sun 
would  talk  to  News  American  staffers  who  wanted  to  apply 
for  jobs. 

The  status  of  a  pension  fund  for  editorial  employees  was 
up  in  the  air,  according  to  the  pension  fund’s  attorney. 
And  the  status  of  a  contract  guaranteeing  lifetime  security 
for  typographers  could  not  be  determined.  Negotiations 
were  planned  for  representatives  of  several  unions 
involved. 

“This  is  a  tough  problem.  We  are  not  at  all  gleeful  about 
it,”  Danzig  said.  “While  this  is  a  very  difficult  and  lament¬ 
able  situation,  we  believe  we  have  dealt  with  it  respon¬ 
sibly.” 

Hearst  executives  would  not  comment  on  plans  for  the 
News  American  property,  one  of  the  most  prized  chunks 
of  real  estate  in  the  city.  A  square  block,  it  is  situated 
across  the  street  from  a  harbor  redevelopment  project 
involving  shops,  hotels  and  restaurants.  The  property  has 
been  valued  at  between  $8  million  and  $12  million. 

Danzig  said  that  despite  the  loss  of  the  News  American, 
Hearst  is  planning  to  expand  its  chain  of  14  newspapers 
through  acquisitions. 

“We  intend  to  become  a  much  larger  newspaper  group 
both  in  the  number  of  newspapers  and  in  total  circula¬ 
tion,”  Danzig  said.  He  cited  Hearst’s  purchase  of  eight 
smaller  newspapers  in  the  last  five  years. 
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Atex  has  solved 
the  pagination  puzzle. 

Two  years  ago,  we  said  that  we  would  solve  the 
pagination  puzzle  by  1986.  We  have  done  it. 

Complete  integration  of  all  electronic  prepress 
functions,  from  front-end  editorial  and  adver¬ 
tising  to  full-page  output  of  text  and  graphics. 

We  said  we  would  do  it  through  a  Publication 
Production  Node  that  would  manage  all  stories, 
ads,  photographs  and  line  art.  Through  new 
hardware  and  software.  Through  an  advanced 
information  systems  network.  All  linked  to  our 
proven  front-end  editorial  and  advertising  sys¬ 
tems.  We  have  done  it.  Come  see  the  Atex  solu¬ 
tion  to  pagination  at  ANPA  in  June.  Atex  gets 
the  job  done. 


atex 

A  KODAK  COMPANY 


32  Wiggins  Avenue 

Bedford,  Massachusetts  01 730 

Phone:  (61 7)  275-8300  Telex:  92-3432 


The  others  are  still  on  Square  One. 


NEWSPEOPLE  IN  THE  NEWS 


The  board  of  directors  of  the  Pulit¬ 
zer  Publishing  Company  has  elected 
new  executive  officers. 

Michael  Pulitzer,  former  vice 
chairman,  has  become  president,  and 
Glenn  Christopher,  formerly  presi¬ 
dent,  has  assumed  the  office  of  vice 
chairman. 

Promoted  to  senior  vice  presidents 
for  their  respective  areas  of  responsi¬ 
bility  are:  Ronald  Ridgway,  head  of 
finance;  Ken  J.  Elkins,  broadcasting 
operations,  and  Nicholas  G.  Penni- 
MAN  IV,  newspaper  operations. 

Also,  Jeffrey  Edwards,  director 
of  taxes,  has  been  appointed  treasurer 
and  assistant  secretary. 

Promoted  to  the  office  of  vice  presi¬ 
dent  for  their  respective  areas  of 
responsibility  are:  Roger  P.  Ruwe, 
director  of  circulation;  Marvin 
Kanne,  director  of  operations ;  and  Ed 
Newsome,  director  of  advertising. 

In  addition,  Joseph  Pulitzer  IV, 
who  previously  has  been  marketing 
manager,  becomes  vice  president- 
administration. 


BARBARA  A.  HENRY  i$  the  new 
editor  of  the  Gannett  Rochester 
Newspapers — the  morning  and 
Sunday  Democrat  and  Chronicle 
and  the  evening  Times-Union — 
effective  June  2. 

She  is  the  first  woman  to  be 
editor  of  the  newspapers  and 
succeeds  Robert  H.  Giles,  now 
executive  editor  of  the  Detroit 
News. 

Henry  has  been  executive 
editor  of  Gannett's  Reno 
Gazette-Journal  since  August 
1983  and  was  an  assistant 
national  editor  at  USA  Today  in 
Arlington,  Va.,  and  managing 
editor  in  Reno  from  1980  to  1982. 


HERBERT  KUPFERBERG,  a  senior 
editor  at  Parade  magazine  and  a  for¬ 
mer  New  York  Herald  Tribune  reporter 
and  editorial  writer,  is  the  new  presi¬ 
dent  of  the  Overseas  Press  Club  of 
America,  Inc. 

He  joined  Parade  in  1967  as  an 
associate  editor,  was  promoted  to 
assistant  managing  editor  early  in 
1973  and  by  year's  end  was  named 
senior  editor. 

Throughout  his  journalism  career, 
Kupferberg  also  has  been  a  music  critic 
for  the  Atlantic  Monthly  and  is  the 
author  of  ten  books  on  the  music  world. 


At  the  Boston  Herald,  Bob  Sales 
has  been  appointed  executive  sports 
editor  and  John  Barnes  is  the  new 
chief  editorial  writer. 

Sales,  a  metropolitan  editor  of  New 
York  Newsday,  is  a  former  executive 
editor  of  the  Herald.  He  had  previ¬ 
ously  worked  at  the  Boston  Globe  as  a 
sports  writer  and  columnist  and  was 
editor-in-chief  of  the  Boston  Phoenix. 

Barnes  joins  the  Herald  after  serv¬ 
ing  as  national  political  reporter  on 
the  staff  of  syndicated  columnists 
Rowland  Evans  and  Robert  Novak. 
He  previously  was  a  general  assign¬ 
ment  reporter  for  the  Washington 
Times. 

)K  «  « 

Edward  L.  Bertollo  Jr.  has  been 
named  Mid-Atlantic  Region  retail 
sales  manager  by  Landon  Associates, 
Inc.  He  most  recently  has  been  gen¬ 
eral  manager  of  the  Berwick  (Pa.) 
News  and  prior  to  that  was  national/ 
co-op  advertising  manager  at  the 
Manchester  (N.H.)  Union  Leader 
and  co-op  ad  manager  at  Bloomsburg 
(Pa.)  PresslEnterprise. 

>K  )|c  >ic 

William  T.  Shiver  has  been 
appointed  southwest  manager  of 
newspaper  relations  for  Parade 
magazine.  He  was  regional  marketing 
director  for  Champion  International 
in  Atlanta  and  prior  to  that  a  sales 
representative  for  St.  Regis  Paper. 

Also,  Robert  D.  Simmons  was 
appointed  promotion  design  director. 
He  has  been  an  art  director  at  Playboy 
Enterprises  and  a  graphic  designer  at 
Dell  Ihiblishing  Co. 

* 

George  Howell  has  been  named 
metro  circulation  manager  for  the 
Charlotte  Observer.  He  replaces 
Mark  Wilfley,  who  was  promoted 
to  circulation  marketing  manager. 


Harry  Dyson,  assistant  treasurer 
of  the  Providence  Journal  Co.  since 
1971,  was  elected  treasurer  and  sec¬ 
retary  at  the  meeting  of  the  board  of 
directors  following  the  annual  meet¬ 
ing  of  stockholders.  Dyson  replaced 
William  G.  Chafee,  who  retired. 

Michael  P.  Metcalf  was 
reelected  chairman  of  the  board  and 
chief  executive  officer,  and  Stephen 
Hamblett  was  reelected  president 
and  chief  operating  officer.  Metcalf 
continues  as  publisher  and  Hamblett 
as  assistant  publisher  of  the  Provi¬ 
dence  Journal  and  the  Evening  Bulle¬ 
tin. 

Other  officers  reelected  are 
Charles  N.  Mock,  executive  vice 
president-personnel;  Robert  L. 
Wolf,  executive  vice  president- 
flnance;  Charles  McC.  Hauser,  vice 
president  and  executive  editor;  Jack 
C.  Clifford,  vice  president-broad¬ 
casting;  and  Mary  E.  Wims,  assistant 
vice  president-personnel. 

«  )|(  )|c 

Clive  Small,  former  radio  corre¬ 
spondent  who  retired  last  year  after  a 
34-year  career  with  the  British  Broad¬ 
casting  Corp.,  recently  joined  The 
Journal  Newspapers,  Springfield, 
Va.,  as  editor  of  Page  2,  the  com¬ 
pany’s  world  news  page. 

Small  was  a  member  of  the  team 
that  developed  England’s  television 
news.  In  the  late  60’s  he  was  assistant 
editor  of  the  evening  news  programs 
and  later  was  BBC  Radio’s  head  of 
correspondents  and  then  southern 
Africa  correspondent  before  moving 
to  Washington  as  radio  correspon¬ 
dent  in  1977. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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Richard  G.  Atkins,  director  of 
communications  for  the  Associated 
Press,  has  been  named  president  of 
SATNET,  AP’s  commercial  subsidi¬ 
ary  for  satellite  network  services. 

In  making  the  announcement, 
Louis  D.  Boccardi,  president  and 
general  manager  of  AP,  said  Atkins 
continues  to  direct  the  news  service’s 
worldwide  communicatons  opera¬ 
tions.  SATNET,  an  acronym  for 
SATellite  Data  Broadcast  NET- 
works,  Inc.,  markets  satellite  ser¬ 
vices  using  AP’s  domestic  communi¬ 
cations  network. 

Atkins,  director  of  communica¬ 
tions  since  1983,  was  appointed  to  the 
post  when  AP  merged  its  foreign  and 
U.S.  communications  departments. 
A  native  of  Great  Britain,  he  joined 
AP  in  London  in  1%9  after  working  as 
an  electronics  engineer  and  was  com¬ 
munications  manager  for  Europe,  the 
Middle  East  and  Africa.  He  trans¬ 
ferred  to  New  York  as  director  of 
international  communications  in 
1980. 

♦  ♦  ♦ 

New  appointments  at  The  Journal 
of  Commerce,  Inc.,  New  York,  fol¬ 
low: 

Harold  Gold,  general  manager  for 
the  past  eight  years,  has  been  named 
to  the  newly  created  position  of  asso¬ 
ciate  publisher. 

Stanley  Watson,  director  of  infor¬ 
mation  services  for  the  past  four 
years,  was  named  vice  president  and 
general  manager. 

Edward  Dear  was  named  presi¬ 
dent  of  PIERS,  the  Journal’s  elec¬ 
tronic  port  import/export  retrieval 
system.  Dear’s  position  is  also  a  new 
one.  The  past  four  years  Dear  has 
been  marketing  manager  for  elec¬ 
tronic  services. 

Peter  Cass  was  named  president 
of  Transax/RATES,  a  newly  formed 
subsidiary  bringing  together  RATES, 
the  electronic  ocean  freight  rate 
database  system,  and  Transax  Data 
Corp.,  the  ocean  tariff  writing  service 
acquired  by  the  company  last  year. 
Cass  previously  was  president  of 
Transax. 

«  «  « 

Wright  M.  Thomas  has  been 
promoted  from  senior  vice  president/ 
finance  of  Park  Communications 
Inc.,  to  executive  vice  president. 

Thomas  joined  the  Ithaca,  New 
York,  based  publishing  and  broad¬ 
casting  company  in  1974  as  vice  presi¬ 
dent-finance.  He  was  named  senior 
vice  president/finance  in  1979  and 
elected  a  director  of  the  corporation 
in  1983. 

In  addition,  Joseph  Pulitzer  IV, 
who  previously  has  been  marketing 
manager,  becomes  vice  president/ 
administration. 


Richard  G.  Atkins 


Roy  G.  Blackfield  Timothy  D.  Smith 


Roy  G.  Blackfield  is  the  newly 
elected  chairman  and  chief  executive 
officer  of  Sawyer-Ferguson-Walker 
Company,  Inc.  He  succeeds  C.R. 
Splittorf,  who  has  retired.  Black¬ 
field  continues  as  president  and  chief 
operating  officer. 

Also,  Daniel  S.  Tomlinson  Jr., 
was  elected  executive  vice  president 
by  the  board  of  directors. 

Blackfield  started  his  career  with 
the  company  over  31  years  ago  and 
has  held  several  positions  including 
senior  vice  president  and  regional 
manager  in  Detroit  and  executive  vp 
and  general  sales  manager. 

Tomlinson,  with  the  company  29 
years,  most  recently  was  senior  vice 
president  and  general  sales  manager 
and  has  been  the  senior  vice  president 
and  eastern  regional  manager  and 
Philadelphia  regional  manager. 

*  *  * 

New  appointments  at  The  Alameda 
Newspapers,  Hayward,  Calif., 
include: 

Robert  Oristaglio  to  vice  presi¬ 
dent  of  sales  from  vice  president  of 
marketing  at  Tri-County  Newspap¬ 
ers,  Inc.,  a  suburban  group  in  North- 
ern  Ohio  and  a  division  of 
MediaNews  Group.  Oristaglio  previ¬ 
ously  spent  30  years  with  the  Phila¬ 
delphia  Inquirer  in  advertising  man¬ 
agement. 

Deborah  Nordstrom  Byrum  to 
the  newly  created  position  of  market¬ 
ing  director,  from  promotion  manager 
at  Gannett  Co.,  Inc.,  and  USA  Today. 

Jeffrey  Hill  to  circulation  direc¬ 
tor,  from  circulation  marketing  mana¬ 
ger. 

Scott  Livingston,  to  managing 
editor  of  Alameda  Newspapers’  Hay¬ 
ward  (Calif.)  Review.  Prior  to  joining 
Alameda  last  October  as  managing 
editor  of  the  Fremont  Calif.)  Argus, 
Livingston  was  executive  editor  of 
the  Gilroy  (Calif.)  Dispatch. 


Timothy  D.  Smith,  managing  edi¬ 
tor  of  the  Akron  Beacon  Journal,  has 
resigned  effective  June  21  to  become 
a  professor  of  journalism  at  Kent 
State  University. 

Smith,  also  a  part-time  instructor  at 
Kent  State,  accepted  an  offer  of  full 
professorship  with  tenure  by  the  uni- 
versity’s  president  Michael 
Schwartz.  The  position  will  enable 
Smith  to  begin  a  private  practice  of 
media-related  law. 

Smith  had  earned  his  law  degree 
from  the  University  of  Akron  but  said 
he  was  unable  to  practice  law  while  at 
the  Beacon  Journal  because  of  poten¬ 
tial  conflicts  of  interest.  He  will  teach 
reporting  and  journalism  law  at  the 
university. 

Smith  joined  the  Beacon  Journal  19 
years  ago  from  United  Press  Interna¬ 
tional. 

♦  ♦  4c 

Walter  F.  Lynn,  most  recently 
operations  director/Philadelphia  and 
circulation  manager/Jacksonville, 
Fla.,  for  USA  Today,  recently  joined 
East  Coast  Newspaper  Sales,  Inc.,  of 
Wilmington,  Del.,  as  a  sales  execu¬ 
tive  in  the  Cardiff,  N.J.,  branch 
office.  He  had  been  with  Gannett  the 
past  five  years  and  worked  in  pre¬ 
launch  distribution  of  USA  Today. 

Earlier  Lynn  held  various  circula¬ 
tion  positions  at  The  Record,  Hacken¬ 
sack,  N.J.,  and  worked  in  sales  man¬ 
agement  at  the  Philadelphia  Bulletin. 

John  A.  Park  Jr. 
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NEWSPEOPLE  IN  THE  NEWS 


T.K.  VODREY,  whose  grandfather 
William  Henry  Vodrey,  was  one  of 
the  founders  of  the  Brush-Moore 
newspaper  chain  in  Ohio  in  the  20s, 
has  returned  to  publishing  with  the 
purchase  of  Let’s  Live  magazine,  a 
health  and  nutrition  magazine  based 
in  Los  Angeles.  His  late  father, 
Joseph  Kelly  Vodrey,  was  vice  presi¬ 
dent  of  Brush-Moore. 

Vodrey,  who  holds  the  title  of 
publisher  of  Let’s  Live,  started  as  an 
advertising  salesman  for  the  Eli¬ 
zabeth  (N.J.)  Daily  Journal  and 
moved  west  with  Brush-Moore  as  a 
salesman  for  the  San  Gabriel  Valley 
(Calif.)  Daily  Tribune.  He  was  named 
national  ad  manager  and  then 
publisher  of  three  newspapers.  When 
Brush-Moore  was  sold  in  1%7,  Vod¬ 
rey  founded  Visual  Dynamics  Educa¬ 
tion  Film  Library,  a  company  provid¬ 
ing  educational  television  program¬ 
ming. 

♦  ♦  ♦ 

Jane  S.  Breschard,  most  recently 
New  York  sales  manager  for  Yankee 
Magazine,  was  appointed  New  York 
advertising  director  for  WorldPaper, 
the  Boston-based  international  news 
publication. 


Ann  Kellett 


Asher  Mintz 


Ann  Kellett,  Lifestyle  editor  for 
the  Fort  Lauderdale  News  and  Sun 
Sentinel  since  1977,  is  now  news 
director  of  The  Register,  Shrews¬ 
bury,  N.J.  She  began  her  career  in 
1971  working  on  newspapers  and 
magazines  in  Sydney,  Australia. 

Also  at  The  Register,  Asher  Mintz 
was  named  director  of  advertising  and 
marketing.  He  previously  was  New 
Jersey  sales  manager  for  ADVO  Sys¬ 
tems,  Inc.,  a  direct  mail  company  in 
Sprin^ield,  N.J.,  and  prior  to  that 
was  with  Suburban  Publishing  Corpo¬ 
ration,  Union,  N.J.,  where  he  was 
president/publisher  from  1972  until 
1982. 


OBITUARIES 


Susan  Greendale,  formerly  group 
manager  of  specialty  store  advertis¬ 
ing,  has  been  named  director  of  mar¬ 
keting  for  the  New  York  Times,  with 
responsibility  for  marketing  services, 
planning,  promotion  and  research. 

Greendale  joined  the  Times  in  1979 
as  marketing  research  project  mana¬ 
ger  and  held  various  positions  in 
marketing  until  1985  when  she  trans¬ 
ferred  to  advertising  sales.  She  suc¬ 
ceeded  James  Cutie,  now  director  of 
branch  offices,  corporate/financial 
and  business  electronic  advertising 
sales. 


Vaughn  Clarke,  director  of  cor¬ 
porate  financing  for  Gannett  Co., 
Inc.,  since  1981,  has  been  appointed 
assistant  treasurer  with  duties 
including  corporate  financing,  bank 
relations,  pension  fund  assets  man¬ 
agement  and  special  projects. 

George  Gavagan,  formerly  direc¬ 
tor  of  accounting  and  financial 
reporting,  was  appointed  assistant 
controller.  He  worked  for  Price 
Waterhouse  in  Rochester,  N.Y., 
1970-79,  and  was  a  senior  audit  mana¬ 
ger  prior  to  joining  Gannett. 


Lynn  N.  Bitner,  82,  who  retired  in 
1966  as  senior  vice  president  of  Gan¬ 
nett  Co.,  Inc.,  died  April  23  in  Hilton 
Head,  S.C. 

He  began  his  career  in  1928  at  the 
Ogdensburg  (N.Y.)  Journal,  then  a 
Gannett  newspaper,  and  later  was  an 
executive  at  Gannett  newspapers  in 
Elmira,  N.Y.,  and  Rochester,  N.Y. 

♦  *  ♦ 

William  A.  Caldwell,  79,  a  Pulit¬ 
zer  Prize  columnist  and  retired  asso¬ 
ciate  editor  of  The  Record,  Hacken¬ 
sack,  N.J.,  died  April  11  at  Martha’s 
Vinyeard  (Mass.)  Hospital  after  a 
long  illness. 

He  worked  for  the  Associated 
Press  as  a  clerk  early  in  his  career  and 
then  went  to  The  Record,  covering 
high  school  sports.  In  1930,  he  moved 
to  the  editorial  page  and  began  his 
column  which  appeared  daily  for  the 
next  41  years.  In  1971 ,  the  year  before 
retiring,  Caldwell  won  the  Pulitzer 
Prize  for  commentary. 

♦  ♦  ♦ 

WiNi  Carter,  68,  former  city  edi¬ 
tor  of  the  Kent  (Wash.)  Daily  News 
Journal,  died  of  cancer  March  28.  She 
was  a  reporter  and  editor  with  the 
newspaper  for  21  years  before  retiring 
in  1982. 


Earlier  in  her  career.  Carter  was  a 
reporter  for  the  Daily  Alaska  Empire 
in  Juneau,  women’s  editor  of  The 
Daily  Olympian,  Olympia,  Wash., 
and  news  editor  of  the  Puyallup 
(Wash.)  Valley  Tribune. 


Frank  Arthur  Daniels  Sr.,  81, 
chairman  of  the  board  of  The  News 
and  Observer  Publishing  Co., 
Raleigh,  N.C.,  died  of  congestive 
heart  failure  May  5. 

Daniels  began  working  for  the  com¬ 
pany  in  the  pressroom  after  graduat¬ 
ing  from  the  University  of  North  Car¬ 
olina  at  Chapel  Hill  in  1927.  Forty- 
three  years  later  he  became  chairman 
of  the  board. 

His  son,  Frank  Arthur  Daniels  Jr., 
is  president  and  publisher  of  the 
morning  News  and  Observer  and  the 
afternoon  Raleigh  Times. 

Daniels  Sr.  was  a  past  president  of 
the  North  Carolina  Press  Associa¬ 
tion,  the  Southern  Newspaper 
Publishers  Association,  and  was  a 
director  of  the  American  Newspaper 
Publishers  Association,  1955  to  1964, 
and  treasurer,  1963-64.  He  served  on 
the  board  of  directors  of  the  Asso¬ 
ciated  Press,  1964-68. 


George  J.  Flynn,  65,  a  public  rela¬ 
tions/communications  manager  for 
United  Technologies  Corp.,  Hart¬ 
ford,  and  earlier  in  editorial  positions 
with  the  Waterbury  (Conn.)  Republi¬ 
can  and  now-defunct  Washington 
Evening  Star,  died  April  9. 

♦  ♦  ♦ 

Raymond  Kohn,  77,  who  covered 
New  York  City  for  the  Associated 
Press  for  31  years,  died  March  14  at  a 
Bronx,  N.Y.,  nursing  home  after  a 
long  illness. 

♦  ♦  ♦ 

Harold  Reed,  70,  editor  of  the 
Delaware  (Ohio)  Gazette  for  more 
than  32  years  until  his  retirement  in 
1983,  died  April  9  after  apparently 
suffering  a  heart  attack. 

♦  ♦  * 

Macon  Reed  Jr.,  75,  a  retired  edi¬ 
tor  of  The  Navy  Times  who  also  had 
been  an  editor  and  writer  for  the 
Washington  Post,  died  of  cancer 
March  28  at  his  home  in  Richmond, 
Va. 

He  was  with  the  Post  and  other 
publications  before  World  War  II, 
and  then  joined  the  Army,  serving  in 
Europe.  He  worked  for  The  Navy 
Times  after  the  war  and  retired  in 
1970. 
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write  Jock  Bair,  vice  president-newsprint  sales.  Champion, 
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NEWS/TECH 


More  from  DRUPA 

Second  part  of  E&P’s  coverage  of  the  world’s  largest  printing 
equipment  show  held  earlier  this  month  in  Dusseldorf,  West  Germany 


By  George  Garneau 

Though  crowds  gathered  for 
demonstrations  of  computerized 
composition  systems  at  the  DRUPA 
printing  equipment  show  in  Dussel¬ 
dorf,  West  Germany,  the  furious  roar 
of  the  big  web  offset  presses  exerted 
an  almost  hypnotic  attraction  on  peo¬ 
ple. 

Painted  in  glistening  blues,  reds  and 
yellows,  presses  churned  out  thou¬ 
sands  of  copies  of  neat  little  newspa¬ 
pers  during  regular  demonstrations  as 
crowds  gathered  to  marvel  at  the  lat¬ 
est,  computerized  incarnations  of  that 
centuries-old  machine  —  the  soul  of  a 
newspaper  —  the  printing  press. 

The  press,  after  all,  is  the  final  arbi¬ 
ter  of  all  that  has  gone  before  —  and 
the  most  expensive  machine  —  in  the 
publication  process.  It  is  those  huge 
lines  of  finely  machined  steel  that 
actually  create  the  newspaper,  actu¬ 
ally  apply  ink  to  paper,  cut  and  fold; 
the  rest,  in  the  end,  boils  down  to  a 
collection  of  dots  on  printing  plates. 

Though  DRUPA  is  mainly  a  com¬ 
mercial  printing  show,  most  of  the 
companies  active  in  American  news¬ 
papers  were  there  to  show  to  several 
hundred  thousand  people  from  some 
63  nations. 

While  last  week  E&P’s  coverage  of 
DRUPA,  the  world’s  largest  show  of 
printing  and  paper  equipment, 
focused  on  front-end  and  composition 
equipment,  this  week  it  moves  to  the 
composing  room,  pressroom  and 
mailroom. 

Typesetters 

Traditional  phototypesetters  have 
evolved  into  a  new  generation  of 
laser-exposed  “imagesetters,”  able 
to  set  type,  screen  halftone  photos 
and  line  art  on  paper,  film  or  plate.  At 
the  top  end  of  the  market  are  increas¬ 
ing  numbers  of  high-resolution  laser 
imagesetters  and  raster  image  proces¬ 
sors,  and  at  the  bottom  are  more  low- 
resolution  laser  printers  for  text  and 
line  art. 

Linotype  Co.,  the  West  German 
front-end  and  typesetting  company 
descended  from  the  famous  hot-lead 
typesetting  machine,  celebrated  its 
100th  birthday  with  a  stunning  laser 
slide  and  sound  show  that  attracted 


crowds  regularly  to  its  booth.  The 
company  introduced  the  Linotronic 
500,  a  108-pica-wide  output  laser 
typesetter  based  on  the  smaller  300.  It 
is  for  producing  text  and  graphics  in 
high  resolution. 

Other  products  designed  for  news¬ 
papers  will  not  be  available  to  U.S. 
customers.  They  include  the  System  8 
series  of  up  to  320  terminals  operating 
on  eight  UNIX-based  microcom¬ 
puters,  an  interactive  page- makeup 
system  and  Apple  personal  computer- 
driven  typesetters. 

Monotype  International,  the  Brit¬ 
ish  firm  that  for  several  years  had  a 
corner  on  the  market  for  raster  image 
processor-  based  laser  typesetters, 
has  attempted  to  expand  its  markets 
in  the  face  of  mounting  competition. 

Among  its  new  offerings  is  the 
Blaser  imagesetter,  designed  for  the 
in-plant  market,  and  Pioneer,  a  dual¬ 
resolution  (1,000  or  1,500  lines  an 
inch)  70-pica  machine.  However,  an 
enhanced  Lasercomp  for  newspapers 
was  said  to  be  in  the  offing  for  intro¬ 
duction  at  the  ANPA  show. 

Monotype  also  displayed  for  the 
first  time  its  512  Direct  Entry  Photo¬ 
typesetter  for  Arabic  and  East  Indian 
nations.  Chelgraph  Products  Ltd. 
made  a  splash  in  several  booths  with 
its  low-cost  raster  image  processor 
typesetter,  a-72  pica,  1000-lines-an- 
inch,  cathode-ray-tube  typesetter 
using  ACE  page-description  lan¬ 
guage.  The  product,  for  licensing  to 
other  manufacturers,  costs  about 
$30,000. 

Autologic  showed  its  APS  55  500 
and  800  image  processors  linked  to 
multiplexers  and  four  kinds  of  output 
devices,  from  the  low-resolution 


Canon  laser  printer  to  the  APS-6  laser 
typesetter.  Input  of  logos  was  taken 
from  the  Microtek  scanner. 

Varityper,  whose  parent,  AM 
International  Inc.,  is  buying  Harris 
Graphics  Corp.,  introduced  several 
composition  and  typesetting  products 
that  could  be  used  by  small  newspap¬ 
ers.  They  include  Maxx  composition 
software  for  ITT  or  IBM  computers 
for  what-you-see-is- what-you-get  dis¬ 
play,  Maxx  Plus  page-makeup  soft¬ 
ware  using  x-y  coordinates  for  the 
IBM  PC/XT  and,  with  optional  drive, 
the  Apple  LaserWriter  printer,  the 
Varityper  6810  70-pica  typesetter, 
6700  typesetter  for  other  companies’ 
front-end  systems,  the  1230  scanner 
for  line  art  and  the  2300  laser  printer 
for  proofs  on  plain  paper  at  3()0  dots 
an  inch. 

Xenotron  showed  its  new  UX 
Imagesetter,  improvements  to  its  Art- 
Master  graphics  terminal  and  a  per¬ 
sonal-computer  interface. 

Berthold,  one  of  the  best-known 
typesetting  companies,  and  its  U.S. 
arm,  Alphatype,  brought  out  a  num¬ 
ber  of  products,  mainly  for  the  high- 
quality  typesetting  market.  They 
include  a  scanner,  several  typeset¬ 
ters,  raster  image  processors  and 
workstations. 

Presses 

The  trends  in  newspaper  press 
design  centered  around  computerized 
controls,  color  satellite  units  and 
flexography. 

At  the  M. A. N. -Roland  stand,  the 
world’s  second  largest  press  maker 
pulled  out  all  stops  in  introducing  a 
redesigned  line  of  web  offset  presses, 
including  UNIMAN  presses  with 
faster  speeds,  reversible  H-type  and 
V-type  color  satellite  units,  automatic 
webbing,  more  built-in  press  controls 
and  its  own  prototype  flying  paster.  A 
UNIMAN  4/2  consisting  of  one  four- 
color  and  one  three-color  unit  was 
selected  to  print  the  DRUPA  Report, 
a  newspaper  about  the  show.  The  new 
4/2  has  been  upgraded  from  50,000  to 
60,000  impressions  an  hour  and 
includes  new  press  controls. 

Peter  Brutt,  president  of  M.A.N.- 
Roland  USA  Inc.,  the  U.S.  arm  of  the 
West  German  conglomerate,  told 
(Continued  on  page  34) 
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JOURNALFLEX®  4-color  and  black  units  being  readied  for  delivery  to  the  PROVIDENCE  JOURNAL 


By  now  the  reputations  of  Koenig  &  Bauer  and 

Windmoeller  &  Hoelscher  are  well  known  through¬ 
out  the  newspaper  market.  With  firsts,  like  the  largest 
U.S.  flexo  newspaper  press  order  -  (44)  couples 
at  the  PROVIDENCE  JOURNAL, 
and  now  the  largest 
European  flexo 
newspaper  press  order  -  ^ 

(104)  couples  at  the  g 

LONDON  DAILY  MAIL  X  ® 


The  process  of  flexo 
is  gaining  world-wide 

recognized  for  its 

technical  superiority.  " 

Beyond  our  technology,  however,  is  an  organization 
ready  to  support  the  specific  needs  of  the  U.S.  newspaper 
press  market.  The  Flexo  Newspaper  Press  Group, 
headquartered  at  W&H’s  North  American  facility  in 


Lincoln,  RI  is  the  focus  of  the  group’s  commitment  to 
the  U.S.  market.  There,  a  projea  engineering  staff  along 
with  field  service  technicians  and  a  million  dollar  parts 
inventory,  are  only  a  few  of  the  commitments  that  the 

Flexo  Newspaper  Press  Group  has  made  to  the  U.S. 
market  so  far. 

With  over  50  years  of  experience  in  the  field 
>  of  flexography  and  with  several  million  dollars 

spent  on  the  research  and  development 
of  newspaper  flexography,  it  is  no  wonder 
that  the  Flexo  Newspaper  Press  Group 
is  leading  the  way  in  the  industry’s 
MHv  transition  to  flexography. 

For  your  free  brochure  and  samples  from  live  runs, 
^11  call  or  write:  Andrew  Schipke,  Dir.  of  Sales/Mktg. 
Flexo  Newspaper  Press  Group 

jy  A  Division  Of 

1  Windmoeller  &  Hoelscher  Corporation 

23  New  England  Way,  Uncoln,  RI  02865  (401)  333-2770 
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E&P  the  company  will  introduce  at 
next  month’s  ANPA  operations  con¬ 
ference  in  Atlanta  its  new  Colorman 
35,  a  down-scaled  version  of  the  huge 
Colorman  75  that  has  been  redesigned 
to  slip  into  the  geometry  of  North 
American  presses. 

Brutt  called  the  Uniman’s  new 
computer-aided  publishing  system  “a 
complete  monitor  and  controller 
installation  for  the  printer,”  that  can 
control  register  and  decide  imposi- 
tioning,  web  leads  and  angle  bar 
placement  as  well  as  scan  plates  and 
preset  ink  and  dampening  levels. 

Brutt  disclosed  that  the  company 
had  a  30-month  backlog  of  orders 
amounting  to  more  than  $450  million. 
He  admitted  that  M. A. N. -Roland  ini¬ 
tially  had  “trouble”  adapting  to  the 
U.S.  market  after  it  bought  Hoe  in 
1979.  But  he  said  he  was  extremely 
satisfied  with  the  the  flexo  project, 
satisfied  with  the  Uniman  4/2  sales 
and  “handicapped”  in  sales  of  the 
Uniman  4/4  because  of  the  Ameri¬ 
can  dollar  slipping  on  world  markets. 

Neither  M.A.N-Roland,  which 


manufactures  flexo  presses  in  New 
Jersey,  nor  any  other  U.S.  maker  of 
flexo  newspaper  presses,  notably 
Goss  (Rockwell  Graphic  Systems) 
and  Motter  Printing  Press  Co.,  dis¬ 
played  flexo  at  the  show. 

M. A. N. -Roland  said  that  Atlanta 
will  be  a  “more  appropriate”  place  to 
show  their  flexo  press.  Others  noted 
that  European  newspapers,  the  vast 
majority  of  which  use  offset  printing, 
are  more  skeptical  about  the  quality 
of  flexo  printing. 

However,  Cerutti,  the  Italian  press 
maker,  demonstrated  three  of  four 
press  units  scheduled  to  be  delivered 
to  II  Tirreno  of  Livorno.  They  are  the 
first  black  production  units  of  the 
Nova  single-width  press  and  they 
printed  a  16-page,  black-and-white 
tabloid  product  at  45,000  an  hour. 

Cerutti,  which  has  been  making 
gravure  presses  for  the  U.S.  market 
for  years,  leads  the  world  in  flexo¬ 
graphic  newspaper  production  with 
five  installations  at  Italian  dailies  and 
has  three  more  scheduled  for  this 
year,  which  together  will  produce  one 
million  newspapers  a  day,  according 
to  Cerutti. 

But  after  nearly  a  year  in  the  U.S. 
market,  Cerutti  has  made  no  sales. 
Giancarlo  Cerutti,  the  president,  told 
E&P  the  company  plans  to  secure  one 
newspaper  installation  in  the  United 


States  and  one  in  Europe  in  the  next 
year 

“Now  we  think  we  have  enough 
experience  to  present  our  technology 
to  a  market  like  the  United  States,” 
he  said,  adding  that  three  years  will 
be  “enough  time  to  convince  people 
flexo  is  there.”  He  said  all  revolutions 
were  slow  in  graphic  arts,  and  he 
compared  flexo’ s  tentative  steps  in 
newspaper  production  to  those  of 
offset  20  years  ago. 

Koenig  &  Bauer,  in  conjunction 
with  Windmoeller  &  Holscher,  which 
is  marketing  the  jointly  developed 
flexo  press,  demonstrated  two  units 
(a  two-color  and  a  four-color)  of  the 
18-unit  flexo  press  to  be  delivered  to 
the  Providence  (R.I.)  Journal-Bulle¬ 
tin.  The  press  printed  a  16-page  news¬ 
paper,  half  of  it  in  process  color.  It  is 
rated  at  70,0(X)  copies  an  hour. 

Representatives  of  K&B  said  also 
that  about  32  units  of  its  Flexo  Cour¬ 
ier  press,  designed  to  accept  anilox 
inking  of  form  rollers  with  oil-based 
inks  (indirect  flexo)  or  direct  flexo 
using  water-based  inks  applied  from 
anilox  to  plate,  has  been  sold  to  the 
London  Daily  Mail  and  will  be  used 
for  direct  flexography.  The  move  was 
a  boost  to  the  flexo  process  in  news¬ 
papers.  Inking  systems  in  both 
designs  were  developed  by  W&H, 
(Continued  on  page  36) 
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which  has  extensive  experience  in 
flexo  for  package  printing. 

At  the  Rockwell  International 
Corp.  booth  there  was  tight  security 
because  of  the  fear  of  terrorism 
against  the  company,  which  is  a  major 
U.S.  defense  contractor.  There  were 
no  presses  operating,  but  the  display 
centered  around  Rockwell’s  French 
subsidiary  (formerly  called  Creusot 
Loire,  which  it  bought  over  a  year 
ago).  One  of  the  French-made 
presses,  the  double-width  Visa,  is 
ready  to  debut  in  the  U.S.  market  as  a 
lower-priced  alternative  to  the  Head¬ 
liner  Offset.  The  60,(XX)-impressions- 
per-hour  press,  getting  its  first  instal¬ 
lations  in  Spain  and  France,  has  direct 
plate  dampening,  six-  and  nine-cylin¬ 
der  units.  Though  it  has  three  levels  of 
press  controls  and  is  compatible  with 
Goss’s  Modular  Press  Control  Sys¬ 
tem,  controls  are  less  sophisticated 
than  on  some  other  Goss  presses, 
according  to  Frank  McKay,  Rock¬ 
well,  Graphic  Systems  vice  president 
for  the  Eastern  Hemisphere. 

Rockwell  displayed  a  new  four- 
color  unit  for  its  Super  Gazette  single¬ 
width  press,  comparable  to  the  Goss 


CARY  SILICONE 
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PRINTING  COLOR 


Reduces  marking  from  former  board,  angle  bars 
and  chopper  blades. 

Reduces  adjacent  page  offsetting. 

Reduces  static.  Over  1.000  sold. 

•  Automatic  Flying  Pasters 
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- ^  //(414)  786-2509 

DESIGN  INC.// Telex 26-%70 


Community,  plus  its  single-width 
Tribune  and  Goss’s  Modular  Press 
control  system. 

McKay  said  trends  in  press  design 
world-wide  included  more  flexible 
and  more  consistent  four-color  repro¬ 
duction,  less  paper  waste,  more  ergo¬ 
nomic  features,  management  infor¬ 
mation  systems  and  computer  con¬ 
trols. 

In  Europe,  McKay  said,  where  it  is 
the  rule  for  newspapers  to  face  com¬ 
petition,  demand  for  quality  process 
color  is  intense,  and  newspapers  for 
some  time  have  been  using  satellite 
color  units  and  more  advanced  press 
controls  than  U.S.  newspapers. 
Many  European  papers  derive  most 
of  their  revenue  from  selling  news¬ 
papers  rather  than  selling  advertising, 
he  noted;  some  accept  no  advertising. 

“The  insert  market  basically 
doesn’t  exist  here,’’  McKay  said. 

Solna  demonstrated  two  units  of  its 
Distributor  25  web  offset  press  in  a 
configuration  for  printing  four  colors 
on  one  side  of  the  web  and  two  on  the 
other,  plus  an  infrared  drier  and 
chiller.  The  arrangement  is  designed 
to  get  maximum  color  at  28,000 
impressions  per  hour  on  printing  such 
as  for  advertising  inserts  for  newspa¬ 
pers.  It  is  available  with  cutoff  of 
21 '/2". 

Wifag  of  Switzerland  displayed  a 
massive  red  tower  —  a  new  satellite 
unit  —  of  six  print  couples  of  offset 
equipment  operated  from  a  small  con¬ 
sole,  part  of  its  programmable  logic 
control  system.  The  static  display  of  a 
double-width  press  was  bound  for  a 
Danish  newspaper.  Mainly  used  in 
European  newspapers,  Wifag  has  a 
couple  of  installations  in  the  United 
States.  They  are  equipped  with  ink 
and  dampening  presetting  systems. 

Crabtree  Vickers  of  the  United 
Kingdom  showed  its  Civilox  keyless 
inking  for  retrofitting  letterpress. 
Designed  to  reduce  waste  by  inking 
form  rollers  from  an  anilox  roll,  the 
Civilox  system  is  a  kind  of  indirect 
flexo  method  available  for  most  kinds 
of  letterpress  equipment.  The  first 
installation  at  a  U.S.  newspaper  is 
underway  on  two  units  at  the  State 
Times  and  Morning  Advocate  in 
Baton  Rouge,  La. 

Other  pressroom  equipment  shown 
at  DRUPA: 

Crosfield  Press  Controls  launched 
a  new  press  monitoring  system. 
Supervisor  2400,  designed  to  work 
on-line  with  its  register  controls  to 
monitor  all  press  conditions  on  a 
screen  at  the  press  control  panel  or  in 
the  production  director’s  office. 

M.E.G.  of  France  introduced  a  new 
combination  zero-speed  splicer-fly¬ 
ing  paster.  Designed  like  a  zero-speed 


splicer,  it  uses,  instead  of  reels  to 
move  the  new  paper-roll  to  the  web,  a 
way  of  moving  the  web  to  the  new 
paper-roll,  which  rotates  on  a  station¬ 
ary  axis.  It  costs  about  $60,000. 

Enkel  Autoweb  showed  its  stack- 
able  flying  paster  that  is  at  work  at 
several  U.S.  newspapers. 

Mailroom 

For  the  newspaper  mailroom, 
which  has  experienced  an  automation 
explosion  in  recent  years,  the  Swiss 
firm  of  Ferag  Inc.  demonstrated  sev¬ 
eral  developments  in  inserting,  stor¬ 
age,  and  product  flow  as  part  of  an 
entire  mailroom  system,  including  its 
new  computerized  KMS  mailroom 
management  system. 

The  system  is  to  get  its  first  installa¬ 
tion  in  a  Finnish  newspaper,  where  it 
will  be  able  to  route  any  folder  deliv¬ 
ery  to  any  of  eight  modules,  thereby 
precluding  the  need  to  stop  the  press. 

Ferag  showed  an  AB  Dick  ink-jet 
addressing  system  for  on-line 
addressing  and  bundle  management 
according  to  ZIP  code  at  a  rate  of 
40,000  an  hour.  The  system  demon¬ 
strated  on-line  printing  and  applica¬ 
tion  of  bar-coded  top  sheets  plus  a 
laser  bar-code  reader  for  routing  bun¬ 
dles  —  all  controlled  by  the  manage¬ 
ment  information  system. 

Shown  for  the  first  time  was  a 
plastic-fin  bundle  transport  system 
designed  to  supersede  belt  conveyors 
and  chutes.  Also  shown  was  a  plastic 
stretch  wrapping  machine. 

Rotadisc  III,  a  system  for  winding 
preprints  around  a  core,  was  demon¬ 
strated  as  a  link  between  preprint 
printer  and  newspaper.  The  disks  are 
tied  in  plastic  straps  and  can  be 
shipped  with  no  carrying  mechanism 
to  newspapers,  where  they  can  be 
unwound  into  automated  inserting 
systems. 

Muller-Martini  AG,  also  of  Swit¬ 
zerland,  demonstrated  a  new  addition 
to  its  PrintRoll  system,  a  mobile  Print- 
Roll  cassette,  and  added  a  tandem 
inserter  to  its  Biliner  308  in-line  inser¬ 
ter  rated  at  20,(X)0  copies  an  hour. 

By  dividing  the  stream  of  newspa¬ 
pers  in  two  and  adding  as  many  as 
three  feeders,  it  can  insert  a  maximum 
of  six  inserts.  Each  feeder  inserts  two 
separate  inserts  simultaneously,  one 
automatically  from  a  roll  of  preprints 
and  one  from  a  hand-fed  hopper. 

Also  shown  was  a  new  double-roll 
buffer  system  to  wind  printed  prod¬ 
ucts  onto  two  rolls,  one  after  the 
other,  without  stopping  the  press 
flow.  Also  shown  was  new  stacker,  a 
new  plastic  shrink  wrapper  and  a 
rotary  trimmer  for  trimming  three 
sides  of  a  printed  product  at  up  to 
60,000  an  hour. 

Daverio,  another  Swiss  firm,  with 
(Continued  on  page  51} 


36 


EDITOR  &  PUBLISHER  for  May  31,  1986 


“Event”  Issue 


“Event”  Issue 


j-u-n-e 

21 


ANPA 

Operations 

Management 

Conference 


ANCAM 

Convention 


ANCAM 

Association  of  Newspaper  Classified 
Advertising  Managers 


j-u-n-e 

28 


ICMA 

Conference 

• 

ANPA 

Operations 

Management 

Post- 

Conference 

Issue 


ICMA 

International  Circulation  Managers  Association 

ANPA 

American  Newspaper  Publishers  Association 


“Event”  Issue 

j*u>l*y 

26 


INAME 

Summer 

Meeting 

• 

E&P 

Annual 

Syndicate 

Directory 


INAME 

International  Newspaper  Advertising  and 
Marketing  Executives 


An  ad  in  E&P  is  always  valuable  —  but  these  three  upcoming  “Event”  issues  are  very  special  opportu¬ 
nities  to  tell  newspaper  people  in  major  categories  about  your  products  or  services,  and  to  create  a 
strong  presence  at  these  meetings  where  E&P  is  distributed. 

Put  your  ad  messages  in  these  E&P  summer  issues  —  and  warm  up  your  sales  for  winter!  Call  your 
E&P  advertising  representative  or  Donald  Parvin,  Ad  Manager,  at  212  675-4380. 
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204,700 

070,010 

Total 

— 

2,352,040 

110,033 

R/A 

R/A 

1,051,730 

3,520,010 

ARKANSAS 

Bontwnlllo  Connty  Doinocrat . 

. (oS) 

G 

2  l/IG 

IGC,23I 

14,750 

51,340 

1,203* 

70,407 

312,010 

Canidon  boos . 

(0) 

Mb) 

21/IG 

100,140 

3,Ct1 

H/A 

R/A 

GC,37G 

230,130 

D  Dorado  Naws-Tinws 

(mS) 

Mb) 

2  1/1G 

200,5S1 

10,3S4 

R/A 

12,S42 

130,250 

455,025 

Not  Spiinis  SonUnal-Racord . 

(mS) 

Ma) 

2  1/1G 

4S2,4SC 

23,200 

H/A 

0,007 

205,343 

700,010 

Uttia  Rock  Arkansas  Gazotto _ 

........dnS) 

Mb) 

2  l/IG 

1,200,537 

170,S14 

47,72C 

57,002 

G20,5C5 

2,105,044 

Malram  Rocord .  . 

.  (0) 

Mb) 

2  1/1G 

135,017 

0,051 

G,520t 

4,077 

G1,101 

207,040 

t  Aatomotrro  incindad  M  Classiliad 

Roprs  Nortbnasl  Nows 

(mS) 

Mb) 

2  l/IG 

275,053 

20,S74 

34,457 

13,703 

100,500 

535,150 

RussolMllo  Cnorior-Daniocrat . 

. (oS) 

Mb) 

2  l/IG 

227,412 

15,572 

G0,107t 

10,307 

102,003 

444,004 

t  Antnniotln  Inckidod  in  Classiflad 

CALIFORNIA 

Alanwda  Tkaos  Star _ 

- (in) 

Ma) 

2  l/IG 

1GS,420 

13,720 

5,277 

10,040 

170,010 

300,070 

Raankn  Rocard-Gazotta _  „  „„ 

- (a) 

Mb) 

21/IG 

50,525 

1,037 

R/A 

14,000 

27,023 

100,003 

Fronisnt  Arps.  _  _  _ 

— (nS) 

Me) 

21/IG 

402,707 

00,020 

R/A 

20,123* 

1,137,500 

1,727,500 

Hajwrt  Rmw - (aN  day.  S) 

Me) 

21/IG 

437,051 

72,437 

R/A 

35,357* 

1,137,500 

1,003,340 

MM  Raws . 

(0) 

Mb) 

21/IG 

204,005 

35,447 

R/A 

13,303 

40,107 

300,032 

Unrtnam  Tri-VaRoy  HaraM . 

(mS) 

Me) 

21/tG 

420,023 

50,700 

H/A 

ojir 

1,137,000 

1,024,000 

Us  Aaplos  Thaos 

(inS) 

Me) 

21/IG 

2,700,310 

543,570 

71,742 

140,523 

1,440,541 

5,003,701 

Mantoca  BoRotln 

(inS) 

Ma) 

21/tG 

MI,GSS 

2,743 

R/A 

1,770 

G0,7G2 

125,047 

Marin  Connty  Indopndont  lonraal** ... 

.  (0) 

Mb) 

21/IG 

400,400 

00,070 

I53,4C4 

23,123 

005,010 

1,350,404 

MarysyRIa  Appoal-Roniocrat . 

-.  (a) 

Mb) 

21/IG 

1,221,000 

20,224 

R/A 

R/A 

255,000 

1,505,222 

Montoroy  Hamid-. 

- (n) 

Me) 

2t/1G 

1,404,410 

52,004 

R/A 

22,272 

440,050 

2,010,335 

Oakland  Trihans .  . 

— (niS) 

Mb) 

2t/tG 

003,05S 

25G,20S 

10,142 

35,217 

431,400 

1,044,100 

Otanp  Connty  Roflstor . 

.(aRday) 

Me) 

21/IG 

3,030,012 

373,020 

R/A 

R/A 

2,057,230 

0,301,070 

Pakndalo  Antolop  VaHoy  Prass . 

. (niS) 

Mb) 

2  I/IB 

421,40C 

20,057 

SC,010t 

52,700 

220,400 

701,042 

t  MrtoMtIvt  tasad  oa  Classlfiad  format 

Paha  Sprinp  Dosott  San . 

(a) 

Mb) 

21/IG 

000,410 

7S,750 

R/A 

45,027 

3510CI 

1,341,203 

RImriido  Prass-Entarpriso 

(MS) 

Mb) 

21/IG 

2,I0S,030 

234,770 

R/A 

R/A 

027,074 

3,100,402 

Sacranionta  Boo . 

(MS) 

Me) 

21/IG 

3,0C0,020 

421J72t 

R/A 

R/A 

2,30G,404t 

5,700,4« 

t  Antoniotlw  incladod  In  Classiiiad 

t  FMaacial  McMdad  M  fiaaaral 

SaRnas  CaRlomlan . . 

. (a) 

Mb) 

2  l/IG 

514,215 

34,525 

H/A 

R/A 

2G7,0C5 

010,005 

San  Romardino  Son _ 

- (MS) 

Me) 

2  l/IG 

003,550 

07,101 

R/A 

H/A 

503,123 

1,4U,0C2 

San  Mop  Unlon/TtIhaN _ 

.-..(MOS) 

Me) 

2  1/1G 

4,273,214 

751,105 

H/A 

R/A 

2,200,OCC 

7,314,275 

San  Francisco  CkmnIcIo _ 

- (M) 

Me) 

21/IG 

S45,037 

100,010 

20,577 

75,432 

057,772 

1,005,030 

- (a) 

Me) 

21/IG 

S24,205 

in,473 

20,050 

00,505 

055,074 

1,500,005 

EnmMar  1  CMiMcM 

. (S) 

Me) 

21/IG 

371,051 

305,040 

0,30C 

17,743 

300,143 

1,003,102 

. . 

1,C40,3U 

773,340 

SC,031 

101,700 

1,013,500 

4,255,003 

*FifHra  raprasmts  Ufal  advwtisint  only.  **  Proprints  /  Insoits  no!  inclinM. 

(a)  ClaasHM  advortitini  on  B-colunm  fonnaL  (b)  Claaaifiod  adveitiaint  on  S-colunm  lonnat  (c)  Clatailied  adwitjiini  on  10-colaain  fomiaL  (d)  Claaaifiad  advoitinni  on  7-coluinn  ionnat 

Totals  do  not  nocassarily  add  up  across  bocausa  only  maior  classificabons  am  shown  and  bocausa  Automolivo  and  Hnancial  braakdowns  am  somotinies  also  incindad  in  ClassHM,  Gonoral  and  Rolail. 
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THIt  of  FrevMKi 

Ramhar 

Colnain 

Nnn.'iptr 

alRdv. 

Width 

Cotaamt 

in 

fTnarj-ri 

ratal 

par  pan 

laches 

RateR 

taaaial 

Rutoawtiw 

and  Imal 

Classiliad 

Sm  J*m  Hircwy  Nmn . (a*  day) 

R(c) 

21/11 

1.t37.t23 

1t7,2tt 

14tJ7t 

t2JO 

1420423 

3,475,711 

Ha**. .  . ($) 

MO 

21/1R 

1.143Jt1 

211J47 

24J43 

15,20 

43340 

1421.10 

2,ttt.ll4 

3tt,25t 

172,715 

57J55 

1454,172 

54040 

$aa  Matao  TlaMi.»  _  _  „(t) 

Mb) 

21/11 

43l.2t7 

1t1,t12 

2,t72 

72,70 

20,07 

ll$.534 

Santa  Cmz  SmUhL . .  . . (a) 

Mk) 

21/11 

tlt.S5t 

2t,ltt 

R/R 

50,123 

444457 

1.413431 

SaaMaal .  . . (S) 

Mb) 

21/1S 

244.37t 

4,514 

R/R 

t,io 

10421 

44340 

1,133,132 

33,544 

R/R 

OJO 

02,514 

14SI.7I2 

Saata  Rau  Praas  Daancrat . (aiS) 

Mk) 

21/1R 

72$,1S3 

t3,S41 

R/R 

t1J43 

755410 

1JI4J47 

t  Caaaartad  ta  (-cahaaa  tanaat. 

SM  VaRay  Eataryrlia . (aS) 

Mb) 

21/1R 

2l7,t5S 

25,444 

45,3141 

35,201 

t7,ORt 

4I14SI 

t  Caavattad  ta  t-colaaia  tanaat 

Saatk  laka  Tahaa  Ttitaaa . (ai) 

Mk) 

2  1/1S 

3t2,3S2 

12,t41 

R/R 

32,70 

251401 

5II.SS4 

t  Aataawthra  iacladad  la  Clauiflad 

StMktaa  Racard . (aiS) 

Mk) 

2  1/1R 

1,71t,tlS 

1t4,tt3 

R/R 

R/R 

372471 

2.341421 

Tanaaca  Iraan . (aS) 

Mk) 

21/11 

1,S73,t3t 

224,t54 

R/R 

R/R 

07,40 

2,791,112 

nsaRa  Thaaa-Salta . . (ai) 

t 

21/11 

4t4,tl7 

3l,t4l 

R/R 

R/R 

1 11.144 

S75'4I1 

WatsaaaIRa  RaiMar-Palaraaiaa _ (a) 

Mk) 

21/11 

3MI,tlt 

15,227 

R/R 

R/R 

171431 

514.521 

COLORADO 

Daatat  Part . . (aiS) 

Mk) 

21/11 

2,t3S,54t 

31t,tt3 

50,50 

0,731 

1,177,412 

1451.121 

Daanr  Racky  Haaataia  Raws . (ai) 

S 

21/11 

1,tl2,l3l 

15tJ33 

3tJ5t 

55443 

1,44740 

340.10 

Raws .  . (S) 

S 

21/11 

7t1,42t 

17t,7tt 

4,727 

14,70 

25440 

1.154,127 

ratal . 

2,3t3,45t 

335,533 

44,5t3 

7MO 

1,704470 

4,541427 

Fait  Mariaa  Thaat  (a) 

1 

2  1/1 

143,Stt 

1t,R2t 

R/R 

5,40 

47443 

2040 

traad  laaetlaa  Saatlaal  (aS) 

Mk) 

2  1/11 

4t2,$21 

31,713 

R/R 

50,775 

241411 

02421 

LaMaad  Rapartar-HaraM** _ (a,  nkad) 

1 

2  1/11 

343,721 

1t,t71 

R/R 

12,451* 

17040 

554,01 

Raeky  Faid  tazattat _ _  _ (a) 

1 

21/11 

R/R 

R/t 

R/R 

R/R 

R/R 

121411 

t  Ra  kraakdana  aaaRaMa. 

SaRda  Haaataia  Had . .  „  _.(ai) 

$ 

2 

t5,tt7 

4,32t 

R/R 

440 

34,110 

10,70 

Tikddad  Ckraalcia  Raws _  _  .(a) 

Ma) 

21/11 

3t,t3l 

3,ttt 

R/R 

740 

23451 

71441 

VaR  RaRy _ (at) 

S 

2 

27t,4Rt 

R/R 

R/R 

R/R 

1t,72l 

20.121 

CONNECTICUT 

MtfWiii-Williifford  . (■$} 

Mk) 

21/11 

S$,t73 

4,222 

R/R 

R/R 

2t414t 

0,70 

t  tetPRiotlvi  iiicMti  li  Ctosstflid 

mMIctowi  Prtss 

Mk) 

21/It 

2t4,2tt 

11,ttt 

R/R 

1t,7t4* 

275424 

50,10 

Raw  Riltaki  RaraM _ (a) 

Mk) 

21/11 

44t,l7l 

21,112 

4l,51tt 

740 

147425 

171415 

t  Fataaialha  kasad  aa  l-cakaaa  tanaat 

Raw  Raiaa  laanal-Caariai _ _ (m) 

Mb) 

21/11 

7t7,773 

t4,tt3 

15l,t23 

105457 

10411 

1413447 

RafMar  ..(a) 

Mk) 

21/11 

tt7,tt2 

t4,75f 

104,50 

75473 

23140 

1.10411 

RafMar - (S) 

Mb) 

21/11 

1,t17JI$ 

135,314 

t1,40 

47,40 

141415 

1.44140 

Tflil . . 

2,412,131 

314,l3t 

345,50 

232,10 

504t4 

1.05411 

Ranolk  Haar . .  . (a) 

Mb) 

21/11 

STMtt 

0,371 

R/R 

1,1  irt 

20,t0t 

07414 

t  Laial  I  Classitlad  caaaaitad  ta  t-cakaaa  tanaat 

Wataikanf  RapakRcaa** . (ai) 

Mb) 

21/11 

44l,t7t 

34,532 

R/R 

H/R 

277,134 

751,744 

Rawflcta** _ (a) 

Mb) 

21/11 

41t,127 

34,t5t 

R/R 

R/R 

22t,l2t 

173,10 

RapakRcaa** _ (S) 

Mk) 

21/11 

2tt,t2t 

12,513 

R/R 

R/R 

144,10 

30,01 

ratal** 

1,151,231 

t1,271 

R/R 

R/R 

0540 

1.70.747 

DELAWARE 

Raaar  State  Raws _ (at) 

Mb) 

21/11 

SI7,t1l 

15,311 

0,01 

34,01 

240,70 

04.713 

WHadaitaa  Raws  _  _  ..(at) 

Mk) 

2 

t42,S7t 

tl,tt5 

1t3,3l1 

1M7t 

45t,t73t 

1.471414 

Jaaiaal  „.(a) 

Mb) 

2 

t4l,32l 

tt,l44 

1t3,3l1 

13,404 

354,t2tt 

140411 

Raws-laannI.-  .(S) 

Mb) 

2 

t7l,ttt 

I4,tl4 

0,072 

1,50 

1214171 

140.10 

ratal . 

2,tS3,S73 

231,t13 

41t,t74 

33,4t4 

142,t1tt 

3421.30 

t  Rataaiatlw  t  Fknaclal  Iacladad  la  ClassHM 

FLORIDA 

Iradaatoa  HaraM . . . (la) 

Me) 

2  1/1i 

mm 

1t,ttO 

R/R 

R/R 

504,411 

1411.111 

HaraM _ (S) 

Me) 

21/It 

44t,tte 

7,7tO 

R/R 

R/R 

124,412 

571,02 

ratal _ _ _ 

1,2t4,4t0 

27,5tO 

R/R 

R/R 

125,50 

1,10.50 

Daytona  BaMk  loaraal/Raws/ 

Raws-Mmal . (maS) 

Mb) 

21/It 

1,23l,4lt 

13t,tt5 

R/R 

41,154* 

1,317,02 

2,721,511 

Ft  laadanlala  Saa-Saatlaal/Raws . (aw) 

t 

2  1/1t 

1,51t,tt2 

111,t7t 

45,137t 

R/R 

1,10,534 

2,171,743 

Raws/Saa-Saatkwl  .(sat) 

t 

2  1/1t 

tt2,104 

1,33t 

t,40t 

Rf'R 

421,712 

1,111.10 

Raws/Saa-Saatkwl  ....(S) 

1 

21/It 

S51,2t4 

1tt,2tt 

1l,555t 

R/R 

451,07 

1,50,121 

rotal .  . 

3,14S,S70 

2l1,t14 

70,552t 

R/R 

2,00,343 

5,50,475 

t  Ca-oparatln  fhaa  la  Ran  at  airtoarathia. 

Ft  Walton  Roack  Playirooad  Rows . (m) 

Mb) 

21/It 

1,404,513 

22,125 

10,t72t 

24,541* 

411,02 

2.01,413 

raawa  rrikano . (mS) 

Mb) 

21/It 

2,2tt,tt4 

20,311 

R/R 

R/R 

1,00,10 

3,575,421 

Wost  Paha  BoKk  Post _ _ (m) 

S 

2  1/1t 

1,7t7,437 

53,232 

R/R 

R/R 

10,311 

2,721,07 

Post .  „  _  -  (S) 

R 

2  1/1t 

1,2tt,7t5 

113,025 

R/R 

R/R 

20.10 

1,05,50 

total . . 

3,t74,232 

20,2t1 

R/R 

R/R 

1,132,07 

4,412,50 

Winter  Hawn  Raws-Chlat  (aS) 

Mb) 

2 

t7l,4tt 

12,tO 

R/R 

10,257* 

447,174 

1,145,125 

GEORGIA 

LtvrMctvNto  fivfUMtt  Wwft . 

Mk) 

2  1/1t 

574,171 

3t,0t2 

R/R 

R/R 

417,572 

1.02413 

Raaw  Raws-trlkaaa . .  . . (a$) 

Mk) 

2  1/1t 

412,132 

2t,41t 

R/R 

10,03* 

143.10 

151.311 

Waraar  Rabins  Saa . .  „  . (aS) 

Mk) 

2  1/1t 

3t1,251 

15,541 

R/R 

R/R 

10,10 

40431 

IDAHO 

Rtocktaat  Raws _ (la) 

Mk) 

21/4 

12t,7tl 

1t,54l 

t,554 

5441 

77411 

227442 

Raisa  Maha  Stetasaiaa _ (■) 

Me) 

21/It 

5t1,7t7 

4t,07t 

155,Ot 

47,052 

235.544 

1,10.175 

Rariay  Saatk  Maha  Prass.  ...(aS) 

Mk) 

21/It 

1t2,2t5 

t,50 

R/R 

7,t77 

112,01 

10.03 

Maka  FaRs  Past-Raflstar _  (aS) 

Mb) 

21/It 

474,4lt 

20,531 

50 

it,oi 

10,131 

711,30 

PacataRa  Maha  State  Joaraal .  „(a$) 

Mk) 

21/It 

4R7,t7t 

30,337 

R/R 

15,40 

20,07 

727,111 

*Fi(wa  raprasante  Lafal  advaititini  only.  **  Praprinte  /  Inseita  not  Included. 

(a)  Claooitiad  advartitini  on  S-colunm  torant  (b)  Clataifiod  advaititini  on  9-coluain  tonnat  (c)  Clatsifiod  advoititini  on  lO-cohiawi  loraiaL  (d)  Clastiliad  advaititini  on  7-colonn  loraiat 

rotate  do  net  nacottarily  add  up  acrou  bocauto  only  maior  clattiiicationt  ara  tbovm  and  becauto  Automotivo  and  Hnancial  broakdownt  are  tonwtiaiot  alto  includod  in  Ciattiliad,  Gonaral  and  Retail. 
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Title  ot 


Coiumn 


Financial 
and  Lafal 


Tntal 

Mvertlsini 


Frequencir  Number 
of  Ut. 
Columns 


per  pate 

Inches 

Retail 

ILLINOIS 

Moominiton  Pantapaph. — . — 

. . (mS) 

M) 

21/tB 

1,13B,121 

Champalin  News-Caotta - 

- (0$) 

Kb) 

21/IB 

B4S,14B 

_ (mS) 

t(k) 

2 

73S,3S$ 

..(alt  day,  S) 

Mb) 

2  1/IB 

3,BB7.2BS 

INien  Teleirapk . 

. '.(e) 

Mb) 

21/IB 

244.M7 

Flora  Clay  County  Advocate-Prasst 

. (e) 

7 

21/IB 

2DB.B3B 

t  No  braakdeem  avaHaMa. 
talesburi  Re|lster-llaNt . 

. (e) 

S 

1  1/2 

BSB.1BB 

t  AN  breakdowni  based  on  S-cekinm  format 

MoNno  Dispatch  ...(aS) 

Mb) 

2  1/IB 

SBB.B4B 

OtneyMaN . . 

_ (0) 

Ma) 

2  I/1S 

13a,77B 

Quincy  NaraM-WMi . 

_ (eS) 

Mb) 

2  1/4 

34t,34t 

Rock  island  Ar|us 

...(eS) 

Mb) 

21/IB 

344,273 

Spdniflold  State  Joumal-Ro|ister 

-laN  day,  S) 

Mb) 

21/IB 

1.3B2,723 

t  Automotive  A  Financial  Included  In  Classified. 
Sterllni  tazette . (o) 

7 

2  1/IB 

B12,418 

_ (0) 

Ma) 

2 

4SB.1BS 

Watseka  Tbnes-RepubNc - 

_ _ (0) 

t 

1  S/B 

BB,442 

INDIANA 

Bedford  Timas-Mail/Harald-Tiinos  „„ 

- - - (eS) 

Mb) 

2  1/IB 

241,B3B 

Bloominfton  HaraW  Tolapbone/ 
HeraM-Times . 

. (oS) 

Mb) 

2  I/IB 

l,17D,364 

Columbus  Republic . 

. (eS) 

Mb) 

21/IB 

B4B,S31 

ConnersvNIa  Nens-Exammer . 

. . 

Mb) 

21/IB 

1BB,3B7 

CrawfordsvHle  Joumal-Ravian . 

(a) 

Mb) 

2  I/IB 

174,B4S 

Indianapolis  Star . 

_ (m) 

Me) 

2  I/IB 

BB5,13S 

News 

. . (a) 

Me) 

21/IB 

SB3,SBB 

Star 

($) 

Me) 

2  I/IB 

509, DOB 

Total 

RandaNvIllo  Nons-Sun . 

(a) 

S 

2  1/IB 

1,SB7,723 

2B3,BS5 

lekanon  Reporter . 

(a) 

t 

21/IB 

2B5,2S1 

LoRansport  Pkaras-Titam. - 

(e$) 

Ma) 

21/IB 

B17,1BB 

Madison  Comiar . 

. (mo) 

Mb) 

2  1/IB 

l9B,B4t 

Mkhifan  CNy  News-Dispatcb . 

(a) 

B 

2  I/IB 

3fi7.4BS 

MonticoRo  Herald  louteal _ 

_ _ (a) 

S 

2  I/IB 

SB,BM 

Munew  Star 

. . im) 

Mb) 

21/1S 

347,BB3 

Press 

(a) 

Mb) 

21/IB 

421,111 

Star 

(S) 

Mb) 

21/IB 

1BS,1BS 

Total 

New  Castle  Coutior-rnnet - 

. . (a) 

Mb) 

2  1/3 

B2B,B23 

443,113 

Peru  Tribune 

(a) 

S 

21/IB 

127,143 

Richmond  PaRidlum  Mem.. . 

(eS) 

Mb) 

2  I/IB 

27B,SIB 

Rushvllla  Republican . 

_ (a) 

Ma) 

2 

BB,74B 

Seymour  Trihuna . 

- . (a) 

B 

21/IB 

423,711 

Plymouth  PHot-Naws . 

(a) 

Mb) 

21/IB 

2BB,S74 

South  Band  Tribune** . 

(a) 

Ma) 

21/IB 

572,4B3 

Tribune 

(S) 

Ma) 

2  1/IB 

224,433 

Total . 

Washiniton  TImes-HorakI _ 

- (0) 

B 

21/IB 

733,332 

217,BBB 

IOWA 

Amos  Trihuna. . 

. . (0) 

B 

2  1/IB 

313,437 

_ (mS) 

s 

2  1/IB 

337J71 

CberakM  Times . . . 

. . (m) 

B 

21/IB 

141.723t 

t  Automotive  Ineludod  In  RetaR 
Clinton  Herald . 

(0) 

B 

21/IB 

231,311 

DukuRuo  Telotrapk  Herald . 

(0) 

B 

1  B/1B 

332,149 

EsthorvHle  Hews 

(m) 

B 

2 

132,513 

Keokuk  Gate  CHy 

(0) 

B 

1  1/2 

131,214 

La  Mars  SonthNl 

(e) 

B 

2$/32 

131,334 

Dttumna  Courier 

(m) 

B 

21/IB 

215,357 

Shenandoah  Sentinel 

(0) 

B 

2  1/IB 

7B,441t 

General 

Automotive 

and  Legal 

Classified 

Advertising 

122,335 

N/A 

3,313 

433,345 

1,732,313 

137,542 

N/A 

15,334 

371,512 

1,133,523 

15,471 

143.3S1 

57,133 

433,534 

1,433,341 

S72,5B4 

1,413,123 

31,343 

1,323,UI 

3,333,713 

13,343 

N/A 

3,233 

123,147 

333,271 

N/A 

N/A 

N/A 

N/A 

233,933 

23,337 

N/A 

13,337 

131,333 

1,343,353 

53.B3B 

N/A 

13,513 

434,733 

1,352,154 

3,253 

4,437 

2,377 

34,313 

223,421 

23,721 

12,313 

7,133 

237M7 

533,573 

53,BB3 

N/A 

13,343* 

153,373 

573,452 

179,337 

124,313t 

I3,137t 

431,323 

1,333,112 

N/A 

N/A 

N/A 

33,293 

333,375 

13,343 

1,373 

5,337 

53,573 

532,543 

3,335 

335 

3,133 

43,423 

152,333 

25,724 

B32 

3,153 

174,533 

443,733 

33,745 

N/A 

13,331* 

333,353 

1,337,333 

22,339 

N/A 

7,733* 

143,235 

1,123,473 

5,533 

N/A 

4,233* 

73,323 

333,724 

7,333 

N/A 

4,212 

113,553 

333.335 

75,345 

N/A 

N/A 

373,233 

1,341,273 

71,433 

N/A 

N/A 

354,135 

1,233.293 

74,751 

N/A 

N/A 

433,331 

1,343,752 

222,373 

N/A 

N/A 

1,733,434 

3,333,233 

2,133 

N/A 

4,472 

53,372 

323,735 

3,327 

N/A 

4,4t1 

52,333 

351,323 

11,435 

N/A 

3,222* 

33,233 

724,133 

7,273 

S.35B 

12,517 

77,313 

331,313 

17,932 

N/A 

14,451* 

131,533 

531,231 

4,343 

N/A 

5,331 

33,317 

144,333 

33,333 

N/A 

N/A 

142,333 

523,371 

32,392 

N/A 

N/A 

143,733 

533,532 

3,333 

N/A 

N/A 

33,573 

235,733 

72,113 

N/A 

N/A 

323,139 

1,323,331 

11,233 

11,437 

14,723* 

134,732 

535,313 

1,723 

1,134 

3,438 

31,314 

133,244 

13,333 

N/A 

5,733 

37,373 

431,313 

2,324 

N/A 

5,535 

33,341 

133,333 

11,333 

5,325 

13,333 

52,44t 

513,223 

4,337 

N/A 

13,131 

37,333 

233,331 

53,934 

N/A 

N/A 

337,434 

333,331 

21,373 

N/A 

N/A 

137,333 

354,337 

73,732 

N/A 

N/A 

415,424 

1,231,133 

13,451 

N/A 

5,333 

73,232 

333,351 

12,7n 

N/A 

11J54* 

133,753 

333,233 

49,333 

N/A 

23,374* 

234,333 

323,332 

3,533 

N/A 

7,131* 

15,434 

173,333 

15,333 

N/A 

13,237 

33,237 

433,241 

43^43 

42 

13,343 

213,513 

339,333 

5,334 

N/A 

N/A 

31,753 

233,373 

13,333 

13,732 

13,733 

37,513 

274,334 

7,313 

4,313 

7,232 

53,434 

234,443 

13,373 

N/A 

13,313* 

33,345 

332,135 

3,111 

N/A 

4,573 

I5,533t 

134,727 

t  Aulonwtlee  Includod  in  NetaH 
and  Classifiod 


KANSAS 


Abilene  Reflector-CIWMicle . 

_ (0) 

3 

2  1/IS 

135,303 

13,333 

N/A 

N/A 

35,030 

153,330 

Clay  Center  Dispatch . . — 

- (a) 

3 

2 

34,333 

3,513 

N/A 

5411 

21421 

124,234 

Dodge  CNy  Hoke . 

(e) 

3 

21/13 

432,557 

15,331 

N/A 

N/A 

113,742 

533,330 

Emperia  Gazette 

.  (0) 

3 

21/13 

252,343 

13,333 

1433 

7,724 

34,923 

333,ai 

Barden  CNy  Telegram . 

(a) 

Ma) 

2 

245,543 

23,347 

N/A 

3,319 

114,343 

411,123 

Great  Bend  Tribune** . 

(aS) 

Ma) 

2  1/13 

132,343 

23,575 

N/A 

7,333 

113,443 

343,333 

Hiawatha  World 

(e) 

3 

21/13 

23,352 

1,532 

N/A 

1,343 

3,734 

27,233 

lola  Rogistar 

(e) 

Ma) 

2 

123,233 

5,991 

135,S72t 

7,913 

33,723 

235,539 

t  Preprints  given  m  Hsu  ol  Automotno 
lunction  CHy  Union . (o$) 

3 

2  1/3 

231,332 

11,447 

N/A 

3,733 

123,533 

373,935 

lawrenco  loumal-Wortd . 

(aS) 

Mb) 

21/13 

453,731 

29,321 

43,117 

32,133 

133,333 

1,373,333 

Lyons  Nows .. 

(e) 

3 

21/4 

93,213 

3,341 

3433 

3,123 

45,337 

153,344 

Maaliattjn  Mercury . 

(eS) 

3 

2  1/13 

333,234 

23,531 

N/A 

13,375 

123,453 

453,533 

McPherson  Sentinol 

(0) 

3 

21/3 

333,434 

3,523 

N/A 

5,151* 

41,341 

353,434 

Newton  Kansan 

-  (oS) 

Ma) 

21/13 

153,943 

3,393 

11,352 

15432 

73473 

253,353 

Ottawa  Herald 

(e) 

Mb) 

21/13 

113,343t 

3,343 

N/A 

5,323 

43,144 

133,331 

t  AutomoHva  included  in  RetaU 

SaNna  Imniiai . 

. (m) 

Ma) 

21/13 

539,317 

21,333 

47,333t 

24,337 

133,3S3t 

733,534 

t  Converted  to  3-colamn  format 

Topeka  CapHal-foanial . 

. (m) 

Ma) 

21/13 

573,473 

U.432 

N/A 

N/A 

233,224 

311,153 

*Fi|uro  represents  Leial  advertisini  only.  **  Preprints  /  Inserts  not  included. 

(a)  Classifiad  advertisini  on  B-column  format  (b)  Classified  advertisini  on  9-column  format  (c)  Classified  advertisini  on  tO-colvmn  format  (d)  Classified  advertisini  on  7-column  format 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  somatimes  also  included  Mi  Classified,  General  and  Retail. 
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THItot 

Froouency 

Number 

Column 

of  Adv. 

Whitb 

Columns 

in 

Fhiaecial 

Total 

perpago 

Inches 

RetaR 

Boneral 

Automotivo 

and  legal 

Classriiod 

Advertising 

KENTUCKY 

ffurttTTf  ****** 

...(eS) 

B(b) 

21/IB 

B74,1B1 

37,845 

N/A 

N/A 

85,233 

1807838 

CwriiiliN  XHtiielqr  Pnt . 

. (e) 

B(c) 

21/IB 

2BB.SB2 

5,872 

N/A 

8,383 

234,780 

515,377 

FiiIIm  Uriir _ _ 

..„.(e) 

B(a) 

2 

S2.552 

2,823 

N/A 

3,268 

18J18 

74,882 

..(m$) 

B(b) 

21/IB 

2B4.322 

28,842 

N/A 

8,82r 

2H.881t 

524,865 

t  MMMlIm  hickiM  hi  CIntHM 

HofklmfWi  bMiicky  Nm  Era . 

. (e) 

m 

2  1/IB 

4SB.SIB 

18J30 

N/A 

N/A 

88,728 

577858 

luhiflN  HtraW-Uwlir _  _ 

....(m) 

B(c) 

21/IB 

SBB.137 

35,882 

63,782 

36,172 

248.682 

873,785 

HtraM-Lndtr _ 

™.(S) 

B(c) 

21/IB 

3a.BB4 

8,187 

28J81 

11,386 

426,535 

821,883 

ToW . .  . 

......... 

B3B.741 

41,1H 

82,863 

47,568 

675,227 

1.785888 

LohIsvMc  Codrisf'JMrMl 

._.(m) 

B(e) 

21/IB 

1,117, IBB 

51,518 

N/A 

N/A 

403,462 

1832.182 

ThMt . .  . 

. (e) 

B(c) 

2  1/IB 

1,B4B,H1 

a,888 

N/A 

N/A 

408828 

1,505834 

Cwftf*.  **‘*‘*il 

. (S) 

B(c) 

2  1/IB 

1,B74,B1S 

124,283 

N/A 

N/A 

240,167 

1.438,885 

T(M _ _ 

32BB,4B2 

224,521 

N/A 

N/A 

1,853,458 

4,578881 

MStfSORVMt  ll€SSMf9f  . . . 

_...(e) 

B(a) 

21/IB 

2B2,BB4 

14,488 

26,734 

17,722 

84,788 

435,560 

OMMloro  HtuMitr-liitiilnr _ 

..(mS) 

B(c) 

21/IB 

SBB,B4B 

32,441 

N/A 

11,505* 

4078567 

1,447.851 

t  CwnwM  tt  l-coliMM  iannt 

Paducah  Saa . 

.~(e$) 

Bib) 

21/IB 

BB2,B1S 

40,487 

N/A 

N/A 

153,426 

1.156828 

MAINE 

Banfor  Naan . 

Bib) 

21/IB 

41B,S7B 

30,888 

1,566 

843 

262,881 

717,765 

Portland  Prats  NaraM 

....(m) 

Bib) 

21/IB 

592,2BB 

51,325 

N/A 

18,485 

223,928 

887,828 

Eiprats _ 

(a) 

Bib) 

21/IB 

538,311 

48,882 

N/A 

15,481 

211,736 

806,288 

Mahw  TolatraM 

($) 

Bib) 

21/IB 

47B,B4B 

47,384 

N/A 

1,536 

218,808 

745,768 

Total . 

1,588,558 

147,371 

N/A 

36,512 

655,556 

2,438,887 

MARYU^ND 

Baltlmora  San . 

....(m) 

Bic) 

21/IB 

751,458 

118,7U 

97,862 

48,324 

374,333 

1.382853 

San . 

. (a) 

Bic) 

21/IB 

583,843 

114,877 

62,285 

46,388 

290,959 

1.888863 

San . 

. (S) 

Bic) 

2  1/IB 

878,786 

157,867 

85,416 

27,787 

467.585 

1,727.381 

Total . 

2,313,788 

381,888 

255,863 

123,430 

1,133,317 

4817.887 

MASSACHUSEHS 

Athol  Nows . 

. (0) 

Bia) 

2  1/IB 

143,372t 

9,443 

N/A 

3,839 

75,484 

232,138 

t  Aatomothro  Incladod  In  Natali 

Boston  SMa . 

....(m) 

Bic) 

21/1S 

800,882 

198,885 

19,955 

61,771 

674,008 

1,757,421 

tMo . 

. (S) 

Bic) 

21/1S 

1,145,005 

305,126 

15,336 

21,160 

987,875 

2,394.578 

Total . 

1,846,057 

505,821 

35,281 

92,939 

1,512,683 

4,151,981 

Brochton  Entarpilso _ 

_..(eS) 

Bib) 

2  1/1S 

504,508 

39,881 

284,513 

28,300 

864,337 

1.783.617 

CKnton  Ham . 

. (a) 

Bia) 

1  13/IB 

31,200 

880 

6,500 

9,880 

16,900 

124.280 

Essoi  Coanty  Nowspapors 

(Bonriy/Poahody/Bloacostar 

Tlmot,  Nowbaryport  Nows) . 

. (0) 

Bib) 

21/IB 

427,853 

38,044 

130,321t 

18.558 

456,533 

938,180 

t  AatomotHro  Incladod  In  Classiflad 

Framinfliam  MIddlasai  Nows . 

...(oS) 

Bib) 

2  1/IB 

728,282 

180,048 

236,900 

13,374 

283811 

1,361.613 

Braonflald  Nocordor . 

..(0) 

Bib) 

2  1/1S 

322,338 

16,430 

N/A 

N/A 

43,573 

382.402 

Hyannis  Capo  Cod  Timas 

(mS) 

Bib) 

2  1/IB 

745,286 

31,718 

N/A 

N/A 

722,839 

1.4n.044 

lawranco  Eaflo-Trlbono** . 

.(oS) 

Sic) 

21/1S 

722,381 

53,525 

N/A 

N/A 

548,498 

1.324.414 

lawall  San . 

.(oS) 

Sib) 

2  1/IB 

587,404 

53,380 

N/A 

9.883* 

546870 

1,196,945 

Balncy  Patriot  ladfor 

...(0) 

Bib) 

2  1/IB 

628,874 

81,539 

309,482 

14,822* 

1.025,348 

1.713,883 

Worcastor  TolofTaai 

..(m) 

Bib) 

2  1/IB 

573,427 

79,899 

N/A 

N/A 

237,124 

019.150 

tazotta _ 

...(0) 

Bib) 

21/1S 

574,566 

82,711 

N/A 

N/A 

209.625 

166.982 

Tolofrani _ _ 

...(S) 

Bib) 

2  1/IB 

861,720 

145,727 

N/A 

N/A 

158,084 

1.165,451 

Total . 

2,808,713 

307,537 

N/A 

N/A 

684,753 

2.922.883 

MICHIGAN 

Ann  Artwr  Nows . 

...(oS) 

Bib) 

2  1/B 

828,415 

39,067 

157,822 

N/A 

479,327 

2,119.875 

CoMwator  Roportor 

...(0) 

Bib) 

2  1/4 

115,817 

7,556 

4,980 

14,618 

53.651 

196.714 

Detroit  Nows .....  (all  day) 

Sic) 

2  1/IB 

77B,BBBt 

149,348t 

N/A 

N/A 

719,954 

1,640.260 

Nows .  . 

...IS) 

Bic) 

2  1/16 

523,4B3t 

105,435t 

N/A 

N/A 

480.090 

1.036.980 

Total . 

1,382,428 

254,703 

N/A 

N/A 

1,128,844 

2.685.256 

t  Aatomotin  t  Financial  incladod  In 

Rotall  and  tonoral 

BowaflK  Nows . 

. (0) 

B 

1  S/B 

S2,331t 

6,332 

N/A 

N/A 

S3.882tt 

141,755 

t  Aatomotivo  incladod  in  Rotall 

tt  Financial  Included  in  Classiflad 

Brand  Hann  Tribano . 

(0) 

8 

2 

572,488 

7,674 

520 

4,199 

167,420 

692.201 

Sroomlllo  Nows 

(0) 

8 

1  1/2 

151,228 

9,564 

N/A 

14,381 

123,760 

298,942 

HIHtdaio  Nows... 

lo) 

B 

21/IB 

132,128 

6,708 

N/A 

5,337 

46,271 

190.444 

lantini  Stato  Jonnal 

(m) 

Bib) 

2  1/16 

69,208 

2,428 

N/A 

N/A 

16.856 

91.610 

Ladhtton  Nows 

(0) 

S 

21/16 

186,643 

9,239 

N/A 

1,931 

55,359 

253,172 

Monomlntt  HoraM-laador . 

(0) 

B 

2 

89,511 

13,821t 

N/A 

3,832 

27,466 

134.638 

t  Aatomotivo  f)|uros  incladod  in  fionoral 

Starpls  ioanial. 

(0) 

Bib) 

21/4 

124,735 

12,624 

N/A 

N/A 

45,657t 

183,816 

t  Financial  bKhidad  In  Classiflad 

MINNESOTA 

HIDMng  TrlDaao 

...(oS) 

Bia) 

2  1/16 

306,831 

12,145 

N/A 

11,146 

66,803 

395,325 

IntarnaUanal  FaNt  laarnal . 

...(0) 

Bia) 

2 

121,728 

7,792 

N/A 

9,341 

32,172 

171,831 

IWnnoafolli  Star  &  Trtkuno . (aN  day) 

Bic) 

21/16 

882,827 

178,247 

28,315 

48.835 

484.362 

1,612,786 

star  B  Trtbano 

...(S) 

Bic) 

21/16 

852,783 

185,435 

9,866 

18,383 

476,488 

1,642.885 

Total . 

1,814,820 

363,682 

38,181 

67,138 

970.860 

3.255.681 

*Fi|aro  roprosants  lofal  advoititing  only. 

'*  Preprints  /  Inserts  not  included. 

(a)  ClauHiod  advtrtising  on  8-column  tartnaL  (b)  Clatsifiod  advertising  on  9-column  format  (c)  Classified  advertising  on  lO-column  format  (d)  Classiflad  advertising  on  7-column  format 

Totals  do  not  nocottarily  add  up  across  because  only  major  clauifleations  are  shoum  and  because  Automotive  and  Financial  breahdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 
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TWO  of 

Fraquoncy  Number 

Column 

Nawspapor 

otU«. 

Widtii 

ToUl 

Columns 

in 

Financial 

porpaye 

Inches 

Retail 

General 

Automotiue 

and  Letal 

Classified 

Uvertisiny 

GtCleud  Thnes . 

. (e) 

Mb) 

2  1/1G 

S77.M4 

23,145 

N/A 

N/A 

212,314 

314,033 

St  Paul  Planoer  Preas-Rlspatch . 

. (sN  day.$) 

Me) 

2  l/IS 

1,537.117 

343,132 

333,353 

10,333 

551,507 

2,751,303 

WHhuar  West  Central  TrIbone . 

. (m) 

Ma) 

2  l/IG 

2S8.Nt 

22,573 

30,133 

17,314 

43,331 

333,435 

Winona  Nans . 

. (m$) 

Mb) 

2)/IG 

274.7G3 

13,155 

232 

15,033 

117,337 

423,343 

MISSISSIPPI 

3IISII  Snn.|lerald . (aN  day.S) 

Mb) 

21/13 

1,233,371t 

73,423 

N/A 

N/A 

334,733t 

2,024,533 

t  Autamolhra  3  Financial  Includod  in 

RntaH  and  Classiflad 

dreakkaean  Leader . . . 

. (a) 

3 

2  1/13 

247,534 

13,733 

N/A 

3,123 

32,353 

302,503 

Clenland  BoNrar  Commercial _ 

.......(a) 

Ma) 

21/13 

143,471 

10,310 

N/A 

N/A 

3,734 

137,245 

Cokunbus  Cammercial  Bispatch . 

. (aS) 

Mb) 

2  1/13 

713,130 

23,542 

N/A 

41,342 

132,175 

373,343 

Jacksan  Clarlaa.ladyeriNm . 

..(maS) 

3 

21/13 

1,335,034 

77,773 

N/A 

N/A 

373,323 

2,343,133 

McCamk  Entarpriae-lennial . 

. (aS) 

Ma) 

21/13 

245,730 

13,372 

14,323 

11,333 

44,773 

335,345 

Vlcksbury  Pott . 

. (aS) 

Ma) 

21/13 

a3.753 

23,325 

N/A 

N/A 

135,733 

332,713 

MISSOURI 

Flat  Rhmr  laurnal . . . 

. (a) 

Mb) 

21/13 

113,257 

5,322 

10,375 

3,343 

31,375 

133,375 

Hannibal  Courlar-Post . 

. (a) 

3 

2 

237,353 

14,330 

N/A 

3,007 

35,112 

235,133 

Nannatt  Dunklin  Oemacrat . 

(a) 

Ma) 

2  1/13 

232,131 

3,123 

N/A 

10,342 

44,231 

333,333 

MarskaN  Domocrat-Naws _ 

(a) 

3 

21/13 

235,033 

5,741 

N/A 

7,313 

32,371 

331,233 

Maryeilla  Farem 

(a) 

3 

2  1/4 

123,214 

7,323 

4,500 

12,353 

42,332 

133,333 

Monett  Timas 

(a) 

3 

1  1/2 

131,041 

4,353 

N/A 

N/A 

33,311 

133,333 

Nevada  Mall  and  Herald 

. (aS) 

3 

2  1/13 

221,332 

3,023 

7,350 

25,132 

43,323 

303,333 

St  Joseph  Gazatia 

. (m) 

Mb) 

2  1/13 

455,333 

43,343 

N/A 

4,350 

131,331 

333,552 

Nans-Prett 

(a) 

Mb) 

21/13 

33,313 

37,033 

N/A 

1,751 

133,241 

231,334 

Naws-Press/Gazette . 

....(sat) 

Mb) 

2  1/13 

120,744 

534 

N/A 

514 

34,143 

155,330 

Naws-Press/Gazette . 

(S) 

Mb) 

2  1/13 

373,430 

53,314 

N/A 

1,231 

33,033 

475,401 

Total . 

1,333,733 

141,227 

N/A 

3,503 

343,113 

1,523,337 

Sprinyflald  News/laadar 

3  Prass/Naws-laadar . 

..(maS) 

Mb) 

2  1/13 

1,453,333 

170,835 

N/A 

10,330 

405,434t 

2,045,215 

t  Automothra  includad  in  Classifiad 

Waynasvilla  Fart  Gateway  GuMa . 

. (aS) 

Mb) 

2  1/4 

111,312 

22,104 

11,333 

7,703 

32,302 

215,123 

West  PUins  Quill . 

. (a) 

3 

2  1/13 

133,233 

11,333 

N/A 

4,334 

34,413 

233,303 

MONTANA 

Mitsania  Mlasanlian . 

. (mS) 

Mb) 

21/13 

533,303 

33,303 

N/A 

N/A 

240,070 

373,232 

NEBRASKA 

Oaatrlca  Sun . . . 

- (a) 

3 

21/13 

130,331 

13,233 

1,417 

14,425 

51,523 

277,330 

COhMfeVS 

. (aS) 

Ma) 

2  1/13 

301,254 

22,132 

N/A 

13,050 

100,175 

443,331 

Grand  Island  Indapandant . 

. (aS) 

Ma) 

21/13 

535,337 

33,135 

332 

12,350 

143,212 

732,013 

HatUnyt  Trtkuna 

(a) 

Ma) 

2 

353,000 

27,333 

1,233 

21,473 

113,323 

322,033 

HoMreya  ClUzan 

(a) 

Ma) 

2  1/4 

103,123 

11,032 

2,373 

12,332 

30,2H 

135,733 

Haarnay  Hub. 

(a) 

Mb) 

21/13 

337,133 

33,045 

N/A 

N/A 

37,737 

513,533 

Uncain  laurnal/Star 

(maS) 

Mb) 

2  1/13 

1,232,333 

123,534 

1,333 

14,432 

435,043 

1,730,133 

HeCaak  Gazatta 

(a) 

3 

2  1/13 

233,325 

17,375 

32 

3,513 

72,335 

331,333 

Narfalk  Nans 

(a) 

Ma) 

2  1/13 

340,034 

31,233t 

N/A 

3,313 

113,520 

433,753 

t  Antamatbra  Includad  In  Ganaral 
Natik  Platta  Talayraph 

(mS) 

Mb) 

21/13 

131450 

32,500 

142,403 

53,750 

32,500 

455,400 

Scattsblutt  Star-HaraM 

(mS) 

Mb) 

21/13 

430,137 

23,574 

N/A 

0,372 

111,013 

323,033 

NEVADA 

laa  Vayat  Raulaw-launial . 

. (aO  day.S) 

Mb) 

2  1/13 

1,347,444 

30,434 

N/A 

77,740* 

1,324,031 

2,323,703 

Nana  Gazatta-kwreal . (mS) 

t  Financial  Includad  in  Ratafi 
tt  Autamatbm  1  Layal  includad  In  Classiflad 

Me) 

21/13 

304.7Ht 

44,333 

N/A 

N/A 

373,021  tt 

1,323,730 

NEW  HAMPSHIRE 

lacania  CHIzan . 

. (a) 

Mb) 

2 

417,332 

3,503 

N/A 

N/A 

111,533 

537,333 

Manebastar  Unlan  Laadar . 

(m) 

Mb) 

21/13 

4n.115 

44,533 

N/A 

N/A 

333,233t 

313,341 

Manckastar  Nans . 

Tatal . 

t  layal  Inchidad  In  Classifiad 

(S) 

Mb) 

2  1/13 

242,n5 

732,313 

3,335 

53,421 

N/A 

N/A 

N/A 

N/A 

215.435t 

301.775t 

437,235 

1,337,233 

Nashua  Talayraph . 

. (aS) 

Mb) 

2  1/13 

534,473 

31,734 

N/A 

2,030* 

433,172 

1,034,533 

NEW  JERSEY 

Hackansack  Racard _ 

......(a) 

Mb) 

21/13 

1,323,373 

124,512 

17,430 

33,533 

573J75 

1,320,723 

Racard _ _ 

,......($) 

Mb) 

21/13 

373,541 

215,223 

11,313 

57,373 

424,333 

1,335,723 

Tatal . 

Nan  Oransnlck  Hama  Nans . 

Mb) 

2  1/13 

2,303,514 

1,131,050 

333,743 

33,233 

23,313 

N/A 

143,347 

25,413* 

n7.333 

523,373 

3,514,445 

1,330,332 

NEW  MEXICO 

9tniii|  HatdNgIrt . 

. (a) 

Ma) 

2  1/13 

50,000 

3,530 

N/A 

N/A 

2,550 

32,130 

. (a) 

7(a) 

2 

237,425 

12,335 

N/A 

3,315*t 

53,372 

313,343 

t  Rasad  an  3-calnmn  tarmat 

Hahbs  Nans-San . 

...„.(a) 

Ma) 

21/13 

342,433 

13.1N 

13,331 

11,547 

125,335 

5H.471 

las  Alamas  ManHar _ 

.....(aS) 

3 

21/13 

112,327 

1,337 

N/A 

3,133* 

50,343 

174,143 

ROSVtM  . 

....(mS) 

Ma) 

2 

341,137 

13,377 

N/A 

17,333 

132.7n 

533,343 

*ri|iira  raprtMirts  Lt|al  advettitini  only.  **  Proprinta  /  InMits  not  includad. 

(a)  Clatfifiod  advaititint  on  B-column  lonnaL  (b)  ClauHiod  advattiaini  on  S-column  fonaat  (e)  Claaaifiod  advortiaini  on  lO-colunm  lonnaL  (d)  Claaailiod  advoitiaini  on  7-colunin  format 

Tolala  do  not  nacoaaarily  add  up  acroaa  bocauao  only  major  claaaHicationa  are  ahown  and  bocauao  Autoniotivo  and  Financial  breakdowna  are  aomatimoa  alao  includad  in  Claaaifiad,  Sonaral  and  Rotail. 
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TItta  of  Froouanci  Nimiber  Coliion 

Nowtoaoor  of  Mt.  WMtk 

Cotaoins  io  FiiMciil  Total 

oor  pafo  Inchos  RotoM  toaoral  AatoowUn  aad  LopI  ClauMM  Rdoortioni 

NEW  YORK 

tatan  CItizoo - (0)  tW  2 1/U  S)l.7l3t  t4«1t  R/X  7J37  I12.7S2  I71J13 

CMm - (S)  MW  2  1/11  2M.3Nt  I.ITIt  N/X  1.S73  37.7*1  ootm 

ToM -  7*3,1l2t  15.1*lt  R/X  1,41*  1S(.4i1  111.172 

t  XototMHn  locIwM  io  RotaR  aod  Gonoral 

lioiliaortoo  Pma  t  Soo-BoRotIo . (oiS)  MW  2  1/1(  1.374*37  151.141  R/X  11.1*7  31*35*  1*53.134 

MfaloliMn . (a*  day)  Me)  2  1/1*  742.*3(  111.4*3  7I**«  3«.I3*  3(2'.i4*  1*3312* 

***>  (S)  Me)  2  1/1*  521.114  137.3*2  42.531  11.555  72*1*  7144** 

.  1*12.432  241.3*5  121.741  51.115  434.15*  2.111*2* 

ConMoi  loador . (a)  Ma)  2  1/1*  355.(17  21.7**  R/X  1.1*7*  1424*5  527*1* 

Cortlaod  Slaodani - (o)  MW  2  1/11  3*2.542  1i.(21t  R/X  7.111  71.12*  3*1.172 

t  Xatoontho  iocludod  io  taooral 

EMra  Star-Cazotto . (oi)  MW  2  1/1*  235.111  27.327  R/X  R/X  11*21  344  137 

Mar-tazatto  (S)  MW  2 1/11  N.M  2.154  R/X  R/X  44.1*1  144]7(2 

Total -  _  333.117  21.111  33.112  32.4*1  125.121  555!k1 

Uooamillo  loador  MoraH  (o)  Ma)  2  1/11  224.(4*  11.57*  R/X  1.1*1  17.4*2  312.51* 

UMo  FaRj  Tims - -  (a)  Ma)  21/1*  N.UI  2*11  R/X  1.11*  vijm  14*!l2t 

loot  lildod  Rowsday  „  (o)  Md)  1  1/2  111.151  123.125  137*43  115.K3  715.3t(  2.175*57 

Ovnday  ($)  Md)  1  1/2  115.511  1(4.117  55.32*  12*13  275.41*  1*21*(( 

Total .  1.1*1.174  3M.312  112.1(3  111*21  1.(7*.7H  3*11*43 

Ofdoaskuti  Jooroal/Xdvaoca-Raws . (oS)  MW  2 1/11  135.121  2.51*  R/X  21.(44  41*44  111.711 

Oloao  Timos-Harald  (a)  MW  2  1/11  344.1(4  21.75*  1.(2*  14.55*  112.1*1  5*3*13 

Part  Janris  Tri-Staia  (azotta . (a)  MW  21/11  141.441  5.01*  R/X  4*24*  (1.151  211*11 

Rom  Soatiool  (a)  MW  1  3/1  311.515  21.111  R/X  11.552  114.(27  1*(*.723t 

t  713.752  iochas  laprasaais  prapnms 

SaraaK  lako  XdiroodMk  Eotarprisa - (a)  MW  2  1/11  137.155  1.514  R/X  R/X  41.117  2*1.133 

Saratofa  Sailofs  Saratofian/ 

TrI-Caooty  Ran . — (oil)  MW  2  271.331  13.151  R/X  R/X  131*(*t  421.152 

t  Classiflad  caovaitad  to  (-cokim  format 

SyrKosa  Post-Standard . (m)  MW  2  1/11  527.3(4  (1.11*  1(t.723  24.(14*  147.(41  KI.IK 

HaraM-loiinial - (a)  MW  2  1/11  (41*21  (1.(52  11.752  11.474*  1(2.451  *((.754 

HaraM-Xmricao . . . (!)  MW  2  1/11  411.(35  (1.5(4  55*23  171*  131.351  114.55* 

Tafal . 1.511*3*  21(.1K  252.411  37.11P  441.4(4  2.552.423 

WMto  Plains 

Wastclwstor  Rockland  Rawspayarst - (a)  1  2  1/11  3.111.352  451.1*3  R/X  R/X  1.121*12  4.113.(17 

Sunday  adition . (!)  1  21/11  3.317.(1*  (44.5(3  R/X  R/X  551.253  4.5(7.12( 

Total .  (.4U.442  1.1(*.5((  R/X  R/X  1.177.515  1*11.543 

t  Incindas  11  local  tWas  in  5  markat  araas 

NORTH  CAROLINA 

Xskaailla  Citizao . (m)  Mb)  2  1/11  522.(34  42.747  R/X  (.454*  341*11  111.523 

Tboas  (a)  Mb)  2  1/11  511.335  42.(42  R/X  3.152*  351.135  3*(.4(4 

CItIzao  Thoas  (S)  Mb)  2  1/11  327.1*1  11.142  R/X  2.1*7*  174*15  523.772 

Total  1.3(t.l77  105.531  R/X  11.(ir  (15.(3*  2.343.751 

Ckarlotta  Obsanar  (m)  Me)  21/11  (11.5*7  '12.*1(  20.(71  43*21  4(1.411  1.454.312 

Obsofvar -  „  (S)  Me)  2  1/11  211*15  45.513  1.511  11.777  2n.l23  (51.1(7 

Total  1.115.(12  137*11  21.(11  13.1*5  771,112  2.114.111 

EdaoRan  (a)  1  2  1/11  144.1((  (.147  11.(34  13.1(4  27.3(5  51(.lS(t 

t  3(7.010  iochas  raprasant  hnaits 

ENzabatb  City  Xdaanca . (aS)  Ma)  2 1/11  312.3(1  11*11  41.541  7.K1  4(.1S(  471.4(4 

IraamiRa  Raflactar . (a$)  Mb)  2  1/11  513.111  23.447  R/X  1.75r  271.711  1(4.((( 

Haodarsamilla  Thnas-Ron . (a)  Mb)  2  1/1  357.1(*t  14*K  R/X  II.IM  211.01*  (11.4*1 

t  Xutaowtiaa  hicludad  in  Ratail 

Miekary  Racard . (a)  Ma)  2 1/11  751.121  3(.7((  R/X  (.07r  147.(7*  (41.1(3 

Marioo  McOomR  Ran - (a)  Mb)  2  1/11  15(.12St  (37  R/X  (.154  57.451  215.3(1 

t  XutaoMtiya  iocludad  in  Ratail 

Ralai|h  Ran  1  Obsanrar . . (ml)  Mb)  2 1/11  1,1SS.14(  2(S.(S2  R/X  11.121*  1.3S(*77tt  2.421.4(1t 

Tboas . (a)  Mb)  2 1/1*  (41.(11  121.(11  R/X  1*15*  (((.541tt  1*17.7*41 

Total .  1.(43.147  415.5M  R/X  25.741*  2.111.42*tt  3.73(*45t 

t  Classiflad  caovaitad  to  (-column  format 
for  fraud  totals 

tt  Xutomtivo  hKhidsd  in  Classiflad 

RaMstNIo  Ravioo . (a)  Mb)  2 1/1  11(.(7(  7.1(3  R/X  (*((  (1.(42  212.5(7 

SaRsbory  Past . laS)  Mb)  2  1/11  5(1.372  21.(11  1(1.155  7.321  251.514  1.(42.117 

Saolsid  HaraM . (a)  1  2 1/11  311.151  21.(31  R/X  R/X  32.7M  441.135 

WRson  Tboas . (a)  Mb)  2 1/11  414*32  \l.Ut  (1.(14  27.7H  2(3.1(lt  771,1(1 

t  Xutamtiva  1  Flnaocial  bicludod  in  Classiflad 

NORTH  DAKOTA 

Bismarck  Tribuna . (aS)  MW  2  1/11  111,731  44.5(0  R/X  11.231  311.342  1.(71.(717 

t  (31,2K  inches  raprasant  praprints 

Faria  Forum . (aH  day,  1)  MW  2  1/11  5(1.242  45,242  R/X  11.355*  312.(41  135.(15 

Irand  Forks  Harald** . (ml)  Mb)  2  1/1*  431,21*t  21.1(5  13,321  10,0(1*  115*14tt  (52.(11 

t  Financial  includad  in  Rataii 
tt  Xutamativa  includad  bi  Classiflad 

Wahpatan  Tri-Stata  Ran . (m)  Mb)  2  1/11  113,441  1,(11  R/X  11,111  75,141  251.(11 

WilUston  HaraM . (aS)  Mb)  21/1*  211,515  11.0(3  R/X  13,(13  IN.lXl  433,101 

OHIO 

XsMand  Tboas-lazatta . (a)  Ma)  2  1/11  311.135  15.73*  R/X  7.74*  151.771  4((.K3 

Xlkans  Massanpr . (aS)  Ma)  2  227*1*  15.137  R/X  R/X  151.*1*t  3*4,12* 

t  Caovartad  ta  (-cahunn  format 

RaRafaotaiaa  Eiamlnar - (a)  Ma)  2  1/11  237.1(4  11.431  R/X  11.121  (5.(11  33(.((1 

Raofioi  Iraoo  Santloal-TitaH - (a)  Ma)  2 1/11  215.331  12*41  R/X  21.(14  233.731  411.3(5 

Cincinnati  Eofulnr - (m)  Me)  2 1/11  1.(17*27  (1.(71  R/X  14.(14  1((.32(  2.((**1( 

Past . . (a)  Me)  2 1/1*  551.((4  ((.Ml  R/X  3,(53  211.154  (55.111 

Eooalrar . . (1)  Me)  2 1/11  712,3(1  N.UI  R/X  (71  5(*.11(  1.312.M7 

Total . .  2,4M.114  211.122  R/X  1(.(*(  1*11,472  4.137,51* 


*Fifum  mprosants  Logal  advartisinf  only.  **  Praprints  /  Inserts  not  includad. 

(a)  Classiflad  advartisinf  on  8-cotumn  format  (b)  Classified  advartisinf  on  S-cotumn  fomrat  (e)  Classiflad  adveitisinf  on  lO-column  format  (d)  Classiflad  advoitisini  on  T-cotumn  format 

Totals  do  not  nocossarily  add  up  across  bocausa  only  major  classifications  am  shovm  and  bocausa  Automotiva  and  Financial  bmakdovms  am  somotinies  also  uKludad  Hi  Classiflad,  Gonoral  and  Retail. 
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Title  ol 

Fraguency 

Humber 

Column 

Nastspapar 

of  Adv. 

Width 

Columns 

in 

FlnoKlal 

Total 

par  page 

Inches 

Rotall 

General 

Automotlvo 

and  Legal 

ClassHiad 

Advertising 

CirdaviHa  Herald . 

. (0) 

6(c) 

2  1/1G 

249,252 

21,560 

1,000 

H/A 

M/A 

271,612 

Clesaland  Plain  Daalar . 

. (mS) 

Kb) 

21/1G 

1,712,726 

335,471 

30,636 

112,426 

1,239,260 

3,430,743 

Columbus  Citizan-loumal**t . 

. (m) 

G 

2  l/IG 

367,243 

63,406 

111,612 

H/A 

77,762 

660,225 

Dispatch**t 

(a) 

Kc) 

21/1C 

766,919 

90,427 

74,449 

M/A 

219,762 

1,171,557 

Dispatch** 

(S) 

Kc) 

2  l/IG 

457,379 

46,615 

67,119 

M/A 

293,667 

692,990 

Total . 

1,631,541 

222,650 

273,360 

H/A 

591,191 

2,719,762 

t  CItizon-loumal  coasad  publication  12/31/tS. 

Dispatch  is  now  mS. 

Coshocton  Tribuno . 

. (oS) 

Kb) 

21/IG 

1,702,636 

123,256 

H)A 

77,325 

594,264 

2,497,405 

Elyria  Chronicla-Tolagram . 

. (oS) 

Kb) 

2t/IG 

1,127,224 

132,776 

H/A 

14,694 

373,763 

1,649,659 

Framont  Hows-Mossongor . 

. (mS) 

Kb) 

21/16 

669,497 

16,723 

H/A 

H/A 

95,720 

771,946 

Hamilton  loumal  Haws . 

. (oS) 

Kb) 

2  1/16 

312,559 

20,227 

H/A 

21,020* 

253,143t 

606,949 

t  Automotivs  Includod  in  ClassHiad 

London  Madison  Pross . 

. (0) 

Kb) 

1  9/IG 

175,000t 

16,127 

H/A 

10,490 

294,292 

405,909 

t  Automotive  includod  in  Rotall 

Lorain  Journal . 

. (aS) 

Kb) 

2  l/IG 

655,391 

43,625 

H/A 

H/A 

364,721 

1,003,927 

Mariatta  Timas . 

. (a) 

Kb) 

21/IG 

293,915 

14,710 

H/A 

M/A 

100,724 

409,249 

Martins  Fairy  Times  Loader . 

. (oS) 

Ka) 

21/IG 

107,462 

5,044 

H/A 

3,239 

32,996 

149,160 

Port  Clinton  Hows  Herald . 

. (a) 

Kb) 

21/IG 

l1G,119t 

14,057 

H/A 

H/A 

42,923t 

172,996 

t  Automotive  Includod  In  Retail. 

Financial  in  ClassHiad. 

Toledo  Dlado . . 

. (a) 

Kb) 

21/IG 

604,945t 

79,215t 

H/A 

H/A 

257,645 

1,142,005 

11*^ 

. (S) 

Kb) 

2  l/IG 

740,G14t 

142,701 t 

H/A 

H/A 

140,602 

1,032,117 

Total . 

1,545,759 

221,916 

H/A 

H/A 

406,447 

2,174,122 

t  Automotive  A  Financial  includod  in 

Rotall  A  Gonoral. 

Troy  Hows . . 

. (oS) 

Kb) 

2  1/1G 

214,900 

10,644 

2,974 

7,003 

114,753 

350,556 

Wooster  Record . 

. (m) 

Ka) 

2  1/1G 

347,999 

16,490 

H/A 

13,100* 

243,076 

621,367 

OKUHOMA 

Dartlasvllle  Eumlner-Enterprisa . 

. (oS) 

Kb) 

2  l/IG 

533,912 

25,009 

H/A 

10,645 

210,542 

700,106 

Claremoro  Progress . 

. (oS) 

6 

2  1/16 

274,437 

6,399 

H/A 

9,394 

37,131 

326,350 

El  Reno  Tribune . 

. (oS) 

Ka) 

21/1S 

239,910 

3,141 

11,295 

31,659 

40,509 

325,404 

Enid  Hows . — . 

. (m) 

6 

2  1/G 

629,307 

26,492 

H/A 

6,656 

133,799 

796,244 

Eagle . . . 

. (a) 

6 

2  1/G 

567,507 

25,743 

H/A 

767 

114,621 

706,639 

Haws. . . . . . 

. (SI 

G 

2  1/G 

397,176 

3,563 

H/A 

1,437 

64,101 

476,297 

Total . . . . 

1,563,990 

55,619 

H/A 

10,060 

332,511 

1,903,179 

Miami  Hews-Rocard . 

. (oS) 

G 

2  1/IG 

206,611 

15,200 

6,407 

3,605 

44,017 

277,040 

Oklahoma  CHy  Udabemaa . 

. (m) 

Kc) 

1  7/1G 

962,359 

127,476 

243,772t 

H/A 

725,926 

1,915,762 

Oklahoman . 

. (S) 

Kc) 

1  7/IG 

694,716 

145,941 

60,996t 

M/A 

297,797 

1,339,444 

Total . 

1,657,074 

273,417 

304,670 

H/A 

1,023,715 

3,154,206 

t  Astomodvo  includad  In  ClassHiad 

Okmulgee  Times . 

.....(mS) 

Ka) 

2 

203,192 

9,706 

H/A 

7,562* 

54,121 

274,573 

Ponca  CHy  Haws . 

. (oS) 

Kb) 

2  1/IG 

404,324 

27,700t 

H/A 

9,053 

191,790 

703,675 

t  Automotlvo  included  In  Gonoral 

ShawoM  Hows-Star . 

. (mS) 

Ka) 

21/16 

466,466 

17,546 

10,920 

9,534 

162,600 

609,096 

Tulsa  World  A  Tribuno . 

....(moS) 

Kb) 

21/IG 

2,205,959 

169,463 

H/A 

M/A 

1,306,901 

3,703,423 

Woodward  Haws . 

. (1) 

S 

2  1/IG 

204,593 

6,700 

14,660 

10,403 

24,969 

263,544 

OREGON 

Ashland  Tidings . 

. (0) 

Kb) 

21/IG 

166,020 

11,195 

H/A 

5,509 

93,637 

266,360 

CorvalNs  Gaiotle-TImos . 

. (mS) 

Kb) 

21/IG 

354,996 

21,796 

R/A 

H/A 

279,139 

655,621 

Eugono  Rogistor-Cuard . 

. (mS) 

Kb) 

21/16 

1,637,390t 

167,695t 

151,014 

09,621 

507,756 

2,752,966tt 

t  Automotiva  A  Financial  includod  in  Rotall  A  Gonoral 

tt  41,721  incbos  of  Legal  includod  in  Total 

Grants  Pass  Courier . 

. (0) 

G 

2  l/IG 

406,724 

25,200 

H/A 

13,463 

199,406 

636,615 

Klamath  Falls  Herald  &  News . 

(eS) 

Kb) 

2 

469,454 

26,016 

H/A 

H/A 

170  >57 

1,106,152 

La  firande  Observer . 

(a) 

Ka) 

2  1/G 

156,565 

11,225 

H/A 

7,341 

90,490 

257,621 

Ontario  Argus  Obsorvei 

(aS) 

Ka) 

21/IG 

217,675 

16,200 

21,975 

20,650 

125,625 

404,225 

Portland  Oregonian .  . 

(mS) 

Kb) 

2  1/IG 

1,239,957 

157,294 

H/A 

M/A 

1,376,745 

2,775,996 

Salem  Statosman-lournal 

(mS) 

Kc) 

2  1/16 

1,513,056 

129,174 

273,653 

24,654 

565,200 

2,217,126 

PENNSYLVANIA 

lothlobom  Globa-Tifflos . 

. (0) 

Kb) 

2  l/IG 

301,269 

20,422 

H/A 

11,623 

163,996 

504,310 

Globo-TImas . . 

. (S) 

Kb) 

2  1/IG 

146,241 

1,975 

H/A 

259 

36,744 

167,119 

Total . 

454,519 

22,297 

H/A 

11,662 

202,740 

691,429 

Chester  Dolawaro  County  Times . 

. (mS) 

Kd) 

2 

299,726 

37,146 

191,942 

23,762 

192,576 

745,154 

CoatosvHIo  Record . 

. (a) 

Kb) 

2 

127,916 

14,693 

79,154 

9,791 

32,650 

264,614 

Colombia  Haws. _ _ 

- (0) 

Ka) 

21/16 

127,433 

3,245 

H/A 

M/A 

45,999 

176,677 

EHwood  CHy  Lodger _ 

- - (0) 

G 

21/16 

329,500 

10,164 

14,096 

4,420 

60,003 

416,271 

Erie  Haws . .  . 

. (m) 

Kb) 

2  1/16 

566,976 

33,706 

R/A 

9,351 

I72,931t 

722,760 

Tkaas . .  . . 

. (a) 

Kb) 

21/16 

600,163 

35,421 

R/A 

6,377 

213,107t 

655,146 

Tknas-Haws . 

. (S) 

Kb) 

21/16 

566,197 

96,403 

R/A 

237 

147,052t 

629,009 

Total . 

1,693,236 

165,532 

H/A 

15,965 

533,070 

2,407,005 

t  Automotlvo  includad  la  ClassHiad 

Gettysburg  Tbnas . . 

. (0) 

Kb) 

2  1/16 

226,252 

9,292 

R/A 

11,620 

155,036 

404,002 

Hazleton  Standard  Speaker . 

.(aH  day) 

Kb) 

1  ilt 

1,054,453 

16,657 

H/A 

5,552 

120,315t 

1,197,177 

t  Automotiva  Includad  in  ClassHiad 

kwln  Standard  Ohsarvar . 

. (0) 

Ka) 

21/16 

279,900 

7,500 

75,606 

6,700 

00,495 

374,595 

laacastar  IntaHigancar  Journal/ 

Haw  Era/Raws. _ 

. (maS) 

Kc) 

21/16 

1,207,131 

126,966 

227,060 

144,770 

226,059 

1,932,020 

lawlstoum  Sentinel _ 

- (0) 

Ka) 

2  1/16 

242,094 

22,411 

H/A 

0,600 

70,035 

351,64 

Haw  Castle  Haws . . 

. (0) 

Ka) 

21/16 

664,932 

26,624 

R/A 

9,669* 

172,707 

093,012 

Haw  Hansington-Taraatum 

VaHay  Haws  Dispatch . 

. (a) 

Kb) 

21/16 

397,617 

16,496 

R/A 

10,630* 

220,621 

645,764 

Hontstoom  Timas  Herald . 

. (0) 

Kc) 

21/16 

416,042 

49,544 

M/A 

M/A 

400,444t 

966,630 

t  Automotiva  A  Financial  iacladad  in 

ClassHiad 

OH  CHy-FrankHn  Derrick _ 

- (m) 

Kb) 

2  1/16 

246,092 

26,333 

5,034 

5,472 

155,764 

44,605 

Haws-HaraM . .  . 

. (0) 

Kb) 

2  1/16 

244,550 

25,125 

137 

2,405 

151,247 

423,54 

Total . .  .  . 

492,642 

51,456 

5,171 

7,957 

307 J11 

064J2I 

‘Hfiira  rtprauflti  Ltfal  advartiiini  only.  **  Proprinti  /  Inserts  not  included. 

(a)  ClauHied  advartisint  on  S-colunm  lonnaL  (b)  ClassHiad  advaitisinf  on  S-coluam  lonnaL  (e)  Classifiod  advertising  on  10-colunm  IdnnaL  (d)  Classifiod  advartisini  on  7-colunn  ionnaL 

Totals  do  not  nacassarily  add  up  Krou  bocausa  only  major  classifications  an  shown  and  because  Automotive  and  Financial  braakdowns  aro  somotimas  also  included  in  Clanifiod,  Gonoral  and  Retail. 
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Use  this  handy  order  form  to  order: 

1986  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1985) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ _ 

Nature  of  Business _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


THI*ot 

Fraquancy 

Number 

Column 

Hmpaptr 

of  Adv. 

Width 

Columns 

In 

Financial 

TataJ 

par  page 

Inches 

Ratail 

Ganaral 

Automotna 

and  Lagal 

Classifiad 

Advartising 

Pimburfh  Post-Gazttte . 

...(m) 

B(b) 

2  l/IG 

24S,G9I 

96,730 

9,993 

3,U5 

473J17 

929,996 

Prm . 

..(a) 

G(b) 

2  l/IG 

37B.34C 

95,911 

9,595 

4,974 

699,943 

1,995,959 

Pr«M . 

G(b) 

2  l/IG 

2G3.I97 

51,991 

3,493 

1,326 

534,995 

952,972 

Tgtil 

GBG,IB4 

242,742 

29,971 

9,995 

1,616.945 

2,777,937 

Rudinf  Eiflt/ Timas . 

(a) 

G 

2  1/1G 

S39.I5I 

49,099 

N/A 

N/A 

335,919 

923,977 

Eaila 

(S) 

G 

2  1/1G 

374.5SS 

129,997 

N/A 

N/A 

149,477 

643,934 

Total 

9I3.7BI 

169,915 

N/A 

N/A 

494,395 

1,569,111 

St  Marys  Prass 

....(a) 

G(a) 

2  l/IG 

I2B,IG7 

6,755 

N/A 

5,391 

37,929 

236765 

Samarsat  Rmarican . 

...(m) 

G(b) 

2  1/1G 

IG3,43B 

19,797 

N/A 

N/A 

196,994 

399729 

SuniHiry  Itam 

(a) 

G(a) 

21/1G 

S3G.55B 

21,933 

N/A 

13,395*t 

295,937 

779,423 

t  Laial  basad  on  S-column  format 

THusvIlla  HaraM . 

...(m) 

G(b) 

2  l/IG 

I4G,I79 

9,925 

N/A 

3,672 

65.9977 

222,973 

t  Automotho  Includad  In  Classifiad 

Washintton  Obsarvar-Raportar . 

...(m) 

Gib) 

2  1/1G 

754,779 

39,199 

115,637 

43,731 

193,364 

1,115,691 

Wilkas-Barra  Citizans’  Valeo . 

...(m) 

G/B 

1  S/B 

BBI.400t 

19,199 

59,333t 

39,53Gt 

97,5927 

77 

t  Non-SMI  inchas 

tt  ToUl  Includas  1,038.23S  (non-SAU)  and  19.1S0  (SAU). 

Wilkas-Barra  Timas  Laadar . 

...(m) 

Gib) 

21/1G 

471,295 

35,990 

N/A 

N/A 

329,1997 

927,473 

t  Lafal  Includad  in  Classifiad 

RHODE  ISLAND 

Providanco  Journal . 

....(m) 

Gib) 

2  1/1G 

5G2,755 

72,542 

75,992 

99,145 

323,956 

1,123,499 

BuNatln 

(a) 

Gib) 

2  1/1G 

5I4,38C 

72,969 

99,744 

49,973 

323,956 

1,929,947 

Journal  ..  . 

($) 

Gib) 

2  l/IG 

GGG,429 

127,494 

191,959 

32,411 

179,969 

1,399,451 

Total 

1,943,499 

272,994 

244,n5 

179,921 

926,999 

3.459,9U 

Watt  Warwick  Pawtuiot  Vallay  Timas. . 

. (a) 

Gid) 

2  l/IG 

137,999 

4,941 

N/A 

N/A 

49,9337 

199,974 

t  LtfaJ  Includad  In  Classifiad 

WoonsKkat  CaH** . 

....(aS) 

Gib) 

2  l/IG 

349,443 

19,679 

N/A 

7,199* 

169,314 

524,915 

SOUTH  CAROLINA 

Charlaston  Naws  t  Couriar . 

.....(m) 

Gib) 

2  l/IG 

5GG,299 

42,497 

N/A 

N/A 

941,744 

1779.549 

Post . 

. (a) 

Gib) 

2  l/IG 

793,193 

45,034 

N/A 

N/A 

959,259 

1.497.496 

Total . 

2,2B3,35C 

239,995 

N/A 

N/A 

1,391,093 

3.922,9647 

t  Preprints  included  in  totals;  993, 8S4  inches  in  Retail;  151,074  inches  in  General 

Columbia  Stats  t  Rscord . . 

.(maS) 

Gib) 

2  l/IG 

2,B3B,G75 

292,159 

297,920 

19,959 

592,773 

3,932,476 

SOUTH  DAKOTA 

Broakinfs  Rafistar . 

. (a) 

G 

2  l/IG 

I2G,52G 

7,325 

N/A 

N/A 

39,326 

191,439 

Watartown  Public  Opinion . 

. (a) 

G 

2  l/IG 

299,171 

17,119 

195 

9,629 

74,327 

369,499 

TENNESSEE 

ClarksuHIa  Laaf-Chronicla . 

..(m$) 

Gic) 

2 

499,971 

29,139 

N/A 

19,139 

369,646 

197,996 

CoskavIHa  HaraM  CItizon . 

...(aS) 

G 

2  l/IG 

247,999 

17,942 

N/A 

N/A 

59,095 

314,997 

Jobnson  City  Prass 

(mS) 

Gib) 

2  l/IG 

501,994 

32,393 

45,979 

23,997 

234,2437 

939,925 

t  Automotiva  Includad  In  Classifiad 

Knoivilla  Journal 

..(m) 

Gic) 

2  l/IG 

1,929,492 

96,736 

N/A 

N/A 

462,944 

1.559743 

Nows  Santinal 

...(a) 

Gic) 

2  l/IG 

1,119,129 

GG,990 

N/A 

N/A 

459,424 

1,949.459 

Haws  Santinal 

...(S) 

Gic) 

2  l/IG 

G24,G93 

G7,9GG 

N/A 

N/A 

293,439 

969,939 

Total . 

2,772,191 

223,624 

N/A 

N/A 

1,294,997 

4799.723 

t  Automothra  t  Financial  ara  Includad 

in  Total 

Maivvilla  Timas . 

. (a) 

Gib) 

2  l/IG 

427,999 

21,069 

45,913t 

9,992* 

179,939 

992,999 

t  Automotive  based  on  9-column  formal 

Morristmm  CHizan  Tribuna . 

....(aS) 

Gia) 

2  l/IG 

457,972 

29,099 

97,921 

19,359* 

106,997 

973,947 

Murfmasboro  Naws  Journal  . 

...(aS) 

Gia) 

2  l/IG 

391,317 

22,939 

N/A 

15,261* 

299,191 

719,599 

Nasinilla  Tsnnassaan . 

. (m) 

Gic) 

2  l/IG 

733,433 

69,195 

N/A 

N/A 

357,521 

1,159,149 

Bannsr 

(a) 

Gic) 

2  l/IG 

731,293 

97,999 

N/A 

N/A 

392,326 

1,151,339 

Tannassaan 

(S) 

Gic) 

2  l/IG 

449,145 

26,091 

N/A 

N/A 

249,919 

724,194 

Total 

1,913,791 

162,905 

N/A 

N/A 

959,965 

3,934,951 

Paris  Post-IntalHtancar . 

(a) 

Gia) 

2 

349,199 

12,999 

N/A 

19,175 

74,937 

445,391 

Sholbyvilla  Timas-tazstta 

-..(e) 

7 

2  1/4 

449,2C2 

9,191 

N/A 

9,299 

32,674 

499,339 

TEXAS 

Abllona  Roportar-Naws . 

(maS) 

G 

2  l/IG 

953,429 

26,192 

N/A 

4,743* 

351,9997 

1,936,999 

t  Automothra  includad  in  Classifiad 

Bay  City  Tribuna 

(aS) 

Gia) 

2  l/IG 

297,139 

16,992 

N/A 

N/A 

112,929 

419,954 

Brvan-Collaaa  Station  Eads . 

(m$) 

Gib) 

2  l/IG 

513,229 

19,575 

112,945 

12,559 

394,956 

1,921,254 

Dallas  Times  Herald . (all  day.  S) 

Gic) 

2  l/IG 

2,439,320 

324,979 

24,929 

99,063 

1,771729 

4,949,419 

(mS) 

Gic) 

2  l/IG 

2,927,939 

359,097 

27,915 

199,117 

2.556776 

5,967,253 

....(m) 

Gic) 

2  l/IG 

597,497 

31,325 

N/A 

N/A 

337,617 

976,429 

(a) 

Gic) 

2  l/IG 

527,906 

30,971 

N/A 

N/A 

332795 

999,932 

(S) 

Gic) 

2  l/IG 

290,507 

13,907 

N/A 

N/A 

94,945 

399,359 

Total 

1,315,990 

75,993 

N/A 

N/A 

764,917 

2,156,929 

Fort  Worth  Star-TaJafran 

....(m) 

Gib) 

2  l/IG 

799,192 

194,996 

N/A 

N/A 

2,246,344 

3,149,132 

Star-TalstraM. _ 

(a) 

Gib) 

2  l/IG 

903,959 

193,363 

N/A 

N/A 

1,949,159 

2,551172 

Star-TaMfram _ _ 

($) 

Gib) 

2  l/IG 

521,649 

36,307 

N/A 

N/A 

991,139 

1,539,993 

Total . 

2,429,773 

245,767 

N/A 

N/A 

4.97C.G41 

7735.397 

GrNmrIlls  HsraM-Bannar. 

..(mS) 

Gib) 

2  l/IG 

291,793 

11,479 

37,931 t 

1,294 

152,299 

494,995 

t  Automotivo  also  Included  in  Classified 

Hereford  Brand . 

...(aS) 

Gia) 

2  l/IG 

359,020 

5,674 

5,052 

10,792 

a.90o 

419,539 

Houston  Chronicle  (all  day,  S) 

Gic) 

2  l/IG 

2,105,974 

327,199 

40,123 

95,662 

2,220.967 

4,779,925 

jKktomrIlla  Prupass** . 

(a$) 

Gia) 

2  l/IG 

199,999 

9,996 

N/A 

N/A 

199,399 

296775 

KamrlNa  Thnat.. 

(aS) 

Gia) 

2  l/IG 

411,295 

9,126 

N/A 

N/A 

429,419 

949,921 

MartkaN  Naws  Hattanfar . 

(aS) 

Gib) 

2  l/IG 

299,325 

13,574 

N/A 

6,459* 

116,7527 

435,191 

t  Autamsthra  inckidad  hr  Classifiad 

Odstsa  Amarican 

(a$) 

Gib) 

2  l/IG 

1,449,726 

72,354 

114,959 

3,969 

274,999 

1,914,997 

*Fi|ura  rapratantt  Lagal  advartising  only.  * 

Preprints  /  Inserts  not  included. 

(a)  Clauified  advertising  on  8-column  format  (b)  Classified  advertising  on  9-column  format  (c)  Classified  advertising  on  lO-column  format  (d)  Classified  advertising  on  7-column  format 
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Titlaot 

Fraquency 

Number 

Column 

Nanspapar 

el  Adv. 

Width 

Columns 

in 

Financial 

Total 

per  page 

Inches 

Retail 

Caneral 

Automotive 

and  Legal 

ClassHiad 

Adveitising 

Paris  Nans . 

. (eS) 

t(b) 

21/IB 

332, BB2 

15,127 

26,169 

3,204 

110,172 

469,375 

Pacu  Marpriut 

(e) 

t 

21/IB 

71,B2B 

3,726 

N/A 

1,546* 

16,614 

95,719 

Plahnlaw  HaraM 

(eS) 

Ma) 

21/IB 

2B1,BS4 

6,927 

N/A 

1,503 

67,619 

337,003 

Port  Lanu  Ware 

(e) 

Ma) 

21/IB 

141,3BB 

B.2B0 

3,099 

4,457 

71,466 

229,973 

$M  /tngaio  Standard-TImas . 

. (meS) 

Mb) 

21/B 

S14.B32 

22,216 

119,571t 

6,263 

373,223 

B3B.334 

t  katomotln  abo  includad  In  Classifiad 

Saipbur  Springs  Naws-Tslagram . 

. (eS) 

B 

2  1/B 

3BS.BS7 

3,995 

N/A 

N/A 

50,073 

419.BB5 

UTAH 

OgdM  Standard  Eiaminar . . 

. — (eS) 

B(b) 

21/IB 

742,722 

90,941 

N/A 

16,4B7* 

462.691 

1,335,141 

VERMONT 

lurtiagtN  Fru  Preu . 

. (m) 

B 

21/IB 

4SB,S3C 

43,790 

N/A 

N/A 

253,603 

793,913 

Fru  Preu . 

. (S) 

B 

2  1/IB 

141,671 

B,B07 

N/A 

N/A 

71,765 

229,293 

Total . 

B3B,4t1 

50.3B7 

N/A 

N/A 

325,366 

1,014,179 

St  Albans  Masungar . 

. (e) 

B 

21/IB 

1BB,B43 

3,645 

N/A 

N/A 

44,763 

239,251 

VIRGINIA 

Fradariclisbarg  Frea  Lanca-Star... . 

. (a) 

B(b) 

2  1/IB 

680,533 

37,613 

N/A 

B.706* 

127,633 

BB2.B47 

Ntwpoft  Ntvs  Press . 

. (m) 

B(c) 

2  1/IB 

BS8.5B4 

41,909 

213,990 

17,369 

317,714 

1,450,449 

limas-Narald 

(a) 

B(c) 

2  1/IB 

71B,B43 

39,293 

157,552 

2.B17 

245,572 

1.1B1.B77 

Preu . 

(S) 

B(c) 

2  1/IB 

630,450 

9,363 

36,603 

1.75B 

135,612 

B12,B0B 

Total _ 

2,206,657 

69,565 

406,945 

21,744 

696,696 

3,425,129 

mchmond  TImas-Dlspatch/llows  Laadar 

.....(maS) 

B(b) 

21/IB 

2,245.B03t 

274,B49t 

N/A 

N/A 

l.001.417t 

3.921.BB0 

t  katomotlao  1  Financial  Includad  In  Ratall, 

taural  t  Classillad 

Springflald  loanialst . 

. (m) 

B(c) 

21/IB 

1,BBB,3B5 

431,226 

92,631 

117,224 

1,199,695 

3,709,593 

t  Figures  Includa  data  tor  Maiandria,  Arlington. 

Fairfu,  Montgomory  (MB)  and  Lanham 

Princo  (oorga's  (MB)  lournals. 

WoodbrMgo  PotoniK  Rows . 

. (e) 

B(b) 

21/IB 

423,531 

31,714 

N/A 

N/A 

153,041 

906,266 

WASHINGTON 

Abordoen  World** . 

. (eS) 

Mb) 

2  1/B 

334.3B4 

20,304 

N/A 

10,707* 

137.096 

502,493 

Auburn  Bloba  Nows . 

. (mS) 

Me) 

2  1/IB 

1BB,B75 

6.496 

N/A 

4,632 

221,636 

424,951 

Balloyuo  lournal  Amarican . 

. (mS) 

Me) 

2 

377,767 

46,366 

N/A 

N/A 

402,214 

926,369 

Ballingbam  NoraM . 

. (eS) 

Me) 

2  1/16 

334,236 

39,736 

N/A 

N/A 

20B,0l4t 

579,966 

t  Automotive  (  Financial  included  in  Classified 

Bremerton  Sun . 

. (e) 

B 

1  S/B 

650,216 

70,762 

N/A 

N/A 

455,269 

1,176,267 

Ellonsburg  Record . 

. (e) 

Mb) 

2  1/16 

165.41B 

3,666 

N/A 

10,469 

106,916 

266,669 

Rent  Nows  lournal . 

. (mS) 

Me) 

2  1/16 

226.4ffi 

11,155 

N/A 

5,545 

221,636 

465,034 

Longview  News . 

. (e) 

Mb) 

2 

364,466 

26,760 

62,121t 

5,926 

234,566 

1,300,506 

t  Automotive  includes  tenoral  A  Classliied 

Renton  Record  Chronicle . 

. (mS) 

Me) 

2  1/16 

200.5B3 

10,955 

N/A 

7,911 

221,636 

441.267 

Seattle  Pcst-Intolllgoncar . 

. (m) 

Me) 

2  1/16 

360,203 

146,479 

264,219 

36,665 

161,021 

1,030,567 

Times . 

. (e) 

Me) 

2  1/16 

652,130 

179,573 

372,621 

11,471 

337,665 

1,130,432 

rimes/Post-lntolli|  sneer 

(S) 

Me) 

2  1/16 

544,750 

149,667 

66,639 

52,532 

423,636 

1,660,692 

Total . 

1.777.0B3 

477,739 

743,679 

100,666 

942,542 

4,041,711 

Spokane  Spokesman-Review . 

(m) 

Me) 

2  1/16 

550,647 

71,266 

7,646 

N/A 

449,466 

1,079.067 

Chronicle . 

(e) 

Me) 

2  1/16 

463,656 

67,794 

5,921 

N/A 

415,602 

972,973 

Spokesman-Review 

(S) 

Me) 

2  1/16 

251,649 

36,076 

7,254 

N/A 

214,064 

511,265 

Total . 

1,266,152 

177,156 

20,623 

N/A 

1,079,172, 

2,563,305 

Tacoma  News  Tribune 

(eS) 

Me) 

2 

1.400.5BB 

331,779 

N/A 

N/A 

646,163 

2,576,510 

Vancouver  Cekanbiaa 

(eS) 

Mb) 

2 

1,516,972 

39,466 

N/A 

26,126* 

464,230 

2,050,616 

Wenatchn  World _ 

(eS) 

Ma) 

2  1/16 

427,B92t 

23,763 

N/A 

N/A 

235,743t 

733,365 

1 

1 

1 

Financial 

In  Retail 

WEST  VIRGINIA 

Clarksburg  Exponent . 

. (m) 

7 

2  1/B 

353,326 

22,521 

N/A 

12,433 

77,465 

465,775 

Telegram . 

. (e) 

7 

2  1/B 

364,506 

22,737 

N/A 

13,612 

67,502 

466,359 

Exponent-Telegram . 

. (S) 

7 

2  1/B 

366,643 

6,207 

N/A 

N/A 

69,691 

464,741 

Total . 

1,106,677 

51,465 

N/A 

26,055 

234,676 

1,419,675 

Elkins  Inter-Moantahi . 

. (e) 

B 

2  1/16 

194,741 

130,693 

N/A 

6,755 

29,963 

392.352 

Morgantown  Bominion  Pest . 

. (mS) 

Ma) 

2  1/16 

414,799 

19,192 

N/A 

N/A 

169,639 

623,630 

WISCONSIN 

Antigo  lournal . 

. (a) 

Ma) 

2  1/B 

191,610 

3,172 

602 

12,995 

35,919 

243,796 

Baraboo  News-Republic . 

(m) 

Mb) 

2  1/16 

92,957 

4,103 

N/A 

3,096 

64.672 

163,926 

Eau  Clair  Leader-Telegram . 

(e) 

Mb) 

2  1/16 

430.a7 

31,737 

N/A 

21,696 

356,542 

640,664 

La  Cresu  Tribune 

(aS) 

Mb) 

2  1/16 

422,312 

31,947 

6,931 

25,260 

172,313 

656,763 

Marinette  Eagle  Star 

(e) 

6 

2 

242,639 

16,370 

467 

6,130 

63,234 

326,631 

Marshfield  News-Herald . 

(e) 

Ma) 

2  1/16 

194,122 

21,446 

N/A 

5,376* 

156.360 

379,304 

Mlhtaaku  lournal 

(eS) 

Me) 

21/16 

1,660,390 

241,114 

44,355 

54,932* 

710,364 

2.611.776t 

Sentinel..  _ 

. (m) 

Me) 

21/16 

614,151 

97,649 

63,119 

52,041* 

364,712 

1.09B.512t 

Total _ 

2,474,451 

336.763 

197,474 

106,973 

1,095,076 

3,908.290 

t  Mrtomothre  1  Fhtancial  Included  In  ottMf  totels 

Portage  Register . 

. (m) 

Mb) 

21/16 

113,645 

3,577 

N/A 

5,400 

79,413t 

202,035 

t  Automotiva  Included  in  Classliied 

Sheboygan  Preu . 

. (a) 

Ma) 

21/16 

543,179 

37,516 

N/A 

N/A 

246,679 

627,576 

WYOMING 

Caspar  Star-TrihUM _ _ _ 

..„..(mS) 

Mb) 

21/16 

531,641t 

32,525 

N/A 

47,322 

340,823 

952,511 

t  Aatemetive  Incladad  In  RetaN 

Laramie  Beemerang . 

. (mS) 

B 

21/16 

266,729 

9,751 

N/A 

10,993 

163,697 

461,370 

*ri|vrt  rtprasmts  Ugal  advertiting  only.  **  Praprints  /  Insaitt  not  includad. 

(a)  Clattifiad  advaititing  on  B-colunui  fonnaL  (b)  Clattifiad  advartiting  on  S-column  lonnaL  (c)  ClauKiad  advartiiing  on  10-column  formaL  (d)  Clauifiod  advaititing  on  7-colunin  lonnat 

Totali  do  not  nocotaarily  add  up  acrosa  bacaute  only  major  clastHicationt  ara  thown  and  bacauta  Automotiva  and  Financial  breakdowns  are  somatimas  also  includod  in  Clauifiod,  Ganaral  and  Rotail. 
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TMtd 

Niwspapfr 

Froaaoncy 

Rufflbar 
al  Ut. 
Caluains 

paroap 

Cdumn 

Width 

la 

Inches 

CANADA 

Ratail  Oanaral 

Automatna 

FNiaacial 
and  LapI 

ClassHiad 

Total 

kdveitisMt 

ALBERTA 

. . 

. (MS) 

0(k) 

2  1/10 

1.S00.0S7 

507,sn 

R/* 

H/k 

on,020 

3,0nj57 

EAmdIm  JwkmI*** _ 

- (a) 

0(c) 

21/10 

14, 120, on 

3,030,3n 

2,032,003 

1,075,201 

0,070,223 

35,077001 

EiIimMm  Sm*** _ 

t  MoMtln  ImMmI  I*  CltsiHM 

- (M) 

0 

1  S/0 

0,S22,OOS 

1,3n,S20 

2,025,237 

R/k 

S,101,030t 

15003.431 

Fort  McHimy  iMlai*** . 

. (a) 

0(0) 

2  1/4 

3,in,on 

443,412 

R/k 

H/k 

in,035 

3010.107 

ModkliM  Hot*** _ 

_ (a) 

0 

1  1V10 

7,007,023 

1.070,3n 

H/« 

R/k 

i.ni,070 

11,020.n7 

Rod  Door  Moocaio. _ _ 

BRITISH  COLUMBIA 

. (a) 

010) 

2 

050,000 

02,n7 

R/k 

R/k 

204,003 

1,033,410 

Fort  St  Mm  Maska  Mfkwa;  Howo.. 

- (a) 

0 

21/10 

202,104 

22,4n 

4,2n 

o,ns 

30,470 

331,070 

FaoUetoo  NoraM***  _ 

- (a) 

0(0) 

21/10 

2,000,424 

430,130 

R/k 

H/k 

ni.S43 

3.4n.in 

Prioea  toorp  CWzaa _ 

. (a) 

0 

1  5/10 

037,504 

03,011 

H/k 

H/k 

3n,305 

1027,540 

VMCOMVif  Pfivkici 

- (M) 

S(a) 

2  1/10 

345,720 

210,307t 

R/k 

H/k 

515,042t 

1.0n.75S 

Total . . 

t  ItatoMotho  iaclvdod  la  Clatilflod, 

In  finntfil 

. (a) 

,  Flaaacia< 

0(c) 

21/10 

070,170 

1,021,0M 

207,7Mt 

407,n7 

R/k 

H/k 

R/k 

H/k 

1,154,5727 

1,070,214 

2.0n.450 

3.170.2n 

MANITOBA 

Ir^piiw  tua 

. (a) 

0 

21/10 

311, on 

44,000 

H/k 

H/k 

ioi,on 

4Sc.on 

Portap  U  PraMa  SrapMc*** - 

. . (a) 

S(a) 

2 

1,052,442 

203,n7 

H/k 

H/k 

021,052 

2,777,401 

Wlaaopg  Soa . 

- (M) 

7 

1  1/2 

310,704 

50,014 

53,505 

0J13 

04.302 

531 .7n 

NEW  BRUNSWICK 

Fradartctaa  Maaor*** . (a) 

t  DatoMolloa  t  Flaaacial  iaclialad  la  ClauHM 

0 

2  1/10 

7,021,733 

on.oso 

H/k 

R/k 

3.130.304t 

11,370,705 

Maactoa  Thaot-TraaMrlfl- . . 

- (a) 

KO) 

21/10 

707,132 

n,oio 

30,315 

H/k 

2nn7 

10n.570 

NOVA  SCOTIA 

Traro  Hook . . . 

. (a) 

0(0) 

2  1/10 

220,4n 

21,375 

o,in 

2,315 

44.3n 

3n.S07 

ONTARIO 

BrocMHo  Rocardor  t  Thaao*** _ 

- (a) 

0(0) 

21/10 

0,020,4U 

502,330 

R/k 

H/k 

2,404,030 

0073.743 

Ntckaaor-Watortao  RNord - 

- (a) 

0 

21/10 

053,535 

115,003 

R/k 

H/k 

427,053 

1,407,351 

Horth  Bay  Hufpt- . 

. (M) 

0 

21/10 

204,3n 

54,537 

R/k 

H/k 

157,310 

4n.23S 

Ottawa  CMzaa***  (aH  day) 

t  totoantho  0  Flaaacial  lacladad  la  Claulflod 

0(0) 

21/10 

22,330,330 

2,075,013 

1,7n,S14 

041,570 

7,230,002 

34.7n.303 

Ottawa  La  Oralt*** . 

(a) 

0(0) 

2 

10,7n,020 

2,4SS,n7 

R/k 

H/k 

7,121,012 

20,350,120 

Owoo  Saoad  Saa  Thaoa . 

(a) 

0 

2  1/10 

233,051 

32,070 

R/k 

H/k 

110,120 

302,053 

SaoH  Sto.  Mario  Star*** . 

(M) 

0(0) 

21/10 

S,0U,0C4 

710,003 

H/k 

H/k 

2,024,141 

0.430.1M 

Wladsar  Star.., 

(a) 

0(c) 

21/10 

004,050 

222,401 

13O,0U 

14,340 

274,003 

1,020,732 

QUEBEC 

CMcaatM  U  OaotMoat _ _ 

t  T-coKaaa  tanaat  apto  Haas 

. (M) 

S 

2  1/10 

12,0n,772 

1,311,020 

R/k 

H/k 

ni,iii 

1S.0n.712 

Oooboc  la  Joaraal  Oo  Haokoc***. — 

- - (MS) 

7 

1  S/10 

3,0U,U1 

5n,n2 

H/k 

H/k 

740,4M 

4.424053 

SkorOraako  la  Trtkaao*** - 

- (M) 

S(c) 

21/10 

0,020,054 

1,054,430 

H/k 

H/k 

3,470,373 

14.0S2.n5 

Trob-RMom  la  RoaoolRito*** _ 

- (M) 

0(0) 

2  1/10 

007,203 

1,042,705 

201,n7 

143,340 

2,027,152 

4.712017 

SASKATCHEWAN 

SitftrtoiHi  Sty  ptmtnh***...,....... 

. (a) 

0 

21/10 

11,U0,1« 

1,027,215 

H/k 

H/k 

5,4n,S53 

ioon.oi4 

*Fipra  rapreaanta  lefal  advartising  only.  **  Preprints  /  Inserts  not  included.  ***AII  fipras  in  modular  agata  lines. 

(a)  Clauified  advartising  on  S^column  fonnat  (b)  Classifiad  advartising  on  9-column  format  (c)  ClassHiad  advartising  on  10-column  format  (d)  ClassHiad  advartising  on  7-column  format 

Totals  do  not  necassarily  add  up  across  bacausa  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  somatimas  also  included  Hi  ClassHiad,  Ganerai  and  Retail. 

Black  weekly  set 
for  May  start-up 

Ernest  A.  Edwards,  Jr.,  a  house 
builder  in  Philadelphia,  has 
announced  plans  for  a  new  black 
weekly  in  the  city. 

The  first  issue  of  the  Philadelphia 
Sunday  Press  is  scheduled  for  this 
month. 

Edwards  said  the  start-up  plans  call 
for  printing  50,000  copies  with  a  cover 
price  of  $1.  Thirty  thousand  copies 
will  be  distributed  Sunday  mornings 
at  300  black  churches  in  the  city.  The 
remainder  will  be  sold  through  retail 
outlets. 

The  Sunday  Press  intends  to  estab- 

lish  a  network  of  carriers  “within 
weeks,”  Edwards  said. 

The  Press  will  focus  on  “the  posi¬ 
tive  growth  and  development  of  our 
community,”  Edwards  added. 

He  plans  a  staff  of  about  40, 
although  an  editor-in-chief  has  yet  to 
be  selected. 

The  Sunday  Press  will  have  eight 
sections  and  run  100  pages,  Edwards 
said. 

OPC  protests  jailing 
of  journaiists 

The  Overseas  Press  Club  in  New 
York  has  sent  appeals  on  behalf  of  83 
journalists  being  held  in  jail  or  as  hos- 

tages  in  18  countries  to  the  heads  of 
state  of  those  nations. 

The  OPC  stated  the  persecution  of 
the  journalists  violates  Article  19  of 
the  Universal  Declaration  of  Human 
Rights  and  urged  the  goverment  lead¬ 
ers  to  move  quickly  to  free  them  or 
assure  them  humane  treatment,  fair 
trials,  the  right  to  see  their  families 
and  to  consult  with  legal  counsel. 

Of  the  83  journalists,  27  are  in 
Vietnam,  10  in  the  Soviet  Union,  nine 
in  the  People’s  Republic  of  China, 
eight  in  Turkey  and  six  in  Taiwan. 

The  rest  are  in  Cuba,  Czechoslova¬ 
kia,  Ethiopia,  Israel,  Kenya,  Libya, 
Malawi,  Morocco,  Poland,  Singa¬ 
pore,  South  Africa,  Syria  and  Leba¬ 
non. 
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An  unexpected  Pulitzer  for  Jules  Feiffer 

The  editorial  cartoonist,  screenplay  writer,  dramatist,  and  novelist 
discusses  his  surprised  reaction  to  winning  the  coveted  prize 


By  David  Astor 

Jules  Feiffer  has  won  several  theat¬ 
rical  awards,  but  cartooning  honors 
have  been  few  and  far  between  for  the 
syndicated  satirist. 

Feiffer’ s  first  drawing  award  came 
in  1934,  when  he  won  an  art  contest 
sponsored  by  the  John  Wanamaker 
department  store.  That  was  pretty 
heady  stuff  for  a  kindergarten  stu¬ 
dent. 

His  next  cartooning  honor  didn’t 
arrive  until  28  years  later,  when  Feif¬ 
fer  received  a  1962  George  Polk 
Memorial  Award. 

Then  Feiffer  waited  24  years  for  his 
third  award.  But  it  was  a  big  one  — 
the  Pulitzer  Prize  for  editorial  car¬ 
tooning. 

Feiffer  was  at  home  in  New  York 
City  last  month  when  he  got  word  of 
the  Pulitzer  from  a  Washington  Post 
reporter  seeking  his  reaction. 

‘“This  isn’t  some  cruel  joke,  is 
it?’”  Feiffer  recalled  asking  in  aston¬ 
ishment.  The  progressive  cartoonist 
figured  his  work  was  too  “outside  the 
mainstream”  to  ever  win  the  coveted 
prize  —  especially  at  a  time,  he  said, 
“when  the  country  and  the  media  are 
moving  to  the  right.” 

But  the  Post  reporter  convinced 
him  that  he  had  indeed  been  honored, 
and  subsequent  congratulatory  calls 
from  the  Village  Voice  —  Feiffer’ s 
home  newspaper  since  1956  —  and 
Universal  Press  Syndicate  constituted 
further  proof. 

Then  came  the  calls,  letters,  and 
comments  from  readers  telling  Feiffer 
how  important  his  cartoons  were  to 
them  and  how  it  was  “about  time”  he 
had  finally  won  the  Pulitzer. 

“As  wonderful  as  winning  the 
award  was  the  response  from  friends 
and  strangers,”  said  Feiffer,  who  is 
57.  “It  reaffirmed  the  reason  I’ve 
been  doing  the  cartoons  all  these 
years  .  .  .  and  gave  me  a  sense  of 
rejuvenation.  One  assumes  there’s  an 
audience  out  there,  but  it’s  not  always 
evident.” 

This  audience  follows  Feiffer  in  the 
weekly  Voice  (based  in  New  York 
City),  the  Washington  Post,  the  Los 
Angeles  Times,  Philadelphia 
Inquirer,  Denver  Rocky  Mountain  I 


News,  and  about  90  other  papers, 
according  to  Universal  —  which 
began  distributing  the  cartoonist 
about  five  years  ago.  Feiffer  entered 
syndication  in  1960  with  what  became 
Field  Newspaper  Syndicate. 

Feiffer’s  current  work  has  changed 
somewhat  from  his  earlier  cartoons. 
The  Pulitzer  winner  noted  that  his 
drawing  style  is  now  “looser,” 
“more  shaded,”  and  “sketchier”  — 
and  that  he  uses  more  dialog. 

“I  keep  fiddling  around  with  the  art 
to  keep  from  getting  bored,  and  I  keep 
trying  to  redefine  the  writing,”  Feif¬ 
fer  said.  “Sometimes  it  works  and 
sometimes  it  doesn’t.” 

Feiffer  also  noted  that  a  higher  per¬ 
centage  of  his  cartoons  these  days  are 
political  —  as  opposed  to  social  and 
personal  —  in  nature.  For  one  thing, 
he  observed  that  sex-related  com¬ 
mentary  is  not  as  accepted  now  as  in 
the  1960s.  And  Feiffer  said  there  are 
currently  an  enormous  amount  of 
political  things  to  satirize. 

One  target,  of  course,  is  Ronald 
Reagan  and  his  conservative  policies. 
Some  cartoonists  might  find  the  Presi¬ 
dent  almost  too  easy  to  satirize,  but 
Feiffer  is  not  one  of  them.  “I  don’t 
think  he’s  a  clown  or  a  slow-witted 
former  actor,”  he  declared.  “There’s 
a  sort  of  genius  in  him.” 

Then  there  is  another  big  subject 
for  Feiffer’s  biting  wit  —  the  “col¬ 
lapse”  of  liberalism.  “Liberals  are 
retreating  faster  than  at  any  time  since 
McCarthy,”  stated  the  cartoonist. 

Feiffer  gets  ideas  for  specific  car¬ 


toons  by  reading  publications  such  as 
the  Washington  Post,  New  York 
Times,  New  Republic,  and  New  York 
Review  of  Books,  watching  Sunday 
talk  shows,  listening  to  National 
Public  Radio,  and  “simply  absorbing 
stuff  out  of  the  air.” 

Since  his  cartoons  appear  only 
once  a  week,  Feiffer’s  commentary 
on  major  events  and  issues  hits  news¬ 
papers  later  than  the  drawings  of 
many  other  editorial  cartoonists.  So, 
he  noted,  “I  have  to  figure  out  what 
they’re  not  likely  to  say.” 

Making  this  task  even  more  diffi¬ 
cult,  Feiffer  added,  is  the  presence  of 
“more  good  cartoonists”  today  than 
in  years  past.  He  observed,  “I  now 
have  to  work  a  lot  harder  when  I’m  a 
lot  older!” 

Feiffer  —  who  said  he  particularly 
admires  editorial  cartoonists  Tony 
Auth,  Paul  Conrad,  Herblock,  Doug 
Marlette,  Pat  Oliphant,  Mike  Peters, 
and  Paul  Szep,  among  others  — 
doesn’t  work  hard  only  for  newspa¬ 
pers.  He  has  written  a  number  of 
movies  and  plays,  and  now  uses  these 
two  mediums  for  much  of  his  social 
and  personal  commentary. 

The  syndicated  satirist  started 
branching  out  into  other  writing  areas 
in  the  mid-1960s,  when  he  found  him¬ 
self  growing  bored  with  doing  news¬ 
paper  cartoons.  Ironically,  the 
experience  got  Feiffer  excited  about 
cartooning  again  —  because  he  real¬ 
ized  how  much  he  appreciated  the 
“quick  fix”  of  having  an  audience  see 
his  work  so  quickly.  But  Feiffer 
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A  Feiffer  self-portrait. 


enjoys  writing  for  the  screen  and 
stage,  too. 

Some  of  his  most  famous  films  and 
plays  include  Carnal  Knowledge, 
Popeye,  and  Little  Murders.  The  last 


one  received  Obie  and  Outer  Circle 
Drama  Critics  awards,  and  was  rated 
best  foreign  play  of  the  year  by  Lon¬ 
don’s  drama  critics.  An  animated  ver¬ 
sion  of  Feiffer’ s  “Munro”  cartoon 
story  —  about  a  four-year-old  drafted 
into  the  Army  —  won  an  Oscar  in 
1961. 

Feiffer,  who  has  also  written  two 
novels  and  contributed  cartoons  to 
Playboy  magazine,  is  currently 
working  on  the  second  draft  of  a 
movie  script  as  well  as  on  a  musical 
play.  And  he  is  writing  an  essay  on 
comics  that  includes  a  long  interview 
with  “Terry  and  the  Pirates”  and 
“Steve  Canyon”  creator  Milt  Caniff. 

As  if  all  that  isn’t  enough  to  do, 
Feiffer  also  helps  take  care  of  his  18- 
month-old  daughter  Halley.  The  car- 


Priaulx  leaves  King  after  10  years 


Allan  Priaulx  has  left  his  position  as 
King  Features  Syndicate’s  vice  presi¬ 
dent  and  general  manager. 

No  replacement  has  been  named 
yet,  according  to  a  King  spokesper¬ 
son. 

Priaulx  has  joined  the  New  York 
City-based  CNR  Partners  —  a  joint 
venture  of  Citicorp,  Nynex,  and  RCA 
which  will  research  and  develop  inter¬ 
active  electronic  services  —  as  vice 
president/editorial.  Priaulx  said  CNR 
sought  him  out  at  King,  and  that  he 


Allan  Priaulx 


decided  to  leave  the  syndication  busi¬ 
ness  only  after  giving  the  matter  a  lot 
of  thought. 

The  46-year-old  Priaulx  was  second 
in  King’s  executive  hierarchy,  and 
had  been  involved  with  comics,  text 
features,  licensing,  and  television. 

He  came  to  the  syndicate  in  1976  as 
executive  editor,  moved  up  to  editor 
in  1978,  vice  president  and  editorial 
director  in  early  1981,  and  vice  presi¬ 
dent  and  general  manager  in  late  1981. 

Prior  to  joining  King,  Priaulx  was 
an  executive  at  the  Register  and  Tri¬ 
bune  Syndicate  (which  became 
Cowles  Syndicate  and  then  part  of 
King).  He  began  his  career  as  a 
reporter  and  correspondent  with 
United  Press  International,  and  was 
at  one  time  the  wire  service’s  Paris 
bureau  chief. 

The  New  York  City  resident  stud¬ 
ied  English  at  Dartmouth  College  and 
also  attended  the  New  School  for 
Social  Research. 


Column  offers  restaurant  recipes 


“Dining  Out  at  Home,”  a  weekly 
column  that  provides  the  actual 
recipes  used  in  America’s  most  fa¬ 
mous  restaurants,  is  being  introduced 
June  1  by  the  Special  Features  divi¬ 
sion  of  the  New  York  Times  Syndica¬ 
tion  Sales  Corporation. 

The  springboard  for  the  new  fea¬ 
ture  was  the  Dining  in  .  .  .  book 
series  covering  top  restaurants  in  41 
U.S.  cities. 

Italian,  French,  and  American  will 
be  among  the  cuisines  featured  in  the 
column,  which  will  come  with  cam¬ 
era-ready  art  of  a  restaurant  logo  and 


its  menu  each  week. 

Eating  establishments  spotlighted 
in  “Dining  Out  at  Home”  will  include 
The  21  Club  in  New  York  City,  Scan- 
dia  in  Los  Angeles,  the  American 
Restaurant  in  Kansas  City,  etc. 

The  column  about  the  American 
Restaurant,  for  instance,  consisted  of 
three  introductory  paragraphs  and 
recipes  for  such  dishes  as  “sirloin 
steak,  thin  and  raw,  with  mustard- 
parmesan  dressing,”  “sauteed 
shrimp  in  fennel  butter,”  “shrimp 
fritters,”  “great-grandmother’s  wild 
(Continued  on  page  50) 


toonist  said  being  married  a  second 
time  (to  writer  Jennifer  Allen)  and 
having  a  young  child  has  affected  his 
work.  “I  have  much  less  to  say  of  a 
grieving  nature,”  he  stated.  “There 
are  some  areas  where  happiness 
doesn’t  pay  off!” 

Feiffer  has  a  22-year-old  daughter, 
Kate,  from  his  first  marriage. 

Bom  in  the  Bronx,  Feiffer  attended 
the  Art  Students  League  in  Manhat¬ 
tan  and  Pratt  Institute  in  Brooklyn. 
He  recalled  that  his  Pratt  instructors 
looked  down  on  cartooning,  consid¬ 
ering  it  a  “raffish”  profession.  “They 
thought  a  serious  art  form  was  adver¬ 
tising!”  said  Feiffer,  who  added  that 
their  attitude  about  cartooning  has 
changed  since  then. 

While  still  in  his  teens,  Feiffer 
became  an  assistant  to  cartoonist  Will 
Eisner,  and  subsequently  did  the 
“Clifford”  children’s  strip  for  the 
back  page  of  Eisner’s  “Spirit”  news¬ 
paper  comic  supplement  from  1949  to 
1951.  Then  he  was  drafted  into  the 
Army. 

Feiffer,  who  has  had  13  or  14  car¬ 
toon  collections  published,  has  no 
desire  to  do  another  comic.  “You 
don’t  have  the  space,”  he  said. 
“Strips  used  to  be  a  glorious  size. 
Now  they’re  so  reduced.” 


EXPO  86 
SPECIAL 
TRAVEL 
PACKAGE. 


Our  EXPO  86  DESTINATION 
TRAVEL  PACKAGE  gives  your  readers 
10  features  with  art  on  Expo  in  Van¬ 
couver.  It  tells  them  what  to  do  when 
they  get  there.  And  with  the  help  of 
our  travel  writers  Philip  Sousa, 

Evelyn  Kieran  and  a  host  of  others, 
your  readers  will  know  about  every- 
thing-from  Expo's  nightlife  to 
cruising  to  Expo  on  the  way  to 
Alaska. 

Order  today  by  calling  toll-free 
800-445-4555.  Alaska,  California, 
Hawaii  and  Canada,  call  collect  (619) 
293-1818. 
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(Continued  from  page  49) 
greens,”  and  “sugarbush  mountain 
maple  mousse.”  Then  came  the  K.C. 
eatery’s  address,  phone  number,  and 
the  names  of  its  president,  director, 
and  chef. 

‘Dondi’  strip  ending 

“Dondi,”  the  story  strip  by  Irwin 
Hasen,  will  end  almost  31  years  of 
syndication  on  June  8. 

Tribune  Media  Services  said  the 
client  list  for  the  comic  had  dwindled 
to  about  35  newspapers  —  including 
the  Chicago  Tribune  —  after  peaking 
at  “well  over  100”  subscribers  a  num¬ 
ber  of  years  ago. 

The  67-year-old  Hasen  co-created 
“Dondi”  with  the  late  Gus  Edson  in 
1955.  Before  that,  he  did  sports  car¬ 
toons,  freelanced  in  advertising  and 
movie  public  relations,  worked  on 
comic  books,  and  drew  “The  Gold¬ 
bergs”  for  the  New  York  Post. 

Syndication  service 

The  Sunday  Magazine  Network  is 
launching  a  syndication  service. 

Phase  one  of  the  service,  developed 
by  SMN  director  of  special  projects 
Alexis  Parks,  involves  the  selling  of  a 
package  of  articles  to  the  network’s 
45  members.  The  eight  stories  in  the 
package  are  selected  from  pieces  pre¬ 
viously  printed  in  the  45  magazines. 

This  fall.  Parks  plans  to  begin  buy¬ 
ing  book  rights  and  commissioning 
articles  from  major  writers  for  SMN 


syndication.  Helping  her  with  the 
selection  process  will  be  an  advisory 
group  of  people  from  magazines, 
book  publishing  companies,  etc. 


Briggs  in  ‘Saw’  fiick 

Drive-in  movie  columnist  Joe  Bob 
Briggs  is  scheduled  to  film  a  scene  in 
The  Texas  Chainsaw  Massacre  II 
June  3  and  4  in  Austin,  Tex.  The  Can¬ 
non  movie,  which  stars  Dennis  Hop¬ 
per,  is  due  out  in  August. 

Briggs  was  asked  to  play  a  role  by 
director  Tobe  Hooper,  who  is  a  fan  of 
Joe  Bob’s  Universal  I^ess  Syndicate- 
distributed  column. 

Briggs  considers  the  original 
“Saw”  his  all-time  favorite  movie. 
It’s  “still  the  king,”  he  wrote 
recently. 

Comic  back  in  Tuisa 

The  Tulsa  (Okla.)  Tribune  recently 
reinstated  “Robotman”  after  receiv¬ 
ing  numerous  letters  and  almost  300 
phone  complaints  about  its  decision 
to  drop  the  comic. 

Jim  Meddick  does  the  United  Fea¬ 
ture  Syndicate-distributed  strip, 
which  made  its  debut  last  year. 


NAS  appoints  Prahi 

Jack  Prahi,  former  assistant  direc¬ 
tor  of  feature  development  for  News 
America  Syndicate,  has  been 


Jack  Prahi 


appointed  director  of  feature  develop¬ 
ment. 

Prahi,  who  discovered  Greg  How¬ 
ard’s  “Sally  Forth”  comic  when  he 
was  a  sales  representative,  will  be 
based  in  Atlanta. 

USA  Today  voiumes 

Andrews,  McMeel  &  Parker  —  the 
publishing  arm  of  Universal  Press  Syn¬ 
dicate —  is  releasing  a  book  early  next 
month  in  conjunction  with  USA 
Today. 

Travel  USA;  Hot  Spots  to  Visit  in 
the  USA,  Canada,  and  the  Caribbean 
will  be  available  only  by  direct  mail. 

This  fall,  AM&P  is  also  releasing 
USA  Today:  Tracking  Tomorrow’ s 
Trends  by  Anthony  M.  Casale  (the 
paper’s  director  of  news  research) 
with  Philip  Lerman  and  The  USA 
Today  Cartoon  Book,  which  features 
the  work  of  Charles  Barsotti,  Bruce 
Cochran,  and  Dean  Vietor. 

Book  on  Spider-Man 

The  Best  of  Spider-Man  (Ballantine 
Books)  has  been  compiled  by  Stan 
Lee  to  mark  the  25  th  year  of  his  super¬ 
hero  creation. 

The  approximately  200-page  vol¬ 
ume  includes  text,  photos,  and  com¬ 
ics  (including  color  Sunday  strips). 

Spider-Man,  who  first  appeared  in 
Marvel  comic  books  in  1961,  became 
the  star  of  a  Register  and  Tribune 
Syndicate  strip  about  10  years  ago. 
Lee  now  does  “The  Amazing  Spider- 
Man”  for  King  Features  Syndicate. 

Four  science  stories 

Four  “Technology  for  Peace”  arti¬ 
cles  from  Science  85  magazine  are 
being  offered  by  the  Special  Features 
division  of  the  New  York  Times  Syndi¬ 
cation  Sales  Corporation. 

The  publication  (now  Science  86) 
recently  won  the  National  Magazine 
Award  for  articles  in  the  public  inter¬ 
est  for  the  December  1985  issue  fea¬ 
turing  the  technology  stories. 


Take  a  column. 

Weekly. 

Call  our  agent. 

National  News  Bureau: 
215-569-0700. 
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Muller-Martini,  introduced  a  chain- 
driven  tray-sorter  bundle  conveyor, 
guided  by  bar  codes  on  top  of  bun¬ 
dles.  The  trays  can  move  up  inclines 
while  holding  bundles  level. 

Wamac  of  Sweden  showed  a  new 
bundler  and  an  addresser  and  a  laser 
reader  for  reading  the  bar  codes  and 
routing  bundles  to  loading  docks. 

McCain  Manufacturing  Corp. 
showed  a  new  version  of  its  660- 
Advertiser  that  inserts  12,000  copies 
per  hour  into  tabloids  and  quarter- 
folded  products. 

Miscellaneous 

Iris  Graphics  Inc.  of  Stoneham, 
Mass.,  demonstrated  its  2044  digital- 
color,  ink-jet  printer  for  proofing 
color  layouts  of  newspaper  pages.  At 
use  at  the  Asbury  Park  (N.J.)  Press, 
the  revolving  drum  machine  proofs  a 
page  in  30  minutes  with  information 
from  the  electronic  color  composition 
system. 

Chemco  introduced  a  laser-diode 
facsimile  recorder  for  newspapers  for 
receiving  full-page  data  transmis¬ 
sions.  The  SX-II  recorder  can  link 
with  flatbed  or  drum-type  senders  and 
is  compatible  with  various  communi¬ 
cations  links  and  data  compression 
systems. 

Prototypes  of  high-speed  polymer 
(HSP)  materials  for  laser  imaging  and 
digital  proofing  were  shown  by  3M. 
The  HSP  metal  plate,  capable  of 
500,000  impressions  and  150-line 
resolutions,  according  to  3M,  is 
designed  for  laser  exposure  of  color 
plates  from  digital  data  for  web  and 
sheetfed  presses.  But  storage  of  color 
layouts  requires  between  20  and  50 
megabytes  each,  and  erasable  optical 
disks,  announced  by  3M  previously, 
could  aid  the  storage  problem,  the 
company  said. 

NAPP  Systems  emphasized  its 
ClOO  photopolymer  letterpress  plate 
processor,  a  flexo  plate,  an  offset 


Shop  talk 

(Continued  from  page  60) 


productive,  creative  business  around 
such  silliness  as  that. 

We  must  all  keep  our  guard  up. 
Drugs  are  a  terribly  serious  problem 
in  the  workplace.  Managers  must  be 
on  guard,  we  must  all  seek  help  when 
its  needed.  The  organization  must 
move  against  abusers.  Of  course.  Still 
that  doesn’t  mean  we  should  act  as 
though  the  many  are  guilty  to  ferret 
out  the  few  who  are. 


plate  and  two  letterpress  plates. 

WR  Grace’s  Letterflex  Systems 
showed  its  newspaper  letterpress  and 
flexographic  plates,  the  latter  used  by 
Cerutti  and  Koenig  &  Bauer  for  live 
flexo  displays. 

ECRM  of  Tewksbury,  Mass., 
announced  its  PelBox/108  raster  ima¬ 
ger  recorder,  designed  to  be  driven  by 
various  raster  image  processors.  It  is 
a  108-pica,  high-resolution  machine 
using  helium-neon  laser  for  speeds 
exceeding  1 1.87  inches  a  minute.  It  is 
a  larger  version  of  its  72-pica  PelBox 
used  by  original-equipment-manufac¬ 
turers.  Shipments  are  scheduled  for 


United  Press  International  employ¬ 
ees  who  are  members  of  the  Wire 
Service  Guild  have  voted  235  to  50  to 
approve  the  sale  of  the  wire  service  to 
Mexican  publisher  Mario  Vazquez 
Raha  and  Houston  businessman  Joe 
E.  Russo. 

Formal  notification  of  the  vote  will 
go  to  U.S.  Bankruptcy  Court  on  June 
10.  At  that  time,  UPI  management 
and  unsecured  creditors  will  also 
make  it  known  to  the  court  whether 
they  approve  of  the  sale  to  Vazquez 
and  Russo. 

Under  the  terms  of  the  sale,  UPI 
employees  would  receive  all  back 


late  1986.  ECRM  also  announced  an 
agreement  with  Berthold  AG  for 
incorporating  ECRM’s  PelBox  in  a 
laser  typesetter.  It  showed  enhance¬ 
ments  to  its  monochromatic  Autokon 
1000  flatbed  laser  scanner,  including 
an  on-line  densitometer,  electronic 
ruling  of  pictures  and  multiple  images 
in  a  single  scan. 

Dainippon  Printing  Co.  Ltd.,  a 
Japanese  printer  that  developed  its 
own  printing  products,  showed  a  line 
of  products  ranging  from  a  video 
imaging  system,  to  a  color  page 
makeup  system  to  press  controls. 


pay,  although  a  company  in  bank¬ 
ruptcy  normally  is  not  required  to 
honor  such  debts.  Under  the  terms  of 
the  sale.  Guild  wages  with  a  top  of 
$30,400  will  be  frozen  until  April  of 

New  grants  from 
Gannett  Foundation 

The  Gannett  Foundation  has 
approved  164  new  grants  totaling 
$1 ,016,652  in  49  areas  served  by  Gan¬ 
nett  Co.  media. 


Readers  vote  ROSE  a  winner. 

After  two  years  in  syndication,  ROSE  IS  ROSE®  by  Pat  Brady 
has  gathered  bouquets  in  reader  surveys  from  coast  to  coast: 
Lewiston  Journal,  Lewiston,  ME,  #1 

The  Patriot  Ledger,  Quincy,  MA  #1 

Rocky  Mountain  News,  Denver,  CO  #3 

The  Press  Democrat,  Santa  Rosa,  CA  #5 

The  response  is  clear.  Rose,  her  husband  Jimbo  and  their 
son  Pasquale  have  found  a  home  with  thousands  of  fans.  Let 
your  readers  in  on  the  fun. 

For  information  call  Brad  Bushell  at 

1-800  221-4816 
(in  New  York,  212-692-3700). 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BOXING  I 


BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won't  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Senrice,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7  I 
Charles  (Jourt,  Middletown  NY  10940; 
(914)  692-4572. 


More 
FUN  'TWaM 
(uSi  you  can  , 
STANL,(rs... 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

so  YOU  ALWAYS  WANTED  TO  OWN  A 
LITTLE  WEEKLY?  Here’s  your  chance. 
Young  couple/publishers  of  growing 
New  England  weekly  (sales  doubled  in 
two  years)  seek  experienced,  energetic 
partner(s)  or  investor(s)  to  help  create 
new  publication.  Financing  or  sweat 
equi^  considered.  Box  1010,  Editor  & 
Publisher. 


Buford’s  North  Forty  I  employment  opportunities 


Contact; 

Carr  Synd. 
13833  E.  28 
Tulsa,  Ok. 
74134 

918-744-6591 


CALIFORNIA  HAS  discovered  my 
weekly  column  of  offbeat  humor — you 
should  too!  Samples,  Random 
Viewpoint,  Box  1741,  York,  PA  17405. 


CANADIAN  FEATURES;  Offers  Bureau 
in  Toronto — Editorial/Advertising/ 
Circulation  support.  Box  9952,  Editor  & 
Publisher. 


"BITE  BACK"  by  H.  Dale  Hall,  D.D.S. 
is  a  dentist’s  down-to-earth  advice  and 
his  updates  on  dental  health.  It’s  just 
one  biweekly  column  in  our  weekly 
package  with  others  on  children’s 
health,  healthful  travel  and  facts  on 
medication  for  consumers.  Plus  timely 
news  and  features  on  health  and  medi¬ 
cine.  Our  6,000  words  each  week  come 
to  you  by  mail  or  electronically  at  a 
remarkably  low  cost.  Send  for  a  sample 
or  free  trial.  International  Medical 
Tribune  indicate,  257  Park  Avenue 
S.,  19th  f1..  New  York,  NY  10010. 


"SENIOR  CLINIC"  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "warm  witty, 
authoritative-reader  response."  Now 
6th  yearly,  600  words.  Samples,  rates. 
Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 

_ MONEY _ 

"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


ADD  HUMOR  TO  your  football  coverage. 
30-year  member  Football  Writers’  Asso¬ 
ciation  of  America  offers  lighter-side 
column.  Excellent  for  dailies,  weeklies, 
game  programs,  in-house  publications, 
etc.  Len^hs  vary.  Samples  available. 
Box  9933.  Editor  &  Publisher. 


_ REAL  ESTATE _ 

"HOUSE  CALLS"  -Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 
estate.  1 1th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter,  NY  14620.  (716)  473-4973. 


THE  NUCLEAR  DISASTER  at  Cher¬ 
nobyl,  Miroslav  Medvid’s  celebrated 
leaps  into  the  Mississippi,  the  soon  to 
be  opened  American  Consulate  in  Kiev, 
and  the  developing  debate  over  whether 
Ukraine  or  Russia  has  a  right  to  claim 
the  Millenium  of  Kievan-Rus  Christiani¬ 
ty  (988-1988)  have  whetted  America’s 
appetite  to  learn  more  about  Ukraine. 
For  this  reason,  this  reporter/freelancer 
June  10-14,  1986  will  cover  a  major 
university  symposium  on  "Contempor¬ 
ary  Ukraine."  More  than  100  papers 
will  be  presented.  For  exclusive 
Chernobyl-American  Consulate  and 
Millenium  related  stories  on  Ukraine 
and  Russia,  please  contact:  AndriJ 
Bilyk,  PO  Box  1988,  Alexandria,  VA 
22313.  Phone  (703)  370-1805. 


EARN  EXTRA  INCOME;  Monthly  indus¬ 
try  news  publication  needs  freelance 
newsfeature  writers  for  coverage  of  state 
or  regional  home  health  care  issues. 
Will  work  with  health/science/ 
government  reporters  willing  to  learn 
home  care  specialty.  Send  resume  and 
query  to  Home  Health  Journal,  PO  Box 
19888,  Jacksonville,  FL  32245-0888. 

NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 

NEWSPAPER  BROKERS 

3C  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 

W.  B.  GRIMES  &  COMPANY 
4000  Albemarle  St.,  NW 
Suite  501 

Washington,  D.C.  20016 
(2(32)628-1133 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  ASSO¬ 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
_ (512)  476-3950 _ 

SHOPPER  BROKER 


FEATURE  YOUR 
FEATURE  IN 

“FEATURES  AVAILABLE” 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


ITS  BLUECHIP  SMALL  GROUP,  profitable, 

5  for  sale  by  owners  at  just  over  gross. 

Three  quality,  contiguous  weeklies  and 

_ _  strong  shopper  in  historic,  scenic  exur- 

ban  Northeastern  area  just  being 
ing  "discovered".  Nine  years  of  20%  annu¬ 
al  growth.  Growth  accelerating.  Gross 
?08  approaching  $1  million.  Buyer  must 

state  financial  qualifications  with 
-  inquiry.  Box  9985.  Editor  &  Publisher. 

NORTHERN  MINNESOTA  weekly, 
ons  circulation  3,500.  Gross  $200,000. 

c.  Well  equipped  with  two  unit  Goss 

36081  Community  press.  Reasonable.  Write 

Route  2,  Box  267,  Milford,  lA,  51351. 


E  PAID  NORTHEAST  Texas  weekly,  good 

2834  husband/wife  opportunity,  $7,000 

)  initial  investment. 

-  VERY  PROFITABLE  central  Texas  week¬ 
lies.  $200K  initial  investment,  terms. 
Its  We  have  others,  free  list.  ATN.  Inc.,  Bill 
;  or  Ed  Berger,  PO  Box  161503,  Austin, 

TX  78716-1503,  (512)  476-3950. 

)0A  - 

PROFITABLE  WEEKLY  newspaper, 
regional  magazine  and  print  shop. 

7 -  Located  in  Zone  2.  Grossing  $600,000. 

Financial  statement  and  resume  of 
L763  prospective  buyers  required.  Box  9972, 

Editor  &  Publisher. 
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NEWSPAPERS  FOR  SALE 


IOWA  DAILY,  WEEKLY.  SHOPPERS,  all 
unopposed,  plus  central  plans,  gross 
over  $2  million.  Terms. 

MONTANA  county  seat,  ski,  sports 
area,  lovely  mountain  city.  Has  web 
press,  gross  $275,000,  profitable. 
$375,000  includes  building.  Terms. 
HAWAII  WEEKLY,  gross  $600,000, 
5-unit  web.  Expanding  market,  terms. 
OKLAHOMA  DAILY,  unopposed,  gross 
$340,000.  $400,000,  terms. 

IOWA  WEEKLIES,  exclusive,  neighbors, 
one  coun^  seat,  gross  $325,000.  Sell 
at  gross  includes  buildings,  $90,000 
value.  Good  terms. 

MICHIGAN  WEEKLY,  resort  area  on 
lake,  3,000  subs.  Gross  $153,000. 
$130,000  on  terms. 

MICHIGAN  DAILY,  central  plant,  gross 
$900,000.  College,  county  seat. 
Terms. 

WISCONSIN  WEEKLY  and  shopper, 
gross  $350,000  where  priced,  3,200 
subs,  terms. 

MISSOURI  OZARK  weekly,  unopposed. 
$110,000  gross,  net  $3b,000. 
$100,000  on  terms. 

For  information  write 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 

MINNESOTA;  paid  circuiation  monthly 
speciality  newspaper.  Can  be  relocated 
anywhere  in  Minnesota,  does  not 
require  specialized  knowledge  to  oper¬ 
ate.  38  years  old,  profitable,  excellent 
growth  potential,  gross  $355,500, 
owner  of  38  years  retiring.  $120,000 
total  price,  $60,000  cash  down. 
Terms. 

John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 

WEEKLY  3  ZONE  shopper  in  Central 
California.  Excellent  growth  potential 
grossing  $300,000  plus,  net  $60,000 
plus.  $285,000  with  terms. 

(209)  688-3860  evenings. 

NEWSPAPERS  WANTED 

AWARD-winning  community  newspaper 
group  seeks  to  purchase  additional 
newspapers  with  paid  circulation  of 
6,000  or  more.  Please  give  full  details. 
Replies  held  strictly  confidential.  Write 
Box  9988,  Editor  &  Publisher 

PUBUCATIONS  AVAILABLE 

FRANCHISES  AVAILABLE  for  N.Y.’s 
oldest  antiques  publication  in  your 
area.  We  provide  editorial,  you  sell  ads. 
$25,000  investment.  A  &  C,  Box  268, 
Greenvale,  NY  11548. 

PUBUCATIONS  WANTED 

PRIVATE  INVESTOR  wants  sole  or 
partial  ownership  of  weekly  or  biweekly 
grossing  200-500K.  Prefer  manage¬ 
ment  to  remain,  provided  editorial  poli¬ 
cy  is  conservative.  Zones  3,  4,  6  or  8. 
Box  9999,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  deiivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. _ 

PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 

CONSULTANTS _ 

Charles  W.  Brown,  Training  and 
consulting  in  Graphic  Arts  and  front- 
end  systems.  Specialist  in  composition 
and  Atex  training.  PO  Box  11,  S. 
Harwich,  MA  02661,  (617)  432-7420. 

INCREASE  YOUR  PROFITS!  Ad  sales 
training  for  your  staff.  College  certified 
ad/sales  instructor  with  years  of 
successful  ad  management  experience 
on  aii  levels.  Write  or  phone  for  detaiis. 
Peter  Beer;  BDS,  127  State  St.,  Kirk¬ 
land,  WA  98033,  (206)  827-8980  (24 
hours). 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (7()5)  673-6607. 


PRESS  TIME  AVAILABLE 
on  our  6-unit  Harris  web  offset  press 
located  minutes  away  from  Chicago's 
O'Hare  Airport.  Contact  John  Hartness 
at  Best  Web  Offset,  (312)  296-8861 
for  availability  and  quote. 


EQUIPMENT 


&  SUPPLIES 


COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Cali  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. _ 

PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  biiling  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 


EQUIPMENT  &  SUPPLIES 


4-COMPUSCAN  SCANNERS.  Good  for 
back-up  or  parts.  Best  offer  before  July 
1,  1986  take  part  or  all.  Call  Bill 
Cochrane,  the  Galveston  Daily  News 
(409)  744-3611  ext.  214. _ 

HARRIS  MACEY  saddle  binder  II 
Model  562  6  pockets 
RF  10  stacker  included  or  separate 
(408)  289-1400,  Telex  172M4. 

NEED  50  open-wire  newspaper  racks 
for  tab  paper.  Not  pay  boxes,  but  racks 
from  which  to  pull  out  free  newspaper. 
Call  (703)  444-3700/444-2600  EDT 
business  hours.  Ask  for  Mr.  Thomas. 

COMPUTERS 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

(FITS  ANY  BUDGED 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET 


NO  PROBLEMS  UPl  OR  AP 

CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 


TELERAM 

Parts  and  service  now  available 
exclusively  from  N&R  Scientific 
Company.  We  have  in  stock  the 
entire  Teleram  inventory  of  spare 
parts.  Formatted  cassettes,  disket¬ 
tes,  in-house  repair  and  service 
contracts  available.  Contact  N&R 
Scientific  (Company  Inc.,  462  11th 
St.,  Palisades  Park,  NJ.  07650.  (201) 
592-1864. 


CAMERA  A  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach.  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 

• 


EQUIPMENT  &  SUPPUES 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 

_ MAILROOM _ 

e24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
eFOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

eWANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 
TANT;  (713)  468-5827. _ 

2  BALDWIN  108  Count-O-Veyors.  New 
Electricals.  A.  Dewar  (818)  885-5995. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 


ley;  (800 
367-0196. 


HALL  WIRE  steam  conveyor  parts.  51 
ft.  pipe,  28  oak  rollers,  2-90*  corner 
turns,  4  drive  rollers,  5-230V  D.C.  drive 
motors.  Call  Jim  Luke,  The  Times 
Record,  Troy,  NY  (518)  272-2000. 

IDEAL  PLASTIC  WRAP  (2)  like  new 
1980  vintage.  New  cost  $25,(X)0  each. 
Average  cost  to  operate  2  cents  a 
I  bundle.  Our  price  $12,500  each. 
Immediately  available  IDAB  440  stack¬ 
ers  $12,(j00  each.  Mid-America 
Graphics  l-(800)  346-  3026  ext.  965. 

STA-HI  STACKER  257  (1972) 

Machine  #22797  Model  #257B-1 
5  HP  480V  30  60  HZ 
80  PSI  at  1  CPM 

Max  Height  20”  Mechanical  Counter 
Contact  Klaus  Rombach,  Press- 
Enterprise  Co.,  (714)  684-1200. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FUTURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
compiete  line  of  NEW  Haii  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 

1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45*  90*  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
_ (213)  256-4791. _ 

STA-HI  257S  and  2578  counter 
stackers  including  spare  parts.  Avail¬ 
able  for  immediate  shipment.  Contact 
Graphic  Management  Associates,  Inc., 
11  Main  St.,  Southboro,  MA  01772. 

STA-H I/BONNIER  (1966) 

METRO  STACK/MASTER 
Machine  #60526  Model  #MSM-3 
3/4  HP  230V  30  60HZ  (Setup  for 
440V)  6  Basket/Max  Bundle  Height 
20" 

MILGO  COUNTER/MECHANICAL 
INPUT 

Contact  Klaus  Rombach,  Press- 
Enterprise  Co.,  (714)  6M-1200. 

KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351. 

MULLER  NEWSPAPER  INSERTER. 
Main  with  five  stations.  Good  condition. 
Available  immediately.  Best  offer  over 
$57,000.  Call  days  (203)  568-3477  or 
evenings  (203)  644-9889. 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 

PHOTOTYPESEUING 

CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 

EDIT  7700  II  HR,  Rev.  Ld.,  Ruling, 
$7250; 

EDIT  7500  II  HR,  Printer  Option, 
$6500; 

EDIT  7900  HR,  $4500; 

EDIT  2750  I,  $2250. 

BOB  WEBER  (216)  831-0480. 

MDT  350,  T.C.  &  Format,  $2250; 
HARRIS  COMPUEDIT  1020,  (Format) 
$900; 

HARRIS  COMPUEDIT  TERMINAL, 
Plain,  $500; 

DEC  COMPATIBLE  67  Meg  Hard  Disk 
Drives,  Model  RM03  6  Available,  PMA, 
$1500.  ea. 

BOB  WEBER  (216)  831-0480. 

MYCRO  TEK  1100,  4  Terminals,  4 
Floppies,  Interfaced  to  and  including 
Linotron  202  with  32  fonts,  $22,500;  | 
UNISETTER  HR,  $5000;  ! 

DEK  for  Unisetter,  $1500. 

BOB  WEBER  (216)  831-0480. 

THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


(2)  MYCRO  COMP  llOO’S  width  20 
terminals;  Best  Offer. 

DAVID  JOHN  (216)  562-5000 

AM  Typesetters.  Rental/Purchase. 
CompSet  500  $3250/$125  Mth;  510 
$406o/$140;  500/504  $4500/$160; 
510/504  $5500/$210;  3510/504 
$7000/$250;  4510/504 
$7500/$275;  5404  $1250/$50; 
CompEdit  5810  or  5900  $9950/$375: 
7133  Processor  $1250/$50;  Type 
Disks  $75.  Edit  Strip  $75.  Recondi¬ 
tioned.  30-Day  Warranty.  Weber  (216) 
729-2858. 


AM  Varityper  5810  typesetter,  double 
disk  drive,  16  s^les  on  line  (16  more 
styles)  5  1/2  to  74  point  type.  Also  an 
AM  Varltype  766  processor.  Call  (717) 
263-0359  ask  for  Tom. 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(^  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. _ 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPUWRITER  IV  V  PG  HR,  Spare 
Parts  Kit,  library;  $4,850 
DAVID  JOHN  (216)  562-5000. 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least” 

"Sefi  for  the  most” 

(216)  562-5000 

UNISETTER,  HR  $5,000,  LR  $4,000; 
DAVID  JOHN  (216)  562-5000. 

UNITEK  1010  with  (2)  80  Meg  Drives, 
7  Terminals,  Preview,  300  LPM  Printer, 
2  Yrs.,  $45,000; 

HASTECH  (Compatible  Termnal  (Clone), 
New  in  Factory  Carton,  $2050. 

BOB  WEBER  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. _ 

VIDEOSETTER  UNIVERSAL,  RLO,  new 
tube.  Library,  Spare  Parts  Kit;  $6,750; 
DAVID  JOHN  (216)  562-5000 

_ PRESSES _ 

6  Unit  Goss  Suburban,  23-9/16  C/0, 
stacked,  2  folders.  (818)  909-7449. 

6  unit  Goss  Suburban-4  roll  stands- 
folder  with  Vi  and  V*  fold  Serial  No. 
MD-S  1011.  Excellent  condition.  Can 
be  seen  running  on  our  floor.  (313) 
372-9770.  Ask  for  Larry  Angelosante. 

COLOR  KING  4  unit  KJG  folder  1/2  1/4 
DP 

Gluer  infeeds  on  3  units  web  alliner 
2  web  sheeter  paper  roll  hoist 
(408)  289-14()0,  Telex  172644. 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
crscks) 

NORTHEAST  INDUSTRIES,  INC. 
_ (213)  256-4791 _ 

FOR  SALE:  Goss  Headliner  Mark  I,  4 
units,  2  half  decks,  22  3/4  ”  cutoff 
converted  to  Dahlgren  Dilitho  40  HP  GE 
motors  1958.  Make  offer.  (214) 
794-3311,  Texarkana  Gazette,  F^  Box 
621,  Texarkana,  TX  75501. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1, 1986 

LINE  AOS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  — $4.70  per  line,  per  issue.  2  weeks  — $2.90  per  line,  per  issue. 

3  weeks  — $3.95  per  line,  per  issue.  3  weeks  — $2.50  per  line,  per  issue. 

4weeks  — $3.15perline,  perissue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service.  Add  $3.50  per  insertion  lor  box  service. 

Count  as  an  additionai  line  in  copy.  Count  as  an  additionai  Une  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADUNE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Isaaue. 


Payment  must  accompany  all  Positions  Wanted  ads. 


DISPLAY  CLASSIHED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  dismay.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contnet  ntm  mnllabN  upon  request 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  PuMlohor 

11  West  19lh  StreM,  NY,  NY  10011.  (212)  675-4380. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 
Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 
Goss  Skip  Slitter 

Portable  ink  fountains 
Goss  single  width  balloons 
Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
_ (213)  256-4791 _ 

GOSS  Urbanite,  4  newly  reconditioned 
units  with  quarter  folder.  22.77" 
cutoff.  6  position  rollstand.  Rebuilt  60 
HP  motor.  Available  immediately.  Can 
be  seen  running.  $295,000.  Call  Steve 
Jackson,  Paradise  Post,  (916) 
877-4413. 

PRESS  EQUIPMENT 

2  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Ciolor  King,  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  like  new 
4  Unit  grease  lubricated  Goss 
Community 

4  Unit  Goss  Community,  Community 
folder,  oil  bath 

1  Urbanite  Tri-color  U-705, 

2  Unit  V-15A  with  JF7  folder 

8  Unit  Harris  V-25  double-ended 
with  two  JF  25’s  1976 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


I  raRRIS 

-N-1650,  6  units,  1982,  22  Vx. 
-N-845,  10  units,  2  folders,  butlers. 
-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  3,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 

GOSS 

-Metroliner,  6  units,  3  half  decks, 
22y4”,  3:2  folder,  1974-77. 

Urbanite,  12  units,  2-3  color 
units,  6  Butlers-700-9CX)  series. 
-Urbanite,  add-on  units,  1  stacked, 

2  floor,  drives. 

-Urbanite  folder  W/W.O.  V*  folder 
-Community,  S/C,  7  units,  1976 
-Suburban,  9  units,  2  folders. 

KING 

-Newsking,  6,  4  units,  KJ-,6 
KJ-8. 

Colorking,  2,  4,  units,  KJ-6 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

HARRIS  V15A  JF  7  folder  3  units  3  roll 
stands,  electric  hoist 
Water  system  all  new  rollers 
(408)  289-1400,  Telex  172644. 

GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is”,  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 

HARRIS  V-15A  WEB  PRESS  RUNNING 
AND  AVAILABLE  IMMEDIATELY,  eight 
units,  two  heavy  duty  folders,  2  drives, 
roll  stands,  complete,  well  mantained. 
Call  Mr.  Newman  (816)  756-3350. 

Harris  V-700  4  add-on  units. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V15A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  ^uipment  available  immediately  In 
our  warehouse,  delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 

I  &  PUBLISHER  for  May  31,  1986 


EQUIPMENT  &  SUPPLIES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21V4  cutoff 

Goss  Urbanite  1200  Series  Half  folder 
Goss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

WEB  HEAT  SET  CONVERSION  PACK- 
AGE:  Martin  infeed,  web  guide,  1-pass 
TEC  10  ft.  oven  with  chills  and  Ryco 
double  sided  silicone  applicator.  Every¬ 
thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  for  Harris, 
Goss,  King,  etc.  Reasonable. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  Urbanite,  "1000"  series  folder, 
6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Corporation 

3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 


EQUIPMENT  &  SUPPLIES 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 
1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse-power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
_ (206)  387-0097 _ 

OUTSTANDING  8-UNIT  HARRIS  V25 
Double-ended  with  two  JF25's  and 
clutching  throughout.  Upper  former  and 
eight  roll  stands.  Very  clean  and  in 
excellent  condition.  Ten  years  old  and 
used  one  shift  only.  Can  be  seen  under 
power  and  available  immediately.  (^11 
INLAND  at  (913)  492-9050. 

HARRIS  V  22  3  units 
V  22  folder  with  1/2  1/4  DP  crossperf 
Paper  roll  hoist 

(408)  289-1400,  Telex  172644. 

GOSS  Metro,  22”  cutoff,  6  units,  3  half 
decks,  1983.  Available  immediately. 
Offered  by  ONE  Corporation  as  exclu¬ 
sive  selling  agent  for  owners.  Full 
details  available  ujran  request. 

See  us  at  ANPA,  Booth  1835. 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

GOSS  1500  series  Suburban  8  units 
Urbanite  folder  double  ended  press 
Roll  stands  both  ends  all  or  ind.  unt. 
(408)  289-1400,  Telex  172644. 


ROLL  THE  PRESSES 

If  you  have  a  used  press  (or  other  equipment)  standing  idly 
by,  put  it  back  into  production!  Perhaps  you  can’t  use  that 
particular  equipment — ^but  well  bet  you  could  sure  use  the 
3x>aoe  it  occupies.  Consider  the  dozens,  perhaps  hundreds  of 
square  feet  being  lost  in  storage  of  unused  equipment.  Now 
look  at  the  space  occupied  by  each  single  piece  of  equipment 
on  this  page!  Space  is  money — hundreds  of  dollars  worth  of 
your  space  can  be  opened  up  for  as  little  as  $3. 15  a  line  of  our 
space!  We’ll  put  that  equipment  back  into  production  for  you 
in  someone  else’s  plant — and  produce  a  profit  for  you  to  boot! 

E  &  P  dJLSSIFIEDS 

11  West  19th  St 
New  York,  NY  10011 


PRESS  CONVERSIONS  I  SCANNING  EQUIPMENT 


1972  HARRIS  MIOOOA  4  unit  22  3/4  X  ECRM  Autokon  1000  laser  graphics 
38"  web  press  (rebuilt  in  1983)  system  for  sale.  Updated  with  current 
complete  with  Butlers,  TEC  dryer,  software.  Excellent  condition, 
imprinter,  gluer,  web  guides,  cutoff  $41,000.  Call  (518)  793-3823. 
controls,  sheeter,  console,  $375,000. 

Mr.  Newman,  (913)  362-8888. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUT 


GOSS  URBANITE  and  Communities, 
Harris  V-25,  V-22,  V-15A  and  V-15D. 
Complete  presses,  add-on  units  and 
folders.  INTERWEB  (305)  423-4330. 


HELP 

WANTED 


ANGELO  STATE  UNIVERSITY  seeks  a 
faculty  member  for  the  1986-87 
academic  year  to  teach  12  hours  of 
basic  news-editorial  courses  per  semes¬ 
ter,  assist  the  advisor  to  student  publi¬ 
cations,  and  provide  academic  advise¬ 
ment  to  journalism  students.  Minimum 
of  three  years'  successful  professional 
news-editorial  experience  in  newspap¬ 
ers  or  broadcast  news,  and  minimum  of 
a  master's  degree  required,  Ph.D. 
preferred.  College  teaching  experience 
in  broadcast  news,  photography,  or 
advertising  highly  desirable.  Salary 
competitive,  plus  attractive  Universij^ 
frinm  benefits.  San  Angelo  is  located  in 
the  Texas  Sun  Belt.  Application  dead¬ 
line:  June  15,  1986.  Address  inquiries 
to:  Dr.  John  Jenson,  Journalism  Depart¬ 
ment,  Angelo  State  University,  San 
Angelo,  Texas  76909.  An  affirmative 
action,  equal  opportunity  employer. 

FACULTY  POSITION  for  fall  1986  to 
teach  courses  in  public  relations  and 
journalism  in  ACEJMC-accredited  mass 
communications  unit.  Excellent  oppor¬ 
tunity  to  work  with  program  that  has 
good  media  contact.  Ph.D.  preferred. 
Master’s  degree  with  professional  back¬ 
ground  in  public  relations  or  in  the 
media  required.  Application  deadline: 
until  filled.  Equal  Opportunity,  Affirma¬ 
tive  Action  employer  M/F.  Send  resume 
and  list  of  references  to  Joel  Gambill, 
Department  of  Journalism  and  Printing, 
Arkansas  State  University,  PO  Box 
1930,  State  University,  AR  72467. 


COMMUNICATE 
WITH  THE 
COMMUNICATORS 


HELP  WANTED 


!  JOURNALISM:  Virginia  Interment 
j  College  is  seeking  a  highly  qualified 
energetic  faculty  member  to  direct  its 
growing  journalism  program.  Responsi¬ 
bilities  include  serving  as  the  admini¬ 
strative  head  of  the  academic  program, 
teaching  a  variety  of  print  journalism 
courses  and  serving  as  faculty  advisor  to 
the  student  newspaper.  Ph.D.  required. 
Journalism  experience,  teaching  experi¬ 
ence  and  leadership  abilities  a  definite 
asset.  Tenure  track  position.  Salary 
competitive.  Send  letter  of  application, 
complete  resume,  and  names  and 
addresses  of  5  references  to:  Dr. 
Edward  J.  Jennerich,  Vice  President  for 
Academic  Affairs,  Virginia  Interment 
College,  Bristol,  VA  24201.  Deadline 
June  30,  1986. 

TEACHING  ASSISTANTSHIPS:  salary 
plus  tuition  waiver  for  qualified  doctoral 
>  and  master’s  student  in  mass  communi- 
j  cations  and  journalism.  News  or  adver- 
!  tising  experience  a  plus.  Enroll  August 
198b.  Write:  Graduate  Adviser,  School 
of  Journalism,  SlU,  Carbondale,  IL 
I  62901. _ 

QUALITY  PROGRAM  seeks  teacher  for 
introduction  to  mass  communications, 
journalistic  skills  and  advanced  report¬ 
ing.  Fixed  term  (one  year-possible 
renewal).  Start  September  11,  1986. 
Must  have  Master’s  in  mass  communi¬ 
cations  or  related  field.  Knowledge  of 
and  experience  in  use  of  micro¬ 
computers  is  desirable.  Should  have 
professional  newspaper  experience. 
Must  have  strong  background  in 
language  skills  ana  be  able  to  teach 
them.  Rank  and  salary  dependent  on 
qualifications  and  experience.  Send 
letter,  resume,  undergraduate  and 

graduate  records  to  Robert  Shipman, 
lirector.  Mass  Communications  Insti¬ 
tute,  Mankato  State  University,  Manka¬ 
to,  MN  56001  by  June  16,  1986. 
References  (3)  should  be  sent  by  their 
writers  to  Shipman.  Mankato  State 
University  is  an  equal  opportunity 
employer. 

JOURNALISM:  South  Dakota  State 
University.  Advertising  professor. 
Academic  year  starts  August  25,  1986. 
Assistant  or  associcate  professor.  Salary 
negotiable  depending  on  qualifications. 
Ph.D.  preferred.  Master’s  required. 
Other  pr^eferences:  recent  experience  in 
advertising  or  public  relations.  Deadline 
June  27,  1986  or  until  position  is 
filled.  Send  vita  and  references  to 
Richard  Lee,  Head,  Journalism  Depart¬ 
ment,  SDSU,  Brookings,  SD  57007. 
AA/EEO. 


CONNECTICUT  STATE  DEPARTMENT  OF  EDUCATION 

Education  Staff  Assistant 
Director  of  Publications 
Annual  Salary;  $38,190  to  $46,880 

This  individual  will  edit  and  publish  a  wide  range  of  agency 
publications  and  exercise  quality  control  by  setting  standards  for  accu¬ 
racy  and  appearance  and  by  maintaining  those  standards  in  the 
production  of  all  agency  publications. 

Candidates  must  show  demonstrated  competence  to  perform  the  duties 
and  responsibilities  of  the  position  as  determined  by  the  State  Board  of 
Education.  A  Bachelor's  or  AAaster's  degree  in  journalism  or  communico- 
tions  and  five  (5)  years  of  publishing  experience  with  strong  skills  in 
production  as  well  as  editing  and  rewriting  are  preferred.  The  Depart¬ 
ment  encourages  those  applicants  who  do  not  meet  the  stated  qualifica¬ 
tions  but  who  believe  that  they  possess  equivalent  qualifications  to 
submit,  in  addition  to  their  resumes,  written  statements  indicating  how 
their  background  and  experience  qualifies  them  for  the  position.  Inter¬ 
ested  candidates  should  submit  their  resume  and  letter  of  application 
to:  Office  of  the  Commissioner,  State  Department  of  Education,  PO  Elox 
2219,  Hartford,  CT  06145.  The  Connecticut  State  Department  of  Educa¬ 
tion  is  an  Equal  Opportunity/Affirmative  Action  Employer. 
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HELP  WANTED 


ADMINISTRATIVE 


COME  HOME  TO  MAINE 
Our  144  year-old  weekly  in  Skowhegan, 
Maine  needs  a  bright,  tou^,  hands-on 
manager  with  sales  and  editorial  experi¬ 
ence.  If  you're  looking  for  a  chance  to 
prove  you've  got  the  right  stuff  then 
write  Julie  Hamlin,  Personnel  ManaKr, 
James  Newspapers,  PO  Box  269, 

Norway,  ME  04268. _ 

A  DAILY  NEWSPAPER  in  an  attractive 
community  on  the  southeast  coast  of 
Florida  seeks  a  controller  with  newspap¬ 
er  experience.  Send  salary  require¬ 
ments  and  resume  to  Sheila  Tuttle,  Vero 
Beach  Press-Journal,  PO  Box  1268, 
Vero  Beach,  FL  32961. 


ASSISTANT  PUBLISHER  for  18  year- 
old  sp^ialty  newspaper  group.  Strong 
in  business  and  sales.  Resume,  salary 
history:  Good  Times,  Box  303,  Roslyn, 
NY  11576. _ 


PRESCOTT  VISITOR  MAGAZINES  is 
seeking  a  top-notch  publisher/ 
entrepreneur,  this  opportunity  for  a 
marketing-oriented  publisher  with 
proven  credentials  is  currently  avail¬ 
able.  The  successful  candidate  will  be 
responsible  for  developing  a  network  of 
visitor  magazines  nationwide.  Respon¬ 
sibility  also  includes  financial  and  non- 
financial  planning  and  development, 
market  research,  product  design  and 
marketing  concepts.  Bottom  line 
responsibility  in  management  develop¬ 
ment,  P  &  L  and  operations  In  the  field 
of  publishing  or  advertising  is  a  must. 
Reporting  directly  to  the  president,  this 
position  offers  unlimited  posibilities. 
Send  resume:  Director  Human  Resour¬ 
ces,  MPG  Communications  Inc.,  Box 
959,  Plymouth,  MA  02360;  (617) 
746-5555. 


RAPIDLY  EXPANDING  regional  busi¬ 
ness  publication  group  searching  for 
experienced  associate  publisher  or  ad 
sales  director  with  strong  marketing/ 
sales  and  editorial  background  for  the 
L.A.  market.  The  successful  candidate 
will  have  complete  P/L  responsibilities. 
If  you  can  lead  an  aggressive  sales  staff, 
know  quality  editorial  content,  you 
could  qualify.  Salary,  benefit  package, 
and  strong  bonus  plan.  Send  resume  to: 
West  Coast  Director,  Scripps-Howard 
Business  Publications,  3345  Wilshire 
Blvd.,  Suite  207,  Los  Angeles,  CA 
90010. 


WE  ENCOURAGE  confidential  discus¬ 
sion  from  experienced  newspaper 
management  professionals  seeking 
expanded  career  opportunities.  (No 
fee.)  Please  call  or  write:  MEDIA 
SEARCH  ASSOCIATES,  Columbus 
Office,  Box  430,  Dublin,  OH  43017, 
(614)  889-2659. 


ENTRY-level  management  trainee 
needed  by  Zone  5  community  newspap¬ 
er  group.  Excellent  writing,  spelling, 
typing  skills  required,  along  with  burn¬ 
ing  desire  to  succeed  in  newspaper 
management.  Sales  aptitude  helpful. 
Send  resume  and  letter  about  yourself 
to  Box  9987,  Editor  &  Publisher. 

EXECUTIVE  SALES  DIRECTOR 
Midwest  shopping  guide  group  in  a 
competitive  market  is  looking  for  an 
experienced  director  of  sales.  Candi¬ 
date  must  have  a  proven  record  of 
aggressive  leadership  as  a  motivator, 
trainer,  and  success  in  major  account 
sales.  Duties  will  also  include  supervi¬ 
sion  of  classified  and  telemarketing 
departments.  This  position  will  report  to 
the  publisher.  This  is  a  unique  oppor¬ 
tunity  for  a  high  achiever  who  is 
comfortable  in  a  competitive  market 
and  managing  a  sales  volume  in  the  $5 
million  plus  1^1.  Salary  and  bonus  in 
the  $60,000-$70,000  range.  If  this 
opportunity  is  for  you,  please  send 
complete  resume,  salary  history  and 
cover  letter,  to  Box  1019,  Editor  & 
Publisher, 


HELP  WANTED 


ADMINISTRATIVE 


EXPERIENCED  PUBLISHER  for  small 
group-owned  Zone  5  daily  in  excellent 
community/market.  $50,000.  Box 
9971,  Editor  &  Publisher. 


WANTED  GENERAL  MANAGER  for  a 
growing  group  of  weekly  newspapers  in 
central  New  Jersey.  Must  be  exper¬ 
ienced  in  all  aspects  of  the  operation  of 
a  weekly  newspaper.  Send  resume. 
Salaty  $30,000.  Box  9990,  Editor  & 
Publisher. 


ADVERTISING 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


TRAINING  DIRECTOR 

To  conduct  group-wide  advertising  sales 
training  programs  at  our  New  Jersey 
corporate  headquarters  and  at  our  indi¬ 
vidual  newspaper  locations.  Ideal 
candidate  will  currently  be  a  sales  train¬ 
er  for  a  newspaper  group  or  newspaper. 
You  should  have  some  solid  retail  sales 
management  experience.  PSS  III  exper¬ 
ience  would  be  a  plus.  Write  in  strict 
confidence  to  Box  9980,  Editor  & 
Publisher. 


WASHINGTON-BASED  publisher  of 
defense  journals  seeks  motivated  adver¬ 
tising  sales  person  with  experience,  who 
can  initiate  sales  campaigns  and  ulti¬ 
mately  create  a  sales  department.  A 
track  record  would  be  very  helpful. 
Send  resume  to  P.  Rawlins,  King 
Publishing,  915-15th  St,  NW,  Suite 
400,  Washington,  D.C.  2005. 


CLASSIFIED  AD  MANAGER 
NYC  Spanish-language  daily,  part  of 
major  communications  group,  has  chal¬ 
lenging  opportunity  for  experienced 
leader,  strong  motivator  and  organizer 
for  expanding  classified  section.  Know¬ 
ledge  of  Spanish  a  plus.  Excellent  spot 
for  assistant  CAM  looking  to  take 
charge.  Solid  salary  base  plus  lucrative 
incentives.  Excellent  benefits  package. 
Call  Ms.  Ehrlich,  (212)  807-4610. 


RETAIL  ADVERTISING  MANAGER 
The  Tacoma  News  Tribune,  Tacoma, 
Washington,  a  108,000  daily/Sunday, 
is  seeking  a  creative,  dynamic  and 
experience  Retail  Advertising  Manager 
to  supervise  a  staff  of  20.  The  success¬ 
ful  candidate  will  possess  a  strong 
marketing  background,  a  minimum  of  5 
years  experience  in  progressively  more 
responsible  management  position  in 
newspaper  advertising'with  demon¬ 
strated  skills  in  motivating  and  leading 
the  staff  to  high  levels  of  preformance. 
Past  experience  in  budgeting,  designing 
marketing  strategies  and  sales  prog¬ 
rams,  organizing  work  flow,  and 
evaluating  performance  a  plus. 

The  Tacoma  News  Tribune  offers  an 
excellent  salary  and  benefit  package  for 
this  positon.  Siend  resume  to: 

Director  of  Advertising,  The  Tacoma 
News  Tribune,  PO  Box  11000,  Tacoma, 
WA  98411.  Equal  Opportunity 
Employer. 


HELP  WANTED 


ADVERTISING 


EDITOR  &  PUBLISHER  is  seeking  an 
advertising  representative  for  its  New 
York  office.  Knowledge  of  and  respect 
for  the  newspaper  industry  desired. 
Salary  and  commission  contingent  on 
background.  Interesting,  challenging 
work  with  considerable  travel  required. 
Write  to  D.L.  Parvin,  Advertising  Mana¬ 
ger,  Editor  &  Publisher,  11  West  19 
Street,  New  York,  NY  10011. 


CLASSIFIED  ADVERTISING  MANAGER 
for  27,000  Sunday  25,000  daily.  Need 
person  with  experience  in  management, 
sales  promotion  and  telemarketing. 
Send  resume  to  Robert  W.  Parks, 
General  Manager,  The  Daily  Indepen¬ 
dent,  224  17th  St.,  Box  311  Ashland, 
KY  41101. 


RETAIL  SALES  MANAGER 
The  Tacoma  News  Tribune,  Tacoma, 
Washington,  a  108,000  daily/Sunday, 
is  seeking  a  “hands-on"  Retail  Sales 
Manager  to  supervise  7  outside  sales 
people.  The  successful  candidate  will 
possess  a  minimum  of  three  years 
experience  in  newspaper  sales,  past 
supervisory  experience,  the  ability  to 
communicate  effectively  with  sales 
people  and  the  advertising  public,  and 
good  organizational  skills.  Responsibili¬ 
ties  include  supervising  day-to-day 
activities  of  sales  staff,  establishing 
sales  goals,  evaluating  performance, 
and  providing  Individual  training  as 
needed.  Flexibility  a  must!  Send 
resume  and  salary  requirements  to: 
Director  of  Advertising,  The  Tacoma 
News  Tribune,  PO  Box  11000,  Tacoma, 
WA  98411.  Equal  Opportunity 
Employer. _ 

DISPLAY  ADVERTISING  SALES 
Buy-Lines  Press,  New  York  area's 
largest  advertising  periodical  is  seeking 
2  experienced  field  salespeople  to 
further  develop  existing  established 
territories.  If  you  are  highly  motivated,  a 
self  starter  with  some  layout  and  mark¬ 
eting  experience  we  may  have  an  oppor¬ 
tunity  or  interest.  We  will  offer  excellent 
wages,  commissions,  benefit  package 
and  the  chance  for  advancement  to 
individuals  joining  our  newly  formed 
team.  New  York  residents  send  resume 
to  F.J.  Levine,  B-L  Press,  2465  Grand 
Avenue,  Baldwin,  NY  11510. 


FIELD  SALES  MANAGER 
Buy-Lines  Press,  New  York  area's 
largest  advertising  periodical  seeks  an 
advertising  professional  with  a  solid 
background  in  advertising  periodicals. 
The  successful  candidate  will  have  at 
least  five  years  experience  in  sales 
marketing  and  training.  This  newly 
created  position  offers  a  salary  to  $50K 
in  addition  to  bonuses,  and  excellent 
benefit  package  and  the  opportunity  for 
advancement.  Report  directly  to  the 
CEO.  New  York  residents  send  resume 
Including  salary  history  and  cover  letter 
to  F.J.  Levine,  B-L  Press,  2465,  Grand 
Avenue,  Baldwin,  NY  11510. 


RETAIL  SALES  MANAGER 

As  our  sales  manager,  you  will  direct 
and  motivate  our  staff  of  outside  sales 
professionals  in  the  desirable,  competi¬ 
tive  Fairfield  County,  CT  market  assur¬ 
ing  positive  results.  Excellent  opportun¬ 
ity  for  person  in  number  2  retail  spot  or 
top  sales  person  to  move  into  manage¬ 
ment  at  this  independently  owned 
medium-sized  daily.  Good  base, 
commission  and  benefit  package.  Send 
resume,  including  salary  history,  to  B.J. 
Frazier,  VP-Sales  and  Marketing,  The 
Hour,  346  Maine  Avenue,  Norwalk,  CT 
06851. 


ADVERTISING  MANAGER 
Aggressive  sales  person  with  newspaper 
experience  needed  to  run  semi-weekly 
operation  in  competitive  Rocky  Moun¬ 
tain  resort  area.  Earning  potential  to 
$40,000.  Send  resumes  to  Box  9977, 
Editor  &  Publisher. 


HELP  WANTED 


ARTIGRAPHICS 


GRAPHICS  DIRECTOR 
Seasoned  manager  needed  to  lead, 
motivate  8  person  photo/graphics  staff 
on  growing  Western  metro.  Quality  is 
top  concern  as  we  do  more  with  color, 
infographics,  page  design.  Job 
demands  creativity,  ability  to  teach, 
vision  to  see  future  and  drive  to  get 
there.  Salary  over  $40,000.  Resume, 
cover  letter  detailing  achievements, 
philosophy  to  Box  1018,  Editor  & 
Publisher. 


MAJOR  METROPOLITAN  newspaper  in 
Southern  California  has  a  challenging 
position  for  an  art  director  who  is 
prepared  to  do  hands-on  work.  Candi¬ 
date  must  have  extensive  background  in 
newspaper  design,  proven  management 
skills,  and  experience  with  sophisti¬ 
cated  computer  equipment.  Must  have 
comprehensive  experience  in  informa- 
I  tion  graphics,  charts  and  diagram 
design  and  should  be  skilled  in  develop¬ 
ing  strong  design  concepts  for  feature 
I  p^es.  Position  calls  for  leadership  abil- 
I  ities  to  work  with  and  develop  art 
department  team  of  five.  Must  respond 
quickly  and  imaginatively  to  daily  dead¬ 
line  pressures.  Resume  and  non- 
returnable  samples  to  Box  9958,  Editor 
&  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  for  AM  and 
PM  daily  in  Zone  4.  Experience  in  sales 
and  training  plus  day-to-day  opera¬ 
tion  of  an  independent  contractor  orga¬ 
nization.  We  are  seeking  a  highly  moti¬ 
vated  individual  who  is  presently  in  a 
number  2  position  of  a  metropolitan 
newspaper  or  in  charge  of  a  smaller 
newspaper.  Must  include  salary  history 
with  resume  to  Box  1015,  Editor  & 
Publisher. 


STATE  CIRCULATION  MANAGER 
We're  looking  for  a  state  circulation 
manager  who  can  break  new  territory 
and  keep  momentum  going  in  estab¬ 
lished  stronghold.  We’re  the  largest  in  a 
competitive  market  and  need  someone 
who  can  compliment  our  successful 
distribution  team.  The  person  selected 
for  this  newly  created  position  would  be 
responsible  for  nearly  half  of  our  daily 
circulation — all  home  delivery  and 
single  copy  outside  the  city  zone,  as 
well  as  motor  routes  and  bundle  haulers 
within  the  city. 

You’ll  need  5  to  10  years  increasing 
newspaper  distribution  responsibility 
that  shows: 

*A  track  record  of  successful  motor 
route  management  as  well  as  single 
copy  sales, 

^Demonstrated  ability  to  deal  fairly  with 
independent  contracters, 

*The  skills  and  ability  to  develop  new 
markets  and  increase  penetration  with¬ 
in  existing  one, 

*Supervisory  skills  that  work  to  select, 
train  and  motivate  good  people. 
Interested?  Send  us  your  resume,  salary 
history  and  a  letter  telling  us  how  your 
experience  fits  our  requirements  in  care 
of  Box  9975,  Editor  &  Publisher.  (Zone 
9). 

We  are  an  equal  opportunity  employer 
offering  competitive  salary/bonus  prog¬ 
rams,  excellent  benefits  and  a  chance 
to  meet  professional  challenges  in  a 
positive  work  environment. 


MAJOR  METROPOLITAN  newspaper 
has  immediate  opening  for  full  time 
branch  managers.  You  will  be  working 
in  the  area  of  home  delivery  and  must 
have  the  ability  to  work  AM  and  PM 
hours.  We  are  seeking  highly  motivated 
individuals.  We  offer  solid  growth 
potential,  good  salary,  bonus  incen¬ 
tives,  company  car  and  fully  paid 
company  benefits.  Send  resume  to  PO 
Box  2212,  Boston,  MA  02106. 
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HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  AREA  MANAGER 
Large  Texas  daily  and  Sunday  newspap¬ 
er  requires  experienced  person  to 
manage  independent  contractor  circu¬ 
lation  sales  service  and  collections. 
Please  send  resume  and  salary  history 
to  Rod  McFarland  (214)  977-8054. 
Communications  Center,  Dallas  Morn¬ 
ing  News,  Dallas,  TX  75265. 

CIRCULATION  DIRECTOR  for  growing 
33,000  and  9,000  circulation  news¬ 
papers.  We  are  looking  for  an  exper¬ 
ienced  circulation  professional.  Strong 
leadership  and  communications  skills 
are  a  must.  Zone  9.  Send  resume  and 
salary  history  to  Box  1017,  Editor  & 
Publisher. 

DATA  PROCESSING 

DATA  PROCESSING  MANAGER  for  AM 
and  PM  daily  in  Zone  4.  Experience 
with  the  IBM  System  34  and  System  36 
and  working  knowledge  of  RPG  II 
language  required.  Prior  supervisory 
experience  and  good  communication 
skills  required.  Must  include  salary 
history  with  resume  to  Box  1016,  Editor 
&  Publisher. 

_ EDITORIAL _ 

MAJOR  METRO  seeks  experienced, 
news-oriented  medical  reporter.  Full¬ 
time  beat.  Also,  investigative  reporter. 
Salary  $35, 000-plus.  Minorities 
encouraged  to  apply  for  these  and  other 
positions.  Box  9995,  Editor  & 
Publisher. 

MANAGING  EDITOR 
Mid-size  daily/Sunday  in  very  competi¬ 
tive  Zone  2  market  needs  high-powered 
number-two  editor.  Must  have  10-15 
years  experience  in  newspapers;  at  least 
3  years  in  management.  Excellent 
opportunity  to  lead  quickly  expanding 
staff  into  1990.  Resume,  salary  history, 
letter  explaining  your  management  style 
background,  goals.  Responses  to  best 
candidates  only.  Box  100(1,  Editor  & 
Publisher. 

MANAGING  EDITOR  for  Zone  2  subur- 
ban  daily.  Strong  editing  and  page  de¬ 
sign  skills  needed,  plus  ability  to 
continually  adapt  paper  to  changing 
readership/market.  Resume,  samples  to 
Box  9998,  Editor  &  Publisher. 

NATIONAL  DAILY  energy  publication 
based  in  Washington,  D.C.  is  seeking 
services  of  live  wire  reporter  with  2  or 
nr.ore  years  experience  reporting,  not 
necessarily  energy.  Send  resume  and 
clips  to  P.  Rawlins,  King  Publishing, 
915-15th  St..  NW,  Suite  400, 
Washington,  D.(l.  20005. 

NEEDED  IMMEDIATELY-General 
assignment  reporter  for  aggressive 
Missouri  daily.  Experienced  in  page 
layout  and  design  a  must.  We  are  a 
totally  paginated  paper  on  line  with 
Macintosh.  Need  go-getter  and  team 
player  with  ability  to  generate  stories  on 
own.  Salary  commensurate  with  experi¬ 
ence.  Send  resume  and  salary  history  to 
Publisher,  Excelsior  Springs  Daily  Stan¬ 
dard,  417  Thompson.  Excelsior 
Springs,  MO  64024. 

NEWSPAPER  GENERAL  MANAGER 
Are  you  an  aggressive  hands-on  mana¬ 
ger  experienced  in  everything  from 
planning  and  selling  to  lay-out,  paste¬ 
up,  editing  and  most  importantly 
MANAGIN(j?  This  may  be  your  big 
break.  Expanding  communications 
company  seeks  manager  for  group  of  I 
three  small  weekly  newspapers  in  lovely 
communiW  within  60  miles  of  NYC. 
Interested?  Send  overnight  letter  with 
compensation  expectations  and  resume 
to  Jeanne  Straus,  888  Seventh  Avenue, 
New  York,  NY  10019,  (212) 
586-5700.  EOE. 


HELP  WANTED 


NEWS  EDITOR  if  you  haven't  already 
heard  about  the  Orange  County  Regis¬ 
ter,  you  probably  won't  be  interested  in 
our  position  as  AM  edition  news  editor, 
because  we're  not  here  to  sell  you  on 
how  great  our  newspaper  is.  We  need 
someone  with  all  the  usual  qualities: 
superior  news  judgment  and  design 
skills,  management  and  leadership  abil¬ 
ity.  Significant  experience  in  a  very 
competitive  situation  also  is  required. 
But  the  best  candidate  will  offer  us 
much  more.  Tell  us  what  that  more  is, 
and  we  just  might  be  able  to  dance. 
Write  to  John  Hollon,  General  News 
Editor,  at  625  N.  Grand  Ave.  Santa 
Ana.  CA  92711. 

REPORTER/EDITOR— All-around 
experienced— for  growing  community 
weekly  near  Las  Vegas.  1111  L.V. 
Blvd.,  So.  211,  Las  Vegas,  NV  89104. 
(702)  384-5313. _ 

EDITOR  16,000  southern  Oregon  inde¬ 
pendent  daily  is  seeking  a  newsroom 
leader.  We  are  looking  for  an  individual 
with  a  demonstrated  ability  to  motivate 
and  guide  a  quality  staff  of  19.  Must 
have  newsroom  management  experi¬ 
ence  on  a  daily  and  good  people  skills. 
Help  us  set  new  directions,  ^nd  work 
samples  and  resume  to  Dennis  Mack, 
General  Manager,  The  Daily  Courier,  PO 
Box  1468,  Grants  Pass,  OR  97526. 
Phone  (503)  474-3705. _ 

EDITOR  FOR  MAINE  TIMES,  the 
statewide  weekly  covering  issues  affect¬ 
ing  Maine.  Co-founder  retiring  after  18 
years.  The  paper  is  in  a  period  of 
dynamic  growth  and  has  an  exper¬ 
ienced,  stable  staff  in  place  awaiting 
new  editorial  leadership.  No  fires,  no 
accidents,  only  issues-an  editor's 
dream.  Send  resume  to  Anna  M.  Ginn, 
Publisher,  Maine  Times,  41  Main  St., 
Topsham,  ME  04086. 

LAWYER/JOUKNALIST 
The  ABA  JOURNAL,  the  nation's  pre¬ 
eminent  legal  magazine  headquartered 
in  Chicago,  is  seeking  a  reporter. 
Requires  talented,  imaginative  profes¬ 
sional  with  established  reporting  and 
writing  skills,  solid  news  judgment  and 
inquisitive  mind.  Thoroughness,  accu¬ 
racy  and  superior  interviewing  ability 
are  required.  Applicants  should  be  able 
to  rapidly  develop  expertise  in  trends 
taking  place  in  the  legal  profession  and 
in  its  interaction  with  related  discip¬ 
lines,  the  government  and  public. 
College  degree  in  Journalism,  English  or 
other  major  requiring  extenive  writing 
skills  and  law  degree  are  minimum 
requirements.  Position  requires  mini¬ 
mum  of  3  years  reporting  on  financial 
and  legal  issues.  Superior  human  rela¬ 
tions  skills  a  must. 

We  offer  a  starting  salary  in  the 
mid-$20's  to  low-$30's,  comprehen¬ 
sive  benefits,  and  a  work  environment 
that  fosters  and  rewards  individual 
contributions.  Minority  and  female 
candidates  are  encouraged  to  respond. 
For  considerations,  submit  resume  and 
salary  history  in  confidence  by  June  14, 
1986,  to:  Box  1020,  Editor  & 
Publisher.  An  Affirmative  Action/Equal 
Opportunity  Employer  M/F/H/V. 

TYPIST  $500  weekly  at  home.  Informa¬ 
tion?  Send  self-addressed  envelope.  P. 
Chardon  Associates,  24-05  Southern 
Blvd.,  Apt  16A,  Bronx,  NY  10458. 

YAKIMA  HERALD-REPUBLIC,  40,000 
quality  daily  in  central  Washington  has 
immediate  openings  for  2  positions: 
regional  editor  to  supervise  correspon¬ 
dents,  edit  copy  and  handle  special 
projects  and  a  copy  editor  to  layout 
pages  on  the  8-person  newsdesk.  Send 
resume  and  clips  to  Kay  Gause,  Yakima 
Herald-Republic,  PO  Box  966i8,  Yaki¬ 
ma,  WA  98909.  Equal  Opportunity 
Employer. 


HELP  WANTED 


REPORTERS 

Top  small  daily  in  Arkansas  seeks  quali¬ 
fied  reporter  applicants  to  continue 
award-winning  tradition.  We  need 
reporters  who  can  thrive  doing  profes¬ 
sional  work  in  a  small  town  environ¬ 
ment.  Demonstrated  ability  essential. 
Successful  applicants  who  can  meet 
our  challenges  will  find  opportunities  to 
advance,  both  at  our  newspaper  and 
within  our  group.  Serious  applications 
only.  Interview  required.  Send  resume, 
clips  and  salary  retirements  to  George 
Arnold,  Managing  Editor,  Nevrs-Times, 
PO  Box  912,  El  Dorado,  Ark  71730. 

REWRITE  Riverside  Press-Enterprise  is 
looking  for  experienced  reporter  or 
editor  to  fill  a  rewrite  position.  Job 
includes  rewriting/restructuring  special 
projects  and  features,  writing  daily 
roundup  of  news  from  seven  zones;  writ¬ 
ing  and  compiling  news  stories  from 
multiple  sources;  local  inserts  for 
national  wire  stories.  Good  pay  and 
benefits  at  fast-growing  Southern  Cali¬ 
fornia  daily  .  Send  resume  and  clips  as 
soon  as  possible  to  Marcia  McQuern, 
Managing  Editor/News,  Press- 
Enterprise,  PO  Box  792,  Riverside,  CA 
92502. 

METRO  EDITOR— The  Wichita  Eagle- 
Beacon,  a  Knight-Ridder  newspaper 
with  a  circulation  of  125,000  daily  and 
195,000  Sunday  is  interviewing  proven 
editor-managers  to  direct  and  develop  a 
talented  staff  of  about  35  reporters  and 
editors.  Our  metro  editor  supervises 
news  gathering  in  Wichita  and  through¬ 
out  Kansas,  and  also  directs  work  of  our 
Midwest  regional  correspondent  and 
Washington  correspondent.  We  will  hire 
someone  who  shares  a  commitment  to 
aggressive  newsgathering  and  lively 
writing;  someone  with  excellent  people 
skills  who  has  a  demonstrated  ability  to 
train  and  develop  staff.  Send  resume 
and  supporting  materials  to  Bill  Handy, 
Managing  Editor,  Box  820,  Wichita,  KS 


BUSINESS  LAYOUT,  EDITING 
A  copy  editor  with  good  layout  skills  for 
a  growing  business  section  in  a  booming 
area.  Not  just  a  geometric  journalist  but 
someone  who  knows  how  to  gather  the 
material  needed  for  effective  display. 
Not  just  a  style-checker,  but  someone 
who  knows  the  subject  and  writes  sharp 
heads.  Send  resume,  pertinent  clips  to 
Andrew  McCue,  Business  Editor,  The 
Press-Enterprise,  Box  792,  Riverside, 
CA  92502. 


HELP  WANTED 


EXPERIENCED  BUSINESS  WRITERS 
only  for  periodic  print  projects  in  the 
Princeton,  NJ  area.  Annual  reports, 
internal  communications,  marketing 
materials,  press  releases,  reports. 
Please  submit  resume  and  samples  to 
PROMPT,  109  Hilltop  Court,  Langhor- 
ne,  PA  19047.  No  phone  calls  please. 

EXPERIENCED  state  capital  reporter  for 
Indianapolis  office.  Legislative  cover¬ 
age  and  projects  for  60,000  PM  Knight- 
Ridder  daily.  Send  resume,  writing 
samples  to  Richard  Battin,  The  News- 
Sentinel,  PO  Box  102,  Fort  Wayne,  IN 
46801.  No  calls.  An  Equal  Opportunity 
Employer. 

FEATURES  WRITER— Energetic,  inno- 
vation  reporter  sought  by  51,000  circu¬ 
lation  daily  in  Alabama's  capital  city. 
Interest  in  food,  fashion,  health  and 
entertainment  helpful.  Experience 
preferred.  Please  send  resume  and  clips 
to:  Karen  Hartley,  Features  Editor,  The 
Advertiser,  PO  Box  1000,  Montgomery, 
AL  36192. _ 

GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 

“HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. _ 

KIPLINGER  FELLOWSHIP 
INTERVIEWS 

Director  of  midcareer  program  will  sche¬ 
dule  interviews  with  prospective  candi¬ 
dates  for  1987-88  class  at  IRE 
Convention,  Portland,  Oregon-Marriot, 
June  26-29.  Appointment  to  one-year 
program  is  competitive;  3  years'  experi¬ 
ence,  B.A.  required.  Fellows  receive 
tuition  plus  living  stipend,  to  earn  M.A. 
For  interviews  or  information,  write  or 
phone  John  Wicklein,  Director,  Kiplin- 

ger  Program,  School  of  Journalism, 
ihio  State  University,  242  W.  18th 
Ave.,  Columbus,  OH  43210;  (614) 
422-6291. _ 

LARGE,  GROWING,  Southeast  metro¬ 
politan  daily  newspaper  seeks  assistant 
features  desk  editor  to  work  on  universal 
features  desk.  Should  be  a  strong  editor 
and  manager  with  expertise  in  color  and 
layout  and  design.  Five  years  experi¬ 
ence  required.  Send  clips,  resume  and 
references  Valerie  Nagler,  Features 
Desk  Editor,  Fort  Lauderdale  News/ 
Sun-Sentinel  Company,  PO  Box 
14430,  Ft.  Lauderdale,  FL  33302. 


SERIOUS  ABOUT  COPY 
EDITINO  AS  A  CAREER? 

If  you  are  interested  in  copy  editing  as  a  challenging  news¬ 
paper  career  and  are  willing  to  work  hard  to  learn  the  skills, 
we  want  to  hear  from  you. 

We  are  a  major  metropolitan  daily  in  the  Northeast  with  an 
international  reputation.  We  plan  to  start  a  group  of  promis¬ 
ing  journalists  in  the  fall  on  a  one-year  training  program 
that  will  lead  successful  participants  to  full-fledged  editor’s 
pay  and  benefits. 

Applicants  must  have  one  to  two  years  of  writing  or  editing 
experience  on  a  ■ma.ll  or  mid-sized  daily  paper.  We  will  also 
consider  recent  coUegfe  graduates  in  any  field  who  have 
equivalent  experience  on  a  quality  campus  newspaper.  We 
are  seeking  only  those  with  a  genuine  and  demonstrated 
interest  in  editing  as  a  career. 

Please  send  a  resiune,  work  samples,  references  and  a  letter 
describing  yourself  and  your  career  goals. 

We  are  an  Equal  Opportunity/ Affirmative  Action  Employer. 
Reply  to  Box  1007,  Editor  A  Publisher. 


EDITOR  &  PUBLISHER  for  May  31,  1986 


HELP  WANTED 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR 
Experienced  newsroom  manager  who 
works  well  with  staff  is  need^  for  a 
Zone  5,  twice-weekly  newspaper  with 
160,000  circulation.  Will  be  responsi¬ 
ble  for  supervision  of  6  editions  in  a 
12-newspaper  chain.  Ability  to  motivate 
journalists  to  do  their  best  is  a  must. 
We’re  looking  for  a  progressive  team 
manager.  You  will  be  responsible  for 
approximately  30  staff  persons  and 
work  with  a  team  of  peers  in  developing 
a  newspaper  involved  in  a  highly 
competitive  market.  Send  resume  and 
cover  letter  outlining  your  ability  and 
experience  to  Steve  Barnaby,  Managing 
Editor,  Observer  and  Eccentric  News¬ 
papers,  36251  Schoolcraft,  Livonia,  Ml 
48150. 


ASSISTANT  FEATURES  EDITOR 
The  Santa  Rosa  Press  Democrat,  a  New 
York  Times  Company  newspaper,  seeks 
an  experienced  page  designer  and  copy 
editor  for  its  lifestyle  section.  Circula¬ 
tion  is  75,000  daily,  85,000  Sunday. 
Successful  candidate  will  help  plan 
coverage  and  work  with  graphics  direc¬ 
tor,  artist  and  photo  staff  in  illustrating 
and  assigning  section  fronts.  Experi¬ 
ence  with  color  preferred.  Salary  is 
$615  to  $725  weekly,  depending  on 
experience.  Western  states  applicants 
preferred.  Women  and  minorities 
encouraged  to  apply.  Send  resume  and 
samples  to  Sophie  Annan,  Features 
Editor,  Press  Democrat,  Box  569, 
Santa  Rosa,  CA  95402.  No  phone  calls, 
please. 


ASSISTANT  FEATURES  EDITOR 
The  Dayton  Daily  News  and  The  Journal 
Herald  are  looking  for  an  assistant 
features  editor  for  arts  and  entertain¬ 
ment  to  supen/ise  the  combined  staff  of 
AM  and  PM  papers  with  circulation  of 
more  than  220,000.  Duties  include 
generating  story  ideas,  making  assign¬ 
ments  planning,  copy  editing  and  writ¬ 
ing  headlines.  Candidates  should  have 
management  experience  and  be 
capable  of  handling  breaking  stories  as 
well  as  long  range  projects.  Deadline  for 
applications  is  June  13.  Send  resume 
and  tearsheets  to  Karla  Garrett  Milton, 
Executive  Features  Editor,  Dayton 
Newspapers,  45  South  Ludlow  St., 
Dayton,  OH  45402. 


SOUTHEASTERN  TRI-WEEKLY  seeks 
sports  editor.  Award-winning  paper. 
Give  us  two  years  and  we’ll  send  you  up 
the  ladder.  Box  1002,  Editor  & 
Publisher. 


SPORTS  WRITER  energetic,  know¬ 
ledgeable  and  literate  person  needed 
for  full-time  bureau  job  covering 
colleges  (division  I  hockey,  divison  llT 
basketball  and  other  sports)  and  leading 
coverage  of  high  school  sports.  Send 
letter,  resume  and  clips  by  June  16  to 
Bert  Gault,  Executive  Sports  Editor, 
Watertown  Daily  Times,  260  Washing¬ 
ton  St.,  Watertown,  NY  13601. 


SUPER  SLOT  we  are  looking  for  a  rare 
commodity.  A  talented,  technically 
proficient  slot  person  with  some  fire  in 
his  (or  her)  eyes  and  a  desire  to  move 
into  management.  Must  be  able  to 
deliver  design  that  sparkles,  headlines 
that  sing  and  copy  that  is  clean,  clear 
and  concise~on  a  daily  basis.  For  a  pro, 
top  salary  and  benefits  from  a  daily  and 
Sunday  in  a  high  growth  area  of 
Pennsylvania.  Box  9986,  Editor  & 
Publisher. 


CITY  EDITOR 

We  need  a  dynamic,  bright  leader ‘to 
wake  up  our  sleepy  local  jeport.  Our 
new  city  editor  will  be  brimming  with 
story  ideas  and  have  the  capacity  to 
teach  inexperienced  reporters  how  to 
report  and  write.  Excellent  management 
opportunity  for  key  editors  of  small  dail¬ 
ies  or  ace's  at  large  papers.  Box  1006, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EDITOR  for  growing  upstate  New  York 
weekly  in  rural  farming  and  picturesque 
tourist  area.  All-around  experience  and 
familiarity  with  high  school  sports  a 
must.  Send  resume,  salary  require¬ 
ments  and  work  samples  to  The  Free¬ 
man’s  Journal,  PO  Box  591,  Cooper- 
stown,  NY  13326. 


EDITORIAL 

EXPERIENCED  REPORTERS 
New  York  based  established  business 
daily  offers  opportunities  for  reporting 
on  domestic  and  international  markets, 
business  and  government  news. 
Requires  Journalist  experienced  in  daily 
news  reporting  and  interested  in  apply¬ 
ing  those  skills  at  a  Fortune  500 
Company,  working  regular  hours, 
Monday-Friday.  Some  travel.  Salary  in 
the  $20’s,  depending  on  experience. 
Send  resume,  salary  history  and  clips  to 
Box  1005,  Editor  &  Publisher.  Equal 
Opportunity  Employer  M/F. 


EDITORIAL 

WRITER/EDITOR 

(Part-Time) 

To  work  closely  on  special  projects  with 
vice  president  and  director  of  public 
affairs.  Immediate  projects  include 
developing  and  writing  student  recruit¬ 
ment  materials,  including  brochures 
and  ads  for  educational  publications. 
Copy  editing  and  other  projects  a 
assigned.  Must  possess  college  degree, 
excellent  writing  and  editing  skills  and 
experience,  and  good  interpersonal 
skills.  Send  resume  and  writing 
samples  to:  John  Borden,  Vice  Presi¬ 
dent  for  Development  and  External 
Affairs,  Teachers  College,  Columbia 
University,  New  York,  NY  10027.  AA/ 
EOE. 


EDITOR-IN-CHIEF 

Sought  for  group  of  five  weekly  news¬ 
papers.  Candidate  must  be  a  solid  news 
writer  with  investigative  reporting  exper¬ 
ience.  Outstanding  interpersonal  and 
administrative  skills  essential.  Send 
resume  to; 

Howard  Sloan  Communications 
Search 

545  Fifth  Ave. 

New  York,  NY  10017 
Attn:  B.  Cooper 

EDITOR  with  lively  ideas  and  strong 
track  record  wanted  to  direct  leisure 
section  for  southeastern  Minnesota 
daily  newspaper’s  weekend  edition. 
Strong  in  makeup.  Editor  needed  to 
direct  coverage  of  leisure  activities, 
arts,  trends,  personality  profiles,  televi- 
son  and  radio  etc.  Needs  to  be  self¬ 
starter.  Send  resume  to  Bob  Retzlaff, 
Managing  Editor,  Post-Bulletin,  PO  Box 
6118.  Rochester,  MN  55903. 

City  Editors 
Assistant  City  Editors 
Copy  Editors 

JOB  BANK  has  immediate  openings  for 
the  above  positions.  If  you  are  inter¬ 
ested  in  these  jobs,  please  send  a 
resume  to  JOB  BANK,  2615  River 
Road,  Suite  7,  Cinnaminson,  NJ 
08077,  or  call  Director,  Debra  Bissin- 
ger  at  (609)  786-1910.  There  are  no 
referral  fees  for  the  above  positions. 


COPY  EDITOR  for  40,000  circulation 
daily  in  Annapolis,  Maryland.  Experi¬ 
ence  required.  No  phone  calls  please. 
Write  Tom  Marquardt,  Managing  Editor, 
PO  Box  911,  Annapolis,  MD  21404. 


COPY  EDITOR/WRITER— Twice-weekly 
newspaper  is  looking  for  an  experienced 
copv  editor/writer.  Job  entails  editing 
staff  copy,  layout  and  writing.  Send 
resume  and  three  best  examples  of  work 
to: 

Copy  Editor 
Maryland  Independent 
7  Industrial  Park  Circle 
Waldorf.  MD  20601 


HELP  WANTED 


EDITORIAL 


REPORTER-growing  eastern  N.C.  week¬ 
ly  chain  seeks  enthusiastic,  energetic 
reporter  for  expanding  editorial  staff. 
Good  pay,  benefits.  J-degree,  exper¬ 
ienced  preferred,  but  will  consider 
recent  grads.  Send  resume,  clips  to 
Personnel  Dept.,  News  Leader,  P(j  Box 
158,  Freemont,  NC  27830. 


REPORTER/EDITOR  for  award-winning 
community  weekly  group  in  southwest 
Nassau  County,  Long  Island.  Send 
resume,  clips  to  Richner  Publications, 
379  Central  Avenue,  Lawrence,  NY 
11559. 


REPORTER  AND  SPORTS  REPORTER 
for  quality  broadsheet  weekly,  best 
overall  in  the  state  in  its  class  last  year. 
Reporter’s  general  assignment  coverage 
will  include  hard  news,  features, 
profiles  and  backgrounders.  Flair  for 
clear,  crisp,  imaginative  but  disciplined 
writing  a  must.  Must  have  car,  camera. 
Experience  preferred.  Sports  reporter 
will  write  mix  of  straight  game  coverage, 
features,  profiles.  Headline  and 
makeup  knowledge  preferred.  Must 
have  camera,  car.  Write  W.  Michael 
Pitcher,  Editor,  The  Hampton 
Chronicle-News,  Box  1071,  West- 
hampton  Beach.  NY  11978. 


COPY  EDITOR — Eastern  Washington 
35,000  AM  daily  seeking  experienced 
copy  editor  to  handle  local,  s^rts,  wire 
news  and  universal  desk  configurations. 
Gearing  up  for  pagination.  Opportuni¬ 
ties  for  advancement.  Submit  refer¬ 
ences  and  resume  to  Managing  Editor, 
Tri-City  Herald,  PO  Box  608,  Pasco,  WA 
99302. 


COPY  EDITOR 

For  quality-conscious  24,000-circula¬ 
tion  AM  that’s  striving  to  be  one  of  the 
best.  Strong  language,  headline  skills  a 
must,  layout  ability  a  plus,  eye  for 
graphics  helpful.  1-2  years  daily  experi¬ 
ence  for  weekly  editor  who’s  ready  to 
move  up  to  a  daily.  Send  resume,  writ¬ 
ing  and  layout  samples  to  Frank  Fantini, 
Delaware  State  News,  PO  Box  737, 
Dover,  DE  19903. 


COPY  EDITOR 

Washington,  D.C.  suburban  daily, 
40,000,  has  immediate  opening  for 
strong  editor  to  marshal  copy  on  news/ 
sports  copy  desk.  Several  years  experi¬ 
ence  required.  Excellent  company  paid 
benefits.  Send  letter,  resume  to  Linda 
Searing,  Editor,  Prince  George’s  Jour¬ 
nal,  9426  Annapolis  Road,  Lanham, 
MD  20706.  EOE. 


COPY  EDITOR 

We’re  looking  for  someone  with  a  flair 
for  graphics  and  color,  who  will  assist  a 
wire  eoitor  during  the  week  on  a  50,000 
AM  daily  and  will  be  responsible  for 
front  wire  section  Sunday.  Will  also 
work  closely  with  staff  artist.  Good 
language  skills  essential  as  well  as 
headline  writing  and  layout  ability. 
Experience  a  must.  Send  samples  of 
your  work  and  resume  to  Saul  Shapiro, 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo.  lA  50704. 


COPY  EDITOR  talented,  dedicated, 
versatile  wordsmith  sought  by  30,000 
PM  daily  with  a  reputation  for  excel¬ 
lence.  Solid  copy  editing,  headline  writ- 
ing,  page  layout  and  VDT  skills 
required.  At  least  2  years  of  relevant 
experience  preferred.  Send  resume, 
references  and  work  samples  to  Manag¬ 
ing  Editor,  Pottsville  Republican, 

Box  209,  Pottsville.  PA  17901.  No 
phone  calls,  please. 


CREATIVE  JOURNALIST  NEEDED  to 
join  newsroom-management  team  on 
quality  mid-size  daily  in  expanding 
market.  Ideas,  ability  to  motivate  repor¬ 
ters,  plus  strong  editing,  layout  skills 
required.  Salary  mid  $20’s.  Write  Assis¬ 
tant  Managing  Editor,  The  Times, 
Watertown.  NY  13601. 


HELP  WANTED 


EDITORIAL 


ZONE  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its 
10-member  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.J.  Kennedy, 
News  Editor.  The  Vindicator,  PO  Box 
780,  Youngstown,  Ohio  44501-0780. 
No  phone  calls,  please. 


TALENTED?  DEDICATED?  Hardwork¬ 
ing?  If  you’re  a  proven  professional  with 
news  in  your  blood,  we  want  you.  This 
Zone  2,  30,000  daily  in  a  highly 
competitive  market  is  growing  fast  and 
needs  responsible  reporters  and  copy 
editors  who  can  grow  with  it.  We  can 
offer  you  more  opportunity  than  money. 
Must  have  one  year  of  experience  and  a 
commitment  to  quality.  Nine-to-fivers 
need  not  apply.  Send  resumes  and  non- 
returnable  work  samples  to  Box  9991, 
Editor  &  Publisher. 


CITY  EDITOR  for  10,000,  6-day  news¬ 
paper  in  zone  5.  Must  appreciate  value 
of  human  interest  material  in  local 
coverage.  Staff  of  13.  Newspaper  has 
won  many  state  awards  and  one  nation¬ 
al  award  for  local  coverage.  Only  zone  5 
candidates  need  apply.  Person  selected 
will  be  strong  in  writing,  editing,  layout 
and  leadership  abilities.  Top-notch 
reporter  desiring  a  management  posi¬ 
tion  will  be  considered.  Write  Box 
9989,  Editor  &  Publisher. 


ENTRY  LEVEL  government  reporter. 
Send  resume  to  Executive  Editor, 
Nancy  Stephen,  The  Enquirer-Journal, 
PO  Box  5040,  Monroe.  NC  28110.  No 
calls. 


25,000  circulation  daily  seeks  exper¬ 
ienced  copy  desk  editor  with  stren^hs 
in  layout,  grammar,  spelling  and  head¬ 
line  writing.  Should  have  aptitude  for 
creating  graphics  with  computer. 
Competitive  salary  and  professional 
work  environment.  Send  letter,  resume 
and  supporting  materials  to  Robert 
Naylor  Jr..  Metro  Editor,  The  Meridian 
Star,  Meridian,  MS  39301. 


ARTS  REPORTER.  Background  in  arts, 
newspaper  experience  required.  Aggres¬ 
siveness,  versatility  needed  by  657000 
AM  newspaper  with  competition.  Busy 
scene  from  philharmonic  to  rock,  films 
to  festivals.  Write  Bill  Jackson,  The 
Evansville  Courier,  Box  268,  Evansville, 
IN  47702. 


MARKETING  RESEARCH 

SURVEY  RESEARCH 
PLANNER/ANALYST 

The  Times  Publishing  Company, 
publisher  of  the  Saint  Petersburg  Times 
and  Evening  Independent,  has  an  open¬ 
ing  for  an  experienced  sunrey  research¬ 
er.  We’re  looking  for  an  energetic 
person  to  work  with  the  newspaper  and 
with  outside  clients  through  our  market 
research  division  Suncoast  Opinion 
Sunreys. 

The  position  requires  expertise  in  all 
aspects  of  questionnaire  and  sample 
design,  data  processing  and  statistical 
analysis.  Candidates  should  be  able  to 
demonstrate  superior  writing  skills  and 
analytical  ability.  Three  to  five  years  of 
survey  research  experience,  preferably 
with  some  newspapers,  are  required. 

In  addition  to  an  excellent  starting 
salary,  we  offer  a  company-paid  pension 
plan,  profit  sharing  plan,  group  life  and 
major  medical  insurance,  quarterly  cost 
of  living  supplement,  liberal  paid  vaca¬ 
tions  and  holidays,  credit  union,  and 
more. 

If  you’re  interested  please  write  to  us 
outlining  your  background  and  salary 
requirements. 

TIMES  PUBLISHING  COMPANY 
EMPLOYMENT  MANAGER 
PO  Box  1121 

Saint  Petersburg,  FL  33731 
Equal  Opportunity  Employer  M/F 
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HELP  WANTED 

HELP  WANTED 

FREELANCE 

PRODUCTION 

NEW  NATIONAL  WEEKLY  tabloid 
newspaper  needs  articles  on  unusual 
stories,  celebrity  gossip,  TV  personali¬ 
ties  or  any  interesting  stories.  Send  to 
National  Reporter,  10014  North  Dale 
Mabry,  Suite  101,  Tampa,  EL  33618, 
or  call  (813)  968-9242. 

ASSISTANT  PRODUCTION  MANAGER 
One  of  the  Southeast's  fastest  growing 
daily  newspapers  is  seeking  qualified 
candidates  for  the  newly  created  posi¬ 
tion  of  assistant  production  manager. 
This  newspaper  is  dedicated  to  quality 
and  we  have  been  recognized  nationally 
for  our  efforts.  Come  grow  with  us. 
Applicants  should  state  previous 
production  management  experience, 
specialized  training  and  salary  history. 
Box  9970.  Editor  &  Publisher. 

MAILROOM 

LARGE  MAILHOUSE  located  in  Mary¬ 
land  is  seeking  individuals  skilled  with 
McCain  inserter  and/or  Cheshire  4  -  up 
labeler.  Other  inserter  experience 
considered.  Basic  supervisory  skills  a 
must.  Excellent  rate/benefit  package  for 
top  person.  Box  1008,  Editor  & 
Publisher. 

TYPESETTING 

TYPESETTER  PASTEUP  DESIGN 
ARTIST  for  large  weekly  and  commer¬ 
cial  print  shop.  A  minimum  of  3  years 
experience.  Excellent  salary  and  bene¬ 
fits.  Send  resume  to  Western  Printing 
Center,  Box  1184,  Sioux  Falls,  SD 
57101.  Mr.  Lesnar  (605)  339-2383. 

E&P 

CLASSIFIEDS 
(212)  675-4380 

POSITIONS 

WANTED 

PHOTOGRAPHER 

DO  YOU  HAVE  news  in  your  blood?  If 
you're  a  hard  working  deadline 
oriented,  news  photographer  with 
strong  color  and  feature  background,  a 
Zone  2,  30,000  daily  wants  you.  Must 
be  a  flexible  self-starter  who  is 
commited  to  photojournalism.  Send 
resume,  clips  and  salary  requirements 
to  Box  9992,  Editor  &  Publisher. 

ADMINISTRATIVE 

BRIGHT,  AGGRESSIVE  Newspaper 
Personnel  Director  experienced  with 
two  large  dailies.  Strong  experience  in 
employee  relations,  union  negotiations, 
employee  benefits,  wage  and  salary 
administration.  Knowledgable  in 
Human  Resources  laws.  Excellent 
verbal  and  written  communications 
skills.  Would  prefer  joining  a  major 
newspaper  group,  but  will  seriously 
consider  any  offer,  any  zone.  Write  Box 
1004,  Editor  &  Publisher. 

WE  HAVE  AN  OPENING  for  a  staff 
photographer  with  at  least  two  year's 
experience  at  a  daily  newspaper.  We're 
heavily  into  color,  so  experience  must 
inclucfe  considerable  color  work.  Send 
letter,  resume  and  work  samples  (clips 
from  paper  ok)  to  Robyn  Craig,  Daily 
Record,  55  Park  Place,  Morristown,  NJ 
07960. 

PRESSROOM 

GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  9797, 
Editor  &  Publisher. 

A  PRESSPERSON  some  experience  on 
a  web  or  sheet  fed  press  with  mechani¬ 
cal  ability.  Excellent  paid  benefits  and 
pension.  Apply  Bartash  Publications, 
7272  Woodland  Ave.,  Philadelphia,  PA 
19142,  (215)  365-1155. 

PRODUCTION 

COMPOSING  ROOM  SUPERVISOR 
Large  weekly  advertising  periodical 
located  on  Long  Island  is  seeking  an 
experienced  Production  Supervisor. 
Must  have  a  minimum  of  five  years 
experience  in  computerized  composing 
and  newspaper  make-up.  We  need  a 
hands-on  professional  that  can  direct, 
train  and  produce  a  high  quality  product 
every  week.  The  successful  candidate 
should  be  capable  of  becoming  Produc¬ 
tion  Director  within  two  years.  New  York 
residents  send  resume  including  salary 
history  to  F.J.  Levine,  B-L  Press,  2465 
Grand  Avenue,  Baldwin,  NY  11510. 

THE  FOLLOWING  highly  qualified, 
experienced  professionals  are  seeking 
positions  in  the  industry. 

DISPLAY  ADVERTISING  MANAGER  of 
daily  seeks  position  in  Midwest. 

SALES  MANAGER  wants  new  position 
in  Northeast. 

GENERAL  MANAGER  of  weekly  looking 
for  same  position  on  large  weekly  or 
weekly  group. 

EDITOR  OF  DAILY  in  New  England 
desires  career  change. 

Please  contact  us  with  your  search 
needs.  Media  Search  Associates, 
Columbus  Ohio  Office,  PO  Box  430, 
Dublin,  OH  43017  (614)  889-2659. 

NEED  PRODUCTION  MANAGER  to  run 
typesetting,  paste  up,  and  camera  room 
department  for  the  fastest  growing 
shopper  chain  in  America.  Own  3  titles 
now,  plan  to  add  1  per  year.  Located  in 
Florida.  Box  9968,  Editor  &  Publisher. 

ADVERTISING 

AD  DIRECTOR  OR 

RETAIL  ADVERTISING  MANAGER 
Newspaper  sales  professional  looking 
for  a  new  and  better  opportunity.  1  am 
young,  talented,  hard-working,  have 
demonstrated  the  ability  to  train,  lead, 
and  motivate  a  sales  force,  have  multi- 
media  and  management  experience, 
plus  impeccable  references.  These  are 
my  bad  qualities,  to  find  out  all  about 
my  good  qualities  you'll  have  to  see  me 
at  a  personal  interview.  Box  9953, 
Editor  &  Publisher. 

PRODUCTION  DIRECTOR 

Price  Communications  Corporation 
owning  a  medium  size  daily  and  Sunday 
newspaper  and  a  twice  weekly  newspap¬ 
er  in  coastal  communities  in  New  Jersey 
needs  an  effective  hands-on  production  1 
manager.  Our  successful  candidate 
must  be  knowledgable  in  all  phases  of 
Composing,  pressroom,  mailroom  and 
distribution  operations  and  equipment,  i 
Ability  to  improve  color  reproduction  is 
a  must.  Excellent  salary  with  complete  1 
fringe  package  and  stock  options  are 
available.  Please  send  your  resume  to 
George  J.  Lister,  President  and 
Publisher,  The  Register,  1  Register 
Plaza,  Shrewsbury,  NJ  07701. 

ADVERTISING  DIRECTOR,  successive 
go-getter  with  proven  management 
skills.  Award-winning  promotions  with 
ability  to  motivate  sales  force.  20  years 
experience.  Can  start  within  2  weeks. 
Box  9997,  Editor  &  Publisher. 

POSITIONS  WANTED 

POSITIONS  WANTED 

CIRCULATION 

EDITORIAL 

CAREER  ORIENTED  circulation  profes-  ! 
sional  seeks  management  position  wth  | 
small  to  mid  size  daly  (12  years- 
management,  8  years-circulation). 
Experienced  in  sales,  service, 
collections — ABC,  TMC,  AM  and  PM  ] 
delivery— DM  and  carrier  training, 
promotions  and  cost  effectiveness. 
Ready  to  relocate  now.  Box  9994, 
Editor  &  Publisher. 

MEDILL  M.S.J.  ('86  Grad)  seeks  report¬ 
ing  position  at  medium-size  daily. 
Experienced.  Brad  W.  Webber  (312) 
869-1047. 

READABLE  MUSIC  CRITIC 

Los  Angeles  music  critic  captures  the 
excitement  of  live  performance,  the 
craftmanship  of  the  best  records  and 
the  racing  pulse  of  the  industry  in  plain, 
jargon-free  language.  Full-time  position 
sought  in  any  zone.  Douglas  (213) 
394-6590  for  clips  and  references. 

REPORTER/WRITER  with  television, 
daily  newspaper  and  freelance  experi¬ 
ence  seeks  NYC  area  job.  Columbia  MA. 
868  Rosedale  Road  #2,  Atlanta,  GA 
30306. 

NEED  CIRCULATION  increase?  Proven 
trainer,  motivator,  aggressive  circulator. 
PO  Box  4231,  Santa  Ana,  CA  92701. 

EDITORIAL 

COPY  EDITOR/SPORTS  WRITER: 
Seven  years  experience  as  a  writer, 
editor  on  18,000  daily.  Skilled  in  writ¬ 
ing,  editing,  layout,  design  and  photo¬ 
graphy.  Experience  with  pagination. 
Prefer  Zones  3  or  4.  Box  1012,  Editor  & 
Publisher. 

SOUTH  KOREA  BOUND  Journalist  with 

7  years  experience  covering  Korean 
business  and  political  affairs  seeks 
position(s)  in  S^l  as  correspondent  or 
stringer.  If  interested  in  steady, 
informed  coverage  of  Korean  develop¬ 
ments  over  the  next  2  years,  write  Box 
9979,  Editor  &  Publisher. 

ENTERPRISING  REPORTER  seeks 
move  up  to  quality  metro.  I'm  an  award¬ 
winning  writer  with  experience  in  politi¬ 
cal,  environmental  and  business  beats. 
My  adjectives:  creative,  aggressive, 
good-humored.  Six  years  experience. 
Box  9996,  Editor  &  Publisher. 

VERSATILE  EDITOR-WRITER,  10 
years'  experience,  seeks  just  the  right 
magazine,  newspaper  or  freelance 
opportunity.  Specialties:  travel,  food, 
art,  lifestyle.  Willing  to  relocate.  Box 
9973,  Editor  &  Publisher. 

HARD-WORKING  journeyman  reporter 
seeks  writing,  copy  editing  position  on 
Zone  5,  25,0OO  +  daily.  Box  9969, 
Editor  &  Publisher. 

PHOTOGRAPHER 

LOOKING  FOR  A 

BRIGHT  WOMAN  COLUMNIST? 

Have  clippings,  will  travel.  Humor,  arts; 
human  interest;  political  satire;  inter¬ 
views;  whatever  needed.  Diverse  back¬ 
ground.  Phone  (312)  383-5357  or 
write  Box  1013,  Editor  &  Publisher. 

MANAGING  EDITOR,  Medium  daily, 
Sunday,  University  community.  Profi¬ 
cient  in  pagination  and  all  other  news¬ 
room  operations.  Top  award  winner  for 
content  and  graphics.  Budgeting  a 
strength.  Involved  in  community  affairs. 
Prefer  warm  climate.  Box  1014,  Editor 
&  Publisher. 

ENERGETIC  PHOTOGRAPHER  with 
weekly  paper  and  New  York  City  studio 
experience  looking  for  position  with 
small  to  medium  size  daily  in  Zones  1, 
2,  3.  Call  or  write  to  John  Godkin 
132-35  79th  St.,  Ozone  Park,  NY 
11417,  (718)  738-1320. 

PROVEN-EXPERIENCED-award  winner- 
strong  management,  color  lab-seeks 
future  for  chief  or  editor  prefers  south¬ 
ern  USA.  Leatus  Still-8909  Jefferson 
Hwy.  #1603,  Baton  Rouge,  LA  70809, 
(504)  928-7338. 

PHOTOJOURNAUSM 

PHOTOGRAPHER  with  daily  experience 
seeks  job  at  daily.  Experience  in  color 
and  black  and  white,  plus  lab  mang- 
ment.  Degrees  in  photojournalism.  Tim 
Jones,  (405)  255-1349. 

THIS  EAST  COAST  girl  is  hip  on  all 
sports  with  athletic  baciwound  and  5 
years  combined  FT  and  PT experience.  1 
currently  work  at  40,000  PM,  CT  daily, 
covering  pros,  college  and  high  school 
sports.  I  write  features,  a  weekly 
column  (since  Jan.)  and  cover  hard 
news  sports  stories.  Looking  for  chance 
with  larger  paper  offering  growth  poten¬ 
tial  after  I've  proven  myself.  Box  1001, 
Editor  &  Publisher. 

PRODUCTION 

PRODUCTION  VETERAN  who  has 
"been  there”  seeks  first,  second  or 
advisory  position  with  newspaper  or 
group  ready  for  the  transition  to  pagina- 
1  tion.  Also  excellent  background  in 
conventional  production;  prepress, 
press  and  mailroom.  Good  with  people, 
good  communication  skills.  Box  9993, 
Editor  &  Publisher. 

Editor  &  Publisher 

11  West  19  Street 

New  York.  N.Y.  10011 

E&P  Employment  Zone  Chart 
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SHOP  TALK  AT  THIRTY - 

Editor  makes  a  case  against  drug  testing 


By  Andrew  Barnes 

Drugs  are  an  epidemic  sweeping 
across  America.  You  read  it  every¬ 
day.  Cocaine  and  the  professional 
athlete  seem  to  be  the  main  topic  of 
sports  pages.  At  industry  meetings 
too,  including  the  newspaper  indus¬ 
try,  drugs  are  the  problem  being  dis¬ 
cussed. 

The  solution? 

Testing,  urinalysis. 

Can  you  afford  to  have  marijuana 
editing  that  story?  How  about  cocaine 
driving  that  lift  truck  or  who  knows 
what  pill  reaching  into  that  machin¬ 
ery? 

Of  course  not.  So  test  all  new 
employees.  Test  employees  if  there  is 
a  reason  to  wonder.  Every  now  and 
then,  test  everybody,  just  to  be  on  the 
safe  side. 

The  problem  is  real,  but  that  solu¬ 
tion  is  both  improper  and  ineffective. 

We  at  the  Times  Publishing  Co. 
think  there  are  better  ways  to  deal 
with  chemical  abuse  and  we  don’t  test 
for  drugs. 

Why? 

On  this  much  we  all  seem  to  agree. 
Americans  are  putting  a  lot  of  drugs  or 
chemicals  into  their  systems  these 
days.  Some  of  these  chemicals  are 
illegal.  Some  are  unfamiliar  to  middle- 
aged  people.  They  all  have  the  poten¬ 
tial  to  make  accidents  and  injuries  and 
lawsuits  more  likely  when  the  drug 
users  are  driving  trucks  or  making  key 
decisions. 

In  its  simplest  form,  the  case  for 
testing  is  this:  Nobody  wants  the  pilot 
of  the  plane  to  be  high  on  drugs,  and 
it’s  not  reliably  assumable  that  he 
isn’t. 

All  right,  then,  why  not  test  before 
every  flight?  The  tests  are  pretty 
cheap,  the  argument  runs,  quick  and 
easy  and  reliable. 

Civil  liberties 

To  administer  a  test,  which  could 
cost  a  person  a  job,  when  there  is  no 
particular  reason  to  believe  that  per¬ 
son  is  a  violator,  goes  against  the 
basic  tenet,  spelled  out  in  the  U.S. 
Constitution,  that  we  have  a  right  to 
be  secure  in  our  persons  against 
unreasonable  searches  without  prob¬ 
able  cause. 

The  countering  argument  is  made 
that  private  companies  aren’t  govern¬ 
ments.  True  enough,  but  the  principle 


(Barnes  is  editor  and  president  of  the 
St.  Petersburg  (Fla.)  Times.) 


is  sound,  and  broad-scale  testing  vio¬ 
lates  it. 

The  argument  of  expediency  is  also 
made:  This  situation  is  too  serious  to 
let  liberties  stand  in  the  way  of  its 
eradication. 

I  am  not  persuaded  that  our  society 
is  periled  by  drugs  the  way  troops  in 
battle  could  be.  There  often  seems  to 
be  a  good  reason  to  abridge  our  per¬ 
sonal  liberties  and  we  must  guard 
them  tenaciously. 

Bureaucracy 

To  test  many  people  regularly 
would  take  a  substantial  group  of  peo¬ 
ple,  who  would  have  a  lot  of  power  in 


an  organization.  This  would  become  a 
main  point  of  contact  between 
employee  and  employer.  The  com¬ 
pany  would  become  the  place  where 
they  hand  out  plastic  cups  to  be  taken 
into  the  toilet. 

Staffers  have  better  things  to  do 
with  their  time,  such  as  making  our 
newspapers  better. 

I  am  also  aware  of  one  false  positive 
result  at  another  newspaper,  and  the 
considerable  difficulty  involved  in 
sorting  it  all  out.  In  fact,  I  wonder  if 
the  slight  doubt  will  ever  be  removed 
from  that  young  man’s  name? 

Work  relationship 

What  the  employer  is  hiring  is  the 
work  of  the  staff  member.  It  is  up  to 
the  employer  to  specify  what  work 
needs  to  be  done,  in  what  way.  If  the 
work,  or  the  way  its  done,  does  not 
meet  those  standards,  the  employer 
has  the  responsibility  either  to 
remedy  the  situation  or  terminate  the 
staff  member. 

If  a  staffer  is  in  trouble,  we  make 
help  available.  If  there  is  a  crisis,  we 
try  to  be  patient. 

But  at  bottom  the  deal  is  about 
work.  As  an  employer,  I  feel  a  lot 
more  comfortable  requiring  that  work 
be  performed  adequately  than  impos¬ 
ing  standards  about  what  somebody 
did  at  home  the  night  before.  Impair¬ 
ment  of  the  capacity  to  work  will 
show  up  immediately  in  the  work  and 
should  be  dealt  with  at  that  level. 

Test  for  what?  Cocaine  and  mari¬ 


juana  are  clearly  out.  Nobody  will 
defend  heroin  use  among  heavy 
machinery  operators.  But  how  about 
opiates,  which  are  prescribed  some¬ 
times  by  physicians  for  pain? 

And  how  about  alcohol?  This  com¬ 
pany  does  not  tolerate  alcohol  use  on 
the  job.  But  these  subtle  tests  pre¬ 
sumably  will  spot  it  if  I  have  had  a 
glass  of  wine  the  night  before.  These 
lines  are  not  so  very  clear,  and  you 
may  be  assured  they  will  be  tested  in 
the  courts. 

Trust 

In  every  organization  we  must  trust 
each  other.  Whether  it  is  on  the  press 


deck  or  the  city  desk,  people  do  their 
jobs  well,  with  pride,  because  we  all 
share  a  belief  in  the  value  of  good 
newspapers. 

This  is  true  throughout  the  indus¬ 
try.  Where  companies  try  to  take  over 
individual  lives,  individuals  give  up 
their  own  responsibility,  and  every¬ 
thing  suffers. 

At  one  convention  I  attended 
recently  a  lawyer  argued  that  if  we  fail 
to  test  for  drug  use,  a  drug  abuser  may 
get  hurt  and  sue  us  for  failure  to  pre¬ 
vent  him  from  acting  irresponsibly.  I 
just  don’t  see  how  you  can  organize  a 

(Continued  on  page  51) 


DON’T  MISS  THE  NEWS 
DOWNUNDER! 


Get  your  copy  of 

AdNews 

—  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect 
your  business. 


To:  M  How*.  432  Elbabolh  Strool, 

Sorry  Hills,  HSW  2010,  AustroHo. 

I  PlHH  im4  im  ad  news  lor  om  ynr 
Y  OP  I  —  21  Inati.  I  toclOM  my  Owikdrall 
I  W  W  ■  I*  AKtmiM  cyirancy  lor  Ainl.  1104. 


Nifflo  „ 
Addrtn 


As  an  employer,  I  feel  a  lot  more  comfortable 
requiring  that  work  be  performed  adequately  than 
imposing  standards  about  what  somebody  did  at  home 
the  night  before. 


60 


EDITOR  &  PUBLISHER  for  May  31,  1986 


Times  Top 


SATURDAY 


May  17 


7:30  I  8  PM  8:30 


Movie:  AMBASSADOR  (R) 


(6:00)  Movie:  BACK  TO  BATAAN  (NR)  \Movie:  SYLVESTER  (PG)  g 


(5:30)  Movie:  DUNE  (PG13)  g 


Movie:  NOW  YOU  SEE  HIM.  NOW  YOU  DON’T  (G) 


HUGH  M.  HEFNER  -  A  CONVERSATION  UNCOVERED 


Movie:  SURE  THING  (PG13)  g 


Movie:  SON  OF  PALEFACE  (NR) 


ELECTRIC  BLUE'S  BLIND  DATE 


Woman  in  White 


Campbells 


SportsCenter  i  Auto  Racing 


\Movie:  Little  Princess 


Movie:  CBN  Movie  of  the  Week  Johnny  Guitar  (NR) 


STANDING  ROOM  ONLY:  LIZA  IN 
LONDON 


Movie:  PERILS  OF  GWENDOLINE  (R) 


(:3S)  JAY  LEND 


(:40)  DTV 


PLAYBOY’S  GUIDE  MAY  PUYBOY 
VIDEO 


|Mov/e.  Divided  Heart 


Various  Programs 


Fishin’  Hole 


Auto  Racing  '86  IMSA  23rd  Monterey  Triple  Crown 


A  Whole  New  You 

Family  Guide 
Presents 

Church  Street 

Station 

Gilley's  Saturday  Night 

\ 


Photo  by  Jim  Osborn,  The  Kentucky  Post 


WHO  CAEES? 


When  The  Kentucky  Post  responded 
to  a  tragic  hostage  story,  it  also  discov¬ 
ered  a  sad  waste  of  young  lives  on  the 
streets  of  Covington  and  Newport,  Ky 

Children  as  young  as  11  were  on  the 
streets  drinking,  taking  drugs,  selling 
sex,  and  stealing. 

The  young  man  who  terrorized  and 
threatened  two  boys  for  hours  was  killed 
by  police  sharpshooters — but  not  before 
he  revealed  sexual  involvement  with 
other  boys  and  told  police  where  to  find 
the  bodies  of  two  boys  he  had  murdered. 

The  Kentucky  Post  didn’t  just  report 
the  tragedy.  The  newspaper  issued  a  call 


to  action  and  organized  a  “Summit  for 
Our  Kids.”  By  soliciting  the  endorsement 
and  participation  of  Northern  Kentucky 
soci^  and  community  service  organiza¬ 
tions,  businesses,  schools,  churches  and 
parents,  the  paper  brought  the  community 
together  to  create  a  plan  for  action. 

The  paper  also  researched  a  series 
that  further  emphasized  the  vulnerability 
of  street  kids  and  the  frustrations  of  those 
who  try  to  help.  Somebody  does  care. 

SCRIPPS  HOWARD 
Eli  NEWSPAPERS 

We  Make  a  Difference 
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